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jRecord Quarter, 
| Month Looming 


Car Output 


To Follow Top Feb.; 
170,130 Roll in Week 


By Martin L. Whitmyer 
Staff Writer 

| otsTERED by the third larg- 
est ‘monthly output in history, 
car manufacturers this week are 
g their production lines for a 
percent boost to a new alltime 

| recora in March. 
- Although production last week 
dropped 3,327 cars (1.9 percent) 
from the record 173,457 reached 
a im the week ended Feb. 19, Feb- 
|] ruary’s output was expected to 
Fs close today, the last day of 
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The 669,000 cars produced in 
February not only are an alltime 
high for this month but also mark 
/ the fourth consecutive month that 
2 output records have been bettered. 
1 * * 
| TEPPED-UP production by 
es American Motors and the in- 
>} auguration of Ford division’s new 
3 3 _440-cars-a-day plant at San Jose, 
elit. plus higher General Motors 

and Chrysler tempos, are the sparks 
expected to push manufacturers 
iieer the top in March with an es- 
timated production of 750,000 cars. 
This would surpass the alltime 
mark of 717,343, set in June, - 1950, 
and also finish up the highest pro- 
id duction quarter in history. 
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_ Manufacturers built an estimated 
170,130 cars during the week ended 
26. This was 166.6 percent of 
otive News’ index for car out- 
based on averages for the past 
years, compared to 169.9 the 
previous record week. 
_ General Motors, which broke its 
alltime weekly output record with 
the production of 85,039 cars in 
ihe week ended Feb. 19, slowed its 
pace a bit last week, producing an 
timated 82,794 cars, or approxi- 
(Continued on Page 45, Col. 3) 


Top Cars 
New-car registrations for 11 
hs, plus 39 states for De- 









Make 1953 Pos. 
Chev. 1,18,612— 1 
Ford 1,088,911— 2 
Buick  446,980— 4 
299,307— 6 


Dodge  283,325— 7 
106,419 Cadillac 95,690—13 
— 98,397 Chrysler 150,131—10 
- 98,110 Stude. 157,707— 9 
- 81,532 Nash 
- 74445 DeSoto 119,111—12 
4 38,169 Packard 170,201—14 
i 35,656 Lincoln 38,332—17 
3— 34,939 Hudson 65,739—15 
17,447 Willys 
9060 Kaiser 22,612—18 
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In Dealer Focus— 


This poster prepared by NADA is to 
focus public attention on “Spotlight on 
Automobiles Week." Parade of new cars 
and dealership open houses are among 
recommended local events. 


NADA Launches 
Big Buildup for 
‘Spotlight Week’ 


ASHINGTON.—A six-day “spec- 
tacular” starring the ’55 cars 
and the men who sell them is 
emerging from the blueprint stage 
at NADA headquarters. 

Called “Spotlight on eine 
biles Week,” the promotion will 
reach inte every corner of the 
= 8S. for a springtime buildup of 

the importance of cars and deal- 
ers. Dates for the special “week” 

are Apr. 11-16. 

This week NADA is sending a 
“how to promote it” kit to 5,000 
key members. State associations al- 
ready have been advised of the 
subjects covered in the text by Ro- 
land Hughes, chairman of NADA’s 
public relations committee. 


* * * 


URPOSES of “Spotlight on Au- 
tomobiles Week,” as expressed 
by NADA, are as follows: 

“1. To promote a dramatic event 
of civic interest through which 
there can be established in the pub- 
lic consciousness a greater appre- 
ciation of the importance of the 
franchised new-car dealer, and 
what the business he represents 
means to the economy of the com- 
munity. 

“2. To focus public attention 
anew on 1955 models . . . and on 
the franchised new-car dealers 
who sell and service the nation’s 
58,000,000 motor vehicles. 

“8. To emphasize the essenti- 
ality of. the automobile.” 

NADA’s suggestions for observ- 
ing “Spotlight Week” put heavy 
emphasis on publicity and adver- 
tising for whatever events it is de- 
cided locally to conduct. 


Eg = om 
U= of cooperative advertising 
and cooperatively - sponsored 
spot announcements on radio and 
(Continued on Page 4, Col. 5) 
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DETROIT, FEBRUARY 28, 1955 


3 Legislatures 

Weighing Bills 
Licensing Law OK’d 
By Tenn. Assembly; 
Indiana Probe Urged 


Akouszo by complaints of new- 
car dealers and their state as- 
sociations, legislatures in at least 
eight capitals were considering 
measures last week to crack down 
on factory abuses and bootlegging. 
The states are Arizona, Indiana, 
Minnesota, Missouri, New Hamp- 
shire, Ohio, Texas and Wisconsin. 

Proposals in Wisconsin and Indi- 
ana ‘deal directly with the griev- 
ances voiced by dealers at the 
NADA Chicago convention. The 
Wisconsin legislature soon will get 
a bill authorizing state control over 


new dealer appointments. The In- 


diana Senate passed a resolution 
setting up a legislative board of 
inquiry into factory-dealer rela- 
tions. A factory-dealer licensing bill 
was on the Tennessee Governor’s 
desk. 

The Wisconsin move, believed 
without precedent, would give the 
state’s motor vehicle department 
authority “to prevent the ap- 
— of additional dealers 

in territories adequately served 
by dealers who complied with fac- 


Brake Relief in_ Si 
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tory requests for sales or capital 
for such territories.” 
The Wisconsin Automotive Trades 
Assn. plans to sponsor the bill for 
encroachment protections WATA 
also is backing another measure re- 
scinding the requirement that deal- 
ers must obtain annual state cer- 
tificates of appointment. 
* = + 
FROtANe® resolution, now before 
the house, establishes a biparti- 
san four-man committee to study 
the following provisions of factory 
sales agreements: Cancellations 
without cause; cancellations with- 
out cause over.an “unreasonably 
brief” period; annual termination 
of contracts, and lack of factory 
responsibility to repurchase inven- 
tories, resulting in “intimidation or 
coercion.” 
The commission, to be peas gyre 
of two state senators and 
representatives, would report oo 
ae to the 1957 Indiana As- 


aie setting up the inves- 
tigation won a strong endorsement 
from the Automobile Dealers Assn. 
of Indiana. Co-sponsors are ae 
tors Roy Conrad and Von Eich- 
horn. 

Another ADAI-backed bill would 
add a definition of a new motor 
vehicle to present Indiana statutes. 
Effect of the definition amend- 
ment, says the association, would 
be to bar new-car sales by other 
than franchised dealers. 

Proposed legislation in Arizona 
would amend the state dealer 


Sight... 


In an article detailing what’s being done about heat, 
Engineering 


the No. 1 brake problem, 


Editor John T. 


Benedict (on Page 17) discusses: 


A new flared cross-rib drum with cooling char- 


acteristics that permit doubling the number of 


“fade” stops. 


years. 


eters. 


Possibility of disc brakes being put on another 
car or two in 1956-57; perheps on all cars in five 


Trend toward smaller wheel (and brake) diam- 


The “wall effect” created by high rotating speeds, 
which means wire wheels an 


wheel discs with | 


slots or holes provide no appreciable brake cool- 


ing advantage. 


Enginee: highlights, Page 17. New-car, truck registrations 
seeds Uaioe This Uk Whar anttiens, Feats 6.06. 


, 


and 


Production by makes, Page 45. 








_ FRB Concerned Over ‘Crazy Credit’ 


ASHINGTON.—The Federal, years to pay, no downpayments and 


Reserve Board is deeply con- 
cerned over “crazy credit” terms. 

A spokesman has told NADA 
here that the FRB was not so 
concerned about the rise of con- 
sumer credit as it was about the 
lack of “quality credit.” 

NADA, in a bulletin, said that 
more and more newspaper, radio 
and TV ads are offering “crazy 
credit.” 


said, offering as long as five 


FEW have been heard, NADA| risk. 


no payments at all during the first 
reer a te ere 

Such terms, NADA ——- 
tie up a customer longer than 
Seal sell next year’s business 
this year and many customers 
are sold new-cars when they 
should be sold late model used- 


cars. 
With a few exceptions, NADA 
said, a man buying a $2,000 auto 


with no downpayment and five 


years to pay is.often a poor credit 
Repossessions are the usual 


result. 


‘ye could be more frustrat- 
ing to a customer than to 
learn that he owes more on his 
automobile than its worth?” NADA 
asked. 


NADA also reported it is con- 
members to 


In doing this, it emphasized, the 
dealer and the finance company are 
rendering ‘a service to their cus- 
tomers, insuring a better future for 
themselves and are helping to keep 
the national economy stable. 
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Dealers Eye State Laws 
To Clear Retail Chaos 


licensing act so as to require used- 
car dealers to obtain licenses to 
sell new cars and provide the same 
kind of servicing and warranty 
protection as new-car dealers. Clin- 
ton A. Steinhoff, manager of the 
Arizona Automobile Dealers Assn. 
(franchised dealers), acclaimed the 
bill. It would not, however, prohibit 
new-car sales by used-car dealers. 
* * * 
Tennessee House over- 
whelmingly joined the State 
Senate in approving a bill licensing 
factories and dealers and prevent- 
ing deliveries of unwanted cars. 
The Tennessee’ bill also would out- 
law unordered loading of acces- 
sories on new cars. — 
Anti - bootlegging proposals were 
up for action in the Minnesota and 
(Continued on Page 4, Col. 1) 


Million °55 Sales 
Reached Already 
In Peak Drive 

. By Robert 3 M. & Laeniet 
RREGOEDE cont sameatigy see 
sales, as indicated by 


reports to 
Automotive News, piling up in 
amazing fashion. 





were affected by Korea fever. 
Fewer than one million new cars 
ee ee ae ee 


P 
sure so far in' 1955 hag influenced 
the upward sales trend. 

Other factors, however, such as 
the unrelenting race between Chev- 
rolet and Ford, Chrysler’: «triving 
for a greater share of th. market, 
appeal of new models aad in- 

(Continued on Page 4, Col. 3) 
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AUTOMOTIVE NEWS, FEBRUARY 28, 1955 


Excise Assailed Anew, 
But to No Avail 


By Willam Ullman 


Washington Correspondent 


WASHINGTON. — The Automo- 
bile Manufacturers Assn. kept alive 
its perennial assault on auto excise 


taxes last week, 
but Congressmen 
just weren't in- 
terested — this 
year, at least. 

Rep. Jere 
Cooper, chairman 
of the tax-initiat- 
ing House Ways 
and Means Com- 
mittee, appeared 
disposed to hustle 
through hearings 
on a bill defer- 
ring excise reductions another year. 

The bill heading for House dis- 
cussion incorporates a $20-a-person 
slice in individual income taxes, 
installed by the Democrats against 
Adminstration opposition. 

While agreeing with President 
Hisenhower that excises should be 
left unchanged, Democrats pro- 

an income tax cutback as a 
political stratagem. Senate confir- 
mation of the income tax reduction 
was anything but certain, however. 

Deadline for action is Apr. 1, 
when excises are scheduled to 
decline unless a contrary bill is 
enacted. 


W. J. Cronin 


The U. S. Chamber of Commerce 
“reluctantly” supported the Eisen- 
hower position—for present excise 


First Parley Set 
For United Motors 
Distributor Council 


DETROIT. — The newly formed 
United Motors Service Distributors 
Council. will hold its first meeting 
in the General Motors building here 
March 15, V. A. Dupy, general sales 
manager, announced last week. 


Policy, products, merchandising 
plans and marketing practices will 
be discussed. 

As part of the three-day parley, 
the council will fly to Delco-Remy 
in Anderson, Ind., and Delco in 
Muncie, Ind. 

Members of the council include 
A. W. Kleinschmidt jr., Automobile 
Equipment Co., Detroit; Max Ehr- 
lich, Ehrlich Electrical Service, 
Inc., Troy, N. Y.; E. A. Wilder- 
muth, E. A. Wildermuth, Inc., 
Brooklyn; O. H. Hamby, Southern 
Bearings & Parts Co., Charlotte, 
N. C.; Henry Levene, United Auto 
Parts, Inc., Binghamton, N. Y.; 
A. C. Volkens, Sieg Co., Davenport, 
Ia.; Kenneth Allen, Motor Supply 
Co., Inc., Meridian, Miss.; John M. 
Yantis; Osburn-Crow & Yantis Co., 
Memphis; Paul A. Keenan, Keenan 
Auto Parts Co., Albany, Ga.; N. B. 
Parker, H. M. Parker & Son, Glen- 
dale, Calif.; W. J. Barron, Barron 
Motor Supply, Cedar Rapids, Ia.; 
W. D. Crosswy, Hendrie & Bolt- 
hoff Co., Denver; E. C. Beard, Beard 
& Stone Electric Co., Inc., Dallas; 
J. C. Hamilton jr., J. C. Hamilton 
Co., Tulsa, Okla. and W. B. Mc- 
Cullough, J. H. McCullough & Sons, 
Philadelphia. 











rates and against personal income 
decreases. 

Arguing that automotive excises 
are discriminatory and an impedi- 
ment to the national economy, 
AMA Managing Director William 
J. Cronin asked the Ways and 
Means Committee for outright re- 
peal of the tax. 

As a minimum step, AMA said, 
the present law should be allowed 
to expire on schedule Apr. 1, 
which automatically would lower 
the tax rates. Present rates are 
10 percent on cars and 8 percent 


AMA submitted six reasons for 
discontinuance of the tax: 

1, Comparable taxes are not im- 
posed on competitive types of trans- 
portation equipment. 

2. Such taxes are not levied on 
other categories of consumer goods 
which compete for customers with 
the automobile. 

3. The truck is discriminated 
against in terms of other produc- 
tive equipment. 

4. The tax places a relatively 
greater tax load on farmers, small- 
town people and others who depend 
on auto transportation, and affects 
lower-income groups relatively 
more than other income brackets. 

5. The tax impedes the flow of 

commerce and is a burden on 
employment, not only in the sup- 
plying industries, but in those 
that have evolved because of au- 
tomotive transportation. 

6. The tax represents multiple 
taxation, being imposed on a prod- 
uct already subject to many other 
direct and indirect levies. 

AMA argued that from year to 
year auto excise taxes have been 
increased and today are three times 
higher than when they began. 
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Car Customers of the Future— 





—_ - a 


Betty Skelton, Dodge test driver who holds the automotive speed record for women, 
autographs pictures for young fans at the Los Angeles show. Betty is planning a 
teen-age safety tour, in which she will speak to high-school students on the importance 


of proper driving attitudes. 


Metro Claims Leadership 


In Foreign-Car 


DETROIT. — The Metropolitan 
has caught on with enough U. S. 
purchasers in its 11-month lifetime 
to become “the top seller of all 
foreign - built cars,” according to 
American Motors. 

The claim of sales ascendancy 
for the Metropolitan was made by 
AMC engineers W. S. Berry and 
L. H. Nagler in a report given the 
Detroit section of the American 
Society of Body Engineers. Berry 
is the corporation’s chief mechani- 
cal automotive engineer. 

While withholding Metropoli- 
tan sales totals, Berry and Nag- 
ler said that the Metro accounted 
for 19.3 percent of all foreign-car 


Sales 


registrations in the U. S. for the 
first 11 months of 1954. Volks- 
wagen had 16 percent, Jaguar, 
10; MG, 9; Hillman, 7; Austin- 
Healey, 6; British Ford, 5, and 
Austin, 4, AMC said. 

Nearly 24,000 foreign makes, ex- 
clusive of Metro, were registered 
in this country during the January- 
November period. Volkswagen, a 
German product, led 11-month 
totals with better than 20 percent, 
again excluding Metro. 

Berry and Nagler reported re- 
sults of a Metropolitan merchan- 
dising survey made recently by 
AMC. The corporation’s chief ex- 

(Continued on Page 8, Col. 5) 





L-M Official Cites ‘Exploding’ Technology . . . 


Gas Turbines Seen in Use by 65 


Staff Writer 

DETROIT.—Because of what he 
termed “exploding technological ad- 
vance” in the next few years, Vic- 
tor G. Raviolo, director of Lincoln- 
Mercury engineering, placed the 
introduction of gas turbine engines 
by 1965 or before. 

Speaking on “Future Trends” 
at the meeting of the lubrication 
committee of the American Pe- 
troleum Institute here last week, 
Raviolo predicted that first appli- 
cations of gas turbines would be 
on the higher-priced cars. Con- 
tinuing use of the revolutionary, 
high-temperature engine down 
through the medium and lower 
priced cars would be scheduled 
as fast as cost factors were low- 
ered and manufacturing tec h- 
niques developed, he said. 

But in the ensuing 10 years, he 
said; new advances will be intro- 


Business Barometer 


Auto Production — 185,698 cars, 
trucks in week vs. 134,434 year ago. 

Bankruptcies — 205 in week ys. 
215 year ago. 

Business Volume — 107.5 percent 
of 1935-39 index vs. 102.6 year ago. 

Department Store Sales — Un- 


changed from like week in 1954. 

Freight Loadings — 643,859 cars 
vs. 623,706 yeur ago. 

New-Car Sales — 5,374,168 in 
latest 1954 report vs. 5,618,856 in like 
1953 period. 

New-Truck Sales—812,211 in lat- 
est 1954 report vs. 910,719 in like 
1953 period. 

Oll Stocks — 260,925,000 barrels, 
an increase of 781,000 in week. 





Steel — 89.2 percent of 
capacity vs. 89.1 last week. 

Used-Car Price Index — $875 
overall February average to date vs. 
$888 in Janvary. 

Wholesale Prices—110.3 percent 
of 1947-49 index, unchanged from 


week before. 
e * * 


Common Stocks 

Feb. 

23 

Am. Motors 11¥% 
Chrysler 69 

GM 93% 
Kaiser 3 3 

S-P 12% 12% 


37.80 37.87- 


Feb. 1955 
6 High 
1 14% 
69%, 74% 
93% 107% 
4% 
15% 


Average 


duced. Raviolo foresaw the follow- 
ing changes: 

1, Compression ratios will increase 
to 10-to-1 rapidly, and will prob- 
ably reach 12-to-1 after volume 
production techniques have been 
developed. 


2. Horsepower ratings will con- 
tinue to climb by 30 percent for 
both the high and low-priced cars. 
These engines, scaled to power 
rating by size, for the most part, 
will require 100-octane fuels. Such 
fuels, he said, will be “pool” gases. 

3. 


sign. While some work will be 
done to achieve the desired horse- 
power, much will also be directed 
to providing resistance to engine 
deposits. é 

4. Independent rear suspensions 
and inboard brakes will be intro- 
duced and standardized—at least on 
most cars. 


5. Specifications for rear axles 
will undergo tremendous changes 
to keep step with increased horse- 
power and torque. Ultimately, he 
said, sealed axles, for lubrication 
purposes, will be used. 

6. Sealed wheel bearings will be 
used across the board. 

7. Sealed cooling systems, using 
either ethylene glycol or a syn- 
thetic of the silicone family, will 
be standardized. 

8. Automatic transmissions and 
other power accessories will be 
standard equipment on all but the 
lowest-priced cars. With increased 
engine power, however, transmis- 
sions will need to be revised to 
allow for higher temperatures, and 
problems of internal leakage must 


problem, ‘Raviolo said, will be 
“solved” many times, and then 
reoccur as engine development 
continues. 4 

“For both the automotive and 


petroleum engineer,” Raviolo’ de- 
clared, “the future demands open 
minds and the development of for- 
ward-looking programs. The future 
of the engineer who simply wants 
to polish the status quo is limited.” 


First Director i — 
Controls Progre 1 


WASHINGTON. — American My 


tors will provide the first 
(without compensation) di ; 
for the automotive division of ¥ 
Business and Defense Services 
ministration under the new se 
Automotive News learned from gs 
informed source here last w 


The new director since g 


named at the moment, since at 


press hour he had not been 
nitely chosen for the post. : 

Three American Motors men, deg. 
ignated by President George Rom. 
ney, have been selected. From the 
three, one will be agreed upon be 
tween the industry and the Goy. 
ernment. 


The plan, worked out at the rm 
cent Government-industry confer 
ence on the subject, calls for aj 
factories to supply directors on 4 
rotating basis. As the result of g 
further industry meeting, it wag 
agreed that the makers would meg 
their obligation alphabetically. That 
brings American Motors up first. 

The post is limited to defenge 
problems. Se 

George Davis, present director 
and a career Government employe 
will become assistant director 
continue to handle all non-defenge 
matters. 

The program also calls for an 
assistant administrator and an ay- 
tomotive division technical man 
both on a rotating basis and with. 
out compensation. 


$40 Million Credit 
Set Up for Mack 
Installment Sales 


NEW YORK.—Mack Trucks, Inc, 
has arranged a $40 million line of 
credit to finance installment buying 
through its branches rnd distribu- 
tors, P. O. Peteison, president 
announced last week. 


“The credit was created to meet 
Mack’s expanding sales volume, 


which during the past 


three 
months was 50 percent above the 


same period of last year,” Peterson 
said. | 

The credit was arranged through 
Bankers Trust Co. in collaboration 
with a nationwide group of # 
banks. 


“The terms of the credit will 
provide Mack sales outlets with the 
most flexible plan in company his 
tory for financing customer in- 
stallment purchases and substan- 
tially improve our competitive 


During a panel discussion includ-| position in the industry,” he said. 


ing both auto and petroleum engi- 
neers, the auto factory representa- 
tives were questioned on their re- 
ception of multigrade oils. 

Most of the companies have taken 
no stand against the use of the 
SAE 10-20, 10-30, and other multi- 
grade products, except perhaps in 
the case of break-in purposes. 
Chrysler Corp., for instance, recom- 
mends the use of its own prepara- 

(Continued on Page 8, Col. 3) 





In Spite of This ... Sales Go On— 


This scene gives an idea of the fury of 


Peterson also disclosed that dur- 
ing February, Mack retired the 
remaining balance of its original 
$15 million unsecured loan. 


Rhode Islanders to Meet 


PROVIDENCE, R. I.—The annaul 
banquet and election of officers of 
the Rhode Island Automobile Deal- 
ers’ Assn. will be held March 30 at 
the Sheraton-Biltmore Hotel here. 


is 


the fire which raged at Cawood Auto 


(Bvick-Pontiac), Port Huron, Mich., causing a loss of $500,000. Immediately after i 
fire, the firm leased part of the building of an adjacent printing firm as temporally 
quarters for its service department. Salesmen kept business going. They negotiated 
with owners of new cars which were destroyed in the fire, and sold several replact 
ments. From the used-car lot they took outright orders for new cars.—Port Hue? 
Times Herald 
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AST week we said that one of 


jn this trade within the next 18 
months: 

The factories will voluntarily 
give dealers & permanent contract, 
NADA will institute a program 
that will enforce it or the Govern- 
ment will step in. 

This was not a prediction based 
on hopes. It is a careful observa- 
tion of what is transpiring now 
and what has happened during 
the 40-year history of this trade. 
The idea is also backed by care- 

ful analysis of the public benefits 
to accrue from such action and of 
the economic forces now in play. 

Perhaps it is too much to expect 
that the factories will voluntarily 
give up the advantages of the can- 
cellation clause in the present con- 
tract. For the sake of argument we 
will admit that good dealers are 
seldom canceled. They are too dif- 
ficult to replace. 

Nevertheless, the factories have 
always administrated the relation- 
ship between themselves and deal- 
erg on the basis of the cancella- 
tion clause. This hag effected 
adversely the development of the 
retail division of this trade. 


s © * 

Factory Rule by Fear 

HE cancellation clause places in 
*the hands of the factories a 
powerful force. It instills fear in 
dealers. It makes possible the use 
of coercion by factories. It is too 
late a date for any human rela- 
tionship to be governed by a moti- 
vating power that includes these 
negative acts. 

They must be superseded by 
the fine American arts of per- 
rape example and leadership. 

This relationship gives to facto- 
ries a power which is difficult to 
control in competitive markets. 

They have the lion by the tail. 

With cancellation without cause, 
factory executives have found it 
impossible to exercise judgment 
that will assure long-term benefits 
because such a group of executives, 
should they lose their percentage 
of price class this year, will not be 
around at the time the obvious 
benefits would accrue. 

Organized dealers have had com- 
mittees working on factory rela- 
tionship since the national associa- 
tion was organized in 1917. While 
each year hopeful reports of prog- 
tress have come back to dealers, 
there have been little material 
gains. 


The NADA at one time even gave 
Donald Richburg $25,000 to negoti- 
ate an improved contract with fac- 

but within six months he 
Treported complete failure of the 
ent. 

Gne of the difficulties at that 

was that the dealers were not 

as to just what procedure 
should be followed. Leadership, to 
be successful, never can get ahead 
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Dealers toll me 


three things is going to happen |! 





of the individuals it is supposed to 
ead. 


* * > 

Contract Changes Due 
I CAN’T help but believe that 

some factory will soon offer a 
performance contract. Perhaps the 
first one to do it will be one of the 
independents. With that kind of a 
contract I am sure that many well 
financed dealers will take such a 
line on. 


There is enough selling power in 
the trade to assure such a manu- 
facturer a rapid increase in per- 
centage of registrations. Then all 
factories would be forced into of- 
fering a similar contract. 

If factory action is expecting 
too much, then NADA can read- 
ily line up the trade unitedly to 
support its negotiations with the 
factory. 

What a power NADA has in 
30,000 members and what an influ- 
ential group of leaders in the direc- 
tors, the officers, the area chair- 
men, and the line make commit- 
tees! NADA could immediately use 


this instrumentality, and I am sure. 


it will, not for the purpose of bring- 
ing out the current gripes of the 
trade but for getting together and 
determining on the proper contract 
to meet modern needs. 


Then NADA could use its already 
organized groups to sell dealers on 
the benefits of a new contract to 
the public, to the dealers and to 
the manufacturers. 


We did not get our national con- 
stitution automatically. People did 
not understand it but our leaders 
got together to determine the kind 
of constitution that would best fit 
the needs of the people of America. 
Then they used what machinery 
was available at that time to sell 
this program to the citizens. 

* 


Makers Should Act Now 


COURSE it would be much 
preferred if the manufacturers 
would act voluntarily before it is 
too late. The second chance for bet- 
terment, which is through NADA, 
is positive and direct action, quickly 
possible if it will but formulate a 
definite, specific program. 

The automobile trade associa- 
tions are staffed with executives 
perfectly capable of acting. They 
are fortunate indeed to have such 
a competent leader as Frederick J. 
Bell. 


Let’s, if possible, keep the 

tiations entirely within the ‘ante. 
Let both parties first consider 
public interest and compromise 
their differences. 

If the trade finds it impossible 
to act, depend upon it that the 
Government will. No one, the writer 
in particular, wants Government 
control. It would not take much 
Government action to effect the de- 
sired results. It is just an enabling 
act. 

Two or three paragraphs would 
line up the situation in a hurry. 
Some dealers shiver down their 
backbones when the word, Govern- 
ment, is mentioned. 


Some Controls Inevitable 

YY REIHER we like & oF not, all 
humans are living closer and 

closer together, and the Govern- 

ment must on occasions step in and 

be the umpire. 

A dealer who is worried about 
the Government is the first one to 
call the fire department if a blaze 
breaks out in his business or home. 
The fire department is an arm of 
Government, Likewise the police 
department and the Federal Bureau 
of Investigation. 

Dealers pointed out to me in 
Chicago that if any one group 
Was ever under regulations it is 
the public utilities. 

Public utility commissions are 

set up in the various states to pre- 

vent monopoly and when utilities 

appear before them for rate in- 

creases there ig always considera- 
(See MUNN, Page 44, Col. 5) 
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| Yarnall Hits New Philosophy .. 


Is Inven tory Bad? 


ST. LO 
speech as 
Yarnall 
the tendency of 
dealers to assume 
that inventory is 
bad and warned 
that “no-money 
down” deals may 
reimpose such 
government con- 
trols as Regula- 
tion W. 

Yarnall was 
guest speaker at 
the 47th annual Frank Yarnall 
meeting of the Greater St. Louis 
Automotive Assn. 


“profitiess 
and to point out that his fore- 
cast of a profit in 1955 for most 
dealers “could be blown sky high” 
if cut-throat advertising returns. 
After summing up progress and 
background of the anti-bootlegging 
and anti-phantom freight bills in 
Congress, Yarnall got down to brass 
tacks. 
“Dealers have a responsibility to 


Hit in Omaha— 


According to Edward V. Hulac, presi- 
dent of the Omaha New Car Dealers 
Assn., the city's auto show, the first since 
1940, was highly successful. Dealers al- 
ready have applied for exhibit space next 
year. The show was opened by Victor E. 
Anderson (left), governor of 
and Hulac, driving a 1906 Buick into the 
arena of the Civic Auditorium. 


OKLAHOMA CITY.—Auto deal- 
ers staged an “open house” week 
with all the glitter and glamour of 
a Hollywood premiere. 

t beams raked the 


sky, flash bulbs popped and the 

“stars”—brilliant new 1955 models 
—sparkled proudly in floodlit 
showrooms. 

“New Car Week” was proclaimed 
by both governor and mayor and 
the automotive industry pitched in 
to make the event a success. 

Watching it all with special pride 
was Frank E. Northway, who sold 
his first new Ford here 33 years ago 
and kept on selling them: Model 
Ts, Model As and V-8s—from in- 
ception to present. 

So the week had an eloquent 
meaning to Northway, who has sold 
his dealership and retired. 

But his colleagues in the Okla- 
homa City Automobile Dealers 
Assn. have shown their affection 
for the “dean” by voting him a spe- 
cial life membership and retaining 
him—for the 10th -time—as secre- 


Visitors were taken through the 
shops, into the offices and were 
given a peek behind the scenes of 
a@ new-car dealership and saw what 
makes it tick. 

They were served refreshments, 
such as popcorn, soft drinks..and 
coffee. Coffeen Oldsmobile Co, held 
a conte comes ont renee 
nights of the “open house.” It pro- 
vided flood lights, models and set- 
tings and gave: prizes for the best 
photos taken. * 

King Motor Co. provided a real 








Festival in Oklahoma City 


Visitors Are Given a Look Behind 
The Dealership Scene 


— in ‘his first public |their factories to carry an ade- 
ADA president, Frank | quate inventory,” he said. “Unfor- 


tunately, many dealers—and some 
manufacturers —have developed a 
new et of business: That 
inventory is bad 

He said that this philosophy 
led many dealers to sell without 
regard for profit after they had 
acquired more than a few days’ 
supply. 


This, said Yarnall, resulted in the 
factory selling the dealer more 
units—as he has*no inventory— 
and the process is repeated. 

“I repeat,” he emphasized, “the 
dealer hag an obligation to carry 
an adequate inventory, but for the 
purpose of having goods to sell, and 
at a profit. 

“When the inventory is ade- 
quate,” he added, “the dealer 
must learn to say ‘No’ if he is to 
survive.” 

However, Yarnall said, he has 
found growing evidence that more 
dealers are learning that it is more 
economical to keep a car than to 
sell it at no profit and then replace 
it. 


Then he turned his guns on the 
“no money down” sales. -Yarnall 
said he had argued the soundness 
of the deal with many dealers who 
are promoting it. 

The NADA president summed it 
up this way: “Those who are eligi- 
ble have little need for it and those 
ineligible can’t have it—so it be- 
comes just another gimmick which 
is not helping the prestige of the 
automobile dealer.” 


He warned that this type of fi- 


His next blast was at “unethical 


premiere with special advance 
showings of the Hudson Hornet and 
Wasp models for 1955 as did Flesh- 
man’s Nash Co. with the new 1955 
Statesman and Ambassador autos. 

Greenlease-Moore, in the process 
of dissolving after 3 years, bowed 
out in final splendor by deciding 
not to call it quits until after the 
fourth day of the celebration. 

C. A. Gier headed the “New Car 
Week” planning committee and was 
assisted by W. G. Horton, T. 
Scott, O. K. Butler, Ed Fretwell 
and W. C. Hunter. 


volved ...A 
heard so many 





Wemhoff 
convention at Reantoke Now. 


mé school week of 
P J.B. Van 
has 


GM's stock issue prospectus revealed that Motors 
Holding has $26,261,638 invested in 353 GM dealer- 
ships, representing 56 percent of the equities in- 


attended the recent NADA convention, reports .he 


anxious to get out of Chicago and return home to 
find if his dealership was still open .. . 


Chicago Ford dealers received a refund of 


$5,058.32 from recent Auto Show, cover- 
ing their share of show's income over and above 
exhibit’s operating cost ... North Carolina associ- 


ation added nine new members in January, five. 
Se ee 


aac cnaay eta thas scvwentitx Wilt dibs wsediiia 
4,at Wisconsin U., with “Professors” Ed 
and L. L. Rieselbach in charge .. 


and shidteanditng advertising” and 
said this led the public to believe 
dealers can sell at prices far below 
what they ask and still make a 
profit. 

“When .the raeaae sees ads every 
day p 000 discounts on 
new 1955s and offering ‘biggest al- 
lowance in town’ don’t you suppose 
such statements lead buyers to be- 
lieve the dealer markup is twice 
what it actually is?” he asked. 


“The 
and is willing to pay a fair price 
for the things it buys,” he added. 

Yarnall singled out this type of 
advertising as the principal. cause 
of price breakdown and blamed it 
far more than bootlegging or other 
evils. 

He reminded dealers of the Feb. 
14 editorial in Automotive News 
and quoted it: 


seek to sell it—instead of dis- 
coun’ it.” 

Yarnall said the damage had 
been great and recovery slow from 
such advertising tactics..Then he 

(Continued on Page 6, Col. 1) 


Judge Dissolves. 
Order Bloc 
Ford. Cancellation 


MILWAUKEE.—A restraining 
order which stopped Ford Motor 


solved by Circuit Judge Francis X. 
Swietlik. 


The restraining order was teuned 
the cancellation 


Ford Motor Co. notified the deal- 
ership on Apr. 17, 1954, that the 
franchise w be 


presidént, on March 15, ‘ 
ueee Sweitlik's action :does not 
mean that the case is 


P 
the state machinery before 
to court. 


Dealers in Long Beach 


Pick Browning, Berry 

LONG BEACH, Calif—Members 
of the Long Beach Motor Car 
Dealers Assn. have elected R. D. 
Browning as president, J. Raymond 
Berry as vice-president and W. T. 
Holland as secretary-treasurer. 

Chosen as directors were W. 
Bryant, Charles W. Campbell, 
James H. Crooker and H. E. Rid- 
ings jr. N. L. McLaughlin is execu- 
tive-secretary. 























country Louisiana dealer, who 
dealers singing the blues he was 


. St. Louis 
. William J. Durst has 





—Pere Wemuorr, Bditor; 
Automotive News 4 
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intments ... 





New-Car Dealer Aid 
Studied in 8 States 


(Continued from Page 1) 


Texas legislatures, while factory-| wag considering legislation barring 


dealer licensing bills were dropped 
into the Missouri and New Hamp- 
shire hoppers. 

A bill aimed at price packing 
was introduced in Ohio. It would 
require new-car dealers to in- 
clude f.o.b. prices in their adver- 
tising, and also compel used-car 
vendors to furnish 60-day guar- 
antees on all cars sold. 

Under the WATA-backed bill in 
Wisconsin, dealers will keep a con- 
tinuing certificate of appointment 

until such time as he quits or is 
cancelled by the factory. 

WATA Manager Louis Milan said 
the measure not only would save 
the state considerable enforcement 
work but also would improve fac- 
tory-dealer relations “because it 
will remove a much-voiced criti- 
cism of dealers that they are ‘pres- 
sured’ into unfair commitments at 
re-contracting time by the ‘hint’ 
that a certificate of appointment 
would not be forthcoming if a 

. dealer was not. ‘cooperative’ with 
certain suggestions.” 
Oo” * * 


FORMER commissioner of Wis- 
consin motor vehicles, Sen. 
Hugh Jones, introduced the Dill 
ending annual certification. Melvin 
O. Larson, present state vehicle 
chief, requested the change. 
Passed by the State Senate by a 
28-1 vote, the factory-dealer licens- 
ing bill in Tennessee sailed through 
the House, 92-10. It now goes to 
Gov. Frank Clement, whose posi- 
tion was unknown. 
The Tennessee Automotive 
Assn. had reported concerted op- 


TAA members were exhorted to 
contact their representatives over 
the weekend before the scheduled 
vote showdown. 

* * * 

OTH chambers of the Tennes- 

see Legislature also passed a 
bill boosting dealer license plate 
fees. The new fees, upon the ex- 
pected signature of Gov. Clement, 
will be $25 for the first set and $10 
for each additional set, up to 20. 

The increases were enacted over 
TAA opposition and compare to the 
present charges of $50 for the first 
set and $1 for each additional set, 
up to 20. 

State officials took the position 
that Tennessee dealers were 


ers, members of their families 
and others. 

An amendment to this legisla- 
tion, backed by TAA, makes it un- 
necessary for dealers to buy new 
plates on all trades or transfers 
after Sept. 1 of any year. 

In Minnesota, the senate still 





Shorty Takes a Bow— 


cross-selling and bootlegging, while 


the House had in its hopper a bill | | 


putting ceilings on auto finance 
charges. 
a + 

a by the Texas sen- 

ate’s state affairs committee 
was an anti-bootlegging proposal. 
It would define a new car as one 
“never subjected to a first sale” 
and limit used-car merchants to 
the handling of used cars. Texas 
used-car dealers are bitterly op- 
posed to the bill, sponsored by Rep. 
Shaun. 

The full support of the Missouri 
Automobile Dealers Assn. has been 
given the factory-dealer licensing 
bill initiated by Senator J. F. Pat- 
terson. The Missouri bill would 
adopt the same type of licensing 
used for real estate salesmen, and 
also forbid shipments to dealers of 
unordered cars. 

Likewise, the New Hampshire 
Automobile Dealers Assn. is try- 
ing again to obtain adoption of 
a licensing law. A similar meas- 
ure was killed in committee four 
years ago. 

Tailored after laws now in effect 
in Rhode Island and nine other 
states, the proposed New Hamp- 
shire statute would create a five- 
member board to register every 
new and used-car dealer in the 
state by Sept. 1, 1955. The registra- 
tion fee would be $20. 

Senator Norman A. Packard is 
the sponsor of the New Hampshire 
bill. 

Also offered in Ohio was a bill 
revoking the license of an auto 
dealer or salesman who tampers 
with or disconnects a speedometer. 


Three Northwest States 
Eye Tax Increases 


SALEM, Ore.—Tax increase bills 
were meeting determined dealer 
opposition in Oregon, Montana and 
Washington last week. 

Proposed in this state were a 3 
percent sales tax, a two-cent-a-gal- 
lon increase in the gasoline tax 
and an $11,000,000 highway bond 
issue. Oregon legislators indicated 
heavy support for imposition of a 
sales tax. 

The Montana House approved 
three measures designed to provide 
$3,000,000 annually for roads. They 
would hike the gas tax from six to 
seven cents, lift the diesel fuel tax 
from six to nine cents and boost 
the gross vehicle weight tax. 

Washington dealers were com- 
batting a proposal for a boost of 
the state sales tax to 4 percent. 
The dealers endorsed a measure to 
exempt so-called “accommodation 
transfers” of vehicles from the bus- 
iness and occupation levies. 


Called the Tri-Car, this three-wheeled auto with plastic body was displayed at the 
Universal Travel & Auto Sports Show in New York last week. The. car is produced 
by the Lycoming division of Avco Mfg. Corp.‘ It has two wheels in front, the engine 
and single-drive wheel in the rear and sells for Ground $1,000. Use of a torque 


converter. eliminates’ clutch, transmission and differential. 


Its maker claims a top 


speed of 65 miles an hour, with gas consumption of 41.5 miles per gallon.—United 


Press photo. 








Studebaker, Packard Win Awards— 


Merit awards were given Studebaker and Packard at Universal Travel and Auto 
Sports Show in New York. Photo on left shows William A. Keller (left), general sales 
manager of Studebaker, accepting gold cup from Frederick P. Pittera, managing 
director of show. In photo at right, Pittera hands award to Dan O'Madigan (right), 
general sales manager of Packard. Studebaker was cited in recognition of “advanced 
styling and excellence of automotive design.'’ Packard was cited for “development 


of the torsion system in American production cars." Show's gold cup for 


uality of styling in the luxury field” also 


“individ- 
went to Packard's 400 hardtop. 


Record °55 Sales Surpass 
Million Mark Already 


(Continued from Page 1) 


creased buying power, also have 
played important roles in boosting 
sales to such high levels. 

* o* * 


Most recent factory sales claims 
include: 

A Buick retail-sales total of 40,776 
new cars in the first 20 days of 
February, just 73 units short of the 
alltime record for the full month. 
In the period Feb. 10-20, retail de- 
liveries totaled 19,741, or nearly 142 
percent over the same period of 1954. 


A record for Oldsmobile of 16,795 


Keller to Direct 
Chrysler Plants 
On West Coast 


DETROIT.—Robert T. Keller, 
vice-president of Chrysler Corp., 
has been placed in charge of West 
Coast automotive 
plant operations, 
it was announced 
last week by L. L. 
Colbert, presi- 
dent. 

The assignment 
of a resident cor- 
poration officer 
exclusively to 
West Coast pro- 
duction was made 


R. T. Keller 


economic growth 
of the region in recent years, Col- 
bert said. 


From 1934 to 1040 Keller served 
in various manufacturing positions 
with Dodge and Chrysler. In 1940 
he joined the staff of the corpora- 
tion’s chief master mechanic, and 
became assistant master mechanic 
of the Chrysler Detroit tank arsenal 
in 1941, In 1942 he was named staff 
engineer at the tank arsenal and 
a year later became works manager 
of the plant. 

In 1947, Keller was named vice- 
president of the marine and indus- 
trial engine division, becoming 
president of that division a year 
later. 


With the rearmament program 


'|of 1950, Keller headed the Chrysler 


Delaware tank plant, and in 1952 
became general manager of all 
Chrysler tank manufacturing oper- 
ations. 


Willys Two-Door 


||Priced at $1,663 


TOLEDO.—Willys Motors an- 
nounced last week an advertised- 
delivered price of $1,663.11 for its 
new Custom two-door sedan, which 
has just entered production. A Cus- 
tom four-door sedan was introduced 
in January. 

Prices of competitive two-doors 
are: Hudson and Nash Rambler 
Deluxe, $1,585; Chevrolet One-Fifty, 
$1,685; Ford Mainline, $1,707; Plym- 
outh Plaza, $1,737.50, and Stude- 


in the light of the/| to 


new cars sold in the first 10 days 
of February, compared with 16,238 
in the last 10 days of January, the 
previous record period. The prior 
Oldsmobile record was 15,977 sales 
in the last 10 days of July, 1954. 


New-car total for Pontiac of 
14,018 in the first 10 days of Feb- 
ruary, compared with 40,930 for 
the complete month of January. 
On the used-car front, AuTomo- 

TiveE News’ index last week showed 
that the overall average price of 
used cars sold at wholesale auction 
settled at $875, a decline of $3 from 
the previous week’s average. 

x * * 


vos price of 55s went up $7 to 
$2,220, to hit the highest level 
in a month’s time. The only other 
model to increase in price was the 
62, which went up $1 to $736. 

The price of ’53s remained un- 
changed at $1,073. All other mod- 
els declined, as follows: ’50s, down 
$1 to $382; 48s, down $2 to $190; 
"49s, down $7 to $270; ’51s, down 
$9 to $537, and ’564s, down $11 to 
$1,595. 


The reduction in prices of 54s 
and ’49s brought those models to 
record-low levels. 


The price spread between models, 
after last week’s adjustment, was 
(previous week’s spread in paren- 
theses: ’55 to °54, $625 ($607); ’54 
63, $522 ($533); '53 to '52, $337 
($338); ’52 to ’51, $199 ($189); ’51 to 
50, $155 ($163); ’50 to °49, $112 
($106), and ’49 to '48, $80 ($85). 


NADA Officials 
Named to Industry 


Safety Committee 


WASHINGTON.—Four men have 
been named to the Inter-Industry 
Highway Safety Committee, A. 
vanderZee, chairman and Chrysler 
vice - president announced last 
week. 

They are N. K. VanDerzee, Hud- 
son vice-president; Frank H. Yar- 
nall, NADA president; Carl E. 
Fribley, NADA first vice-president, 
and Roland Hughes, NADA public 
relations chairman. 

Other members of the committee 
include W. F. Hufstader, GM vice- 
president; Walker A. Williams, 
Ford sales vice-president; J. A. 
Hoban, B. F. Goodrich Co. vice- 
president; L. A. McQueen, General 
Tire & Rubber Co. vice-president; 
H. D. Tompkins, Firestone Tire & 
Rubber Co. vice-president; R. W. 
Wilson, Goodyear Tire & Rubber 
Co. vice-president, and Bill Deane, 
National Assn. of Independent Tire 
Dealers president. 

The committee’s theme igs “Bet- 
ter Highways—Better Drivers.” 


Bill on Safety Belts 
DES MOINES —A bill that 
would require all autos sold in 
Iowa after Dec: 31, 1956, to be 
equipped with hooks for safety 
belts, has been offered in. the 


baker Champion Custom, $1,741.02. | Senate. 





‘Spotlight Week’ 
Buildup Begins 


Full-Scale Participation 
Recommended by NADA 


(Continued from Page 1) 


» | television is advocated, particularly 
»|to publicize new-model parades, 


The parade, it is advised, shoulg 
either headline or lead off the week 


|| Floats, girls and antique cars are 


recommended as parade enlivenerg, 

Among the promotion gimmicky 
sent along by NADA for locaj 
exploitation are: Dealership open 
houses with guided tours; “dealer 
for a day” visits for high-schooj 
students; civic-club tie-ins; a 
community banquet honoring pi- 
oneer dealers; essay or poster 
contests; a queen contest; safe- 
driving promotions, and spring 
service specials. 

“Utilize every possible device in 
publicity and planning to place the 
new-car dealers and their un 
equalled facilities in the spotlight 
of public attention,” NADA told 


dealers. 
* 2 * 


b fetcded advertising and tie-in 
advertising by local merchants 
are suggested for promotion pur- 
poses, along with special “Spot- 
light on Automobiles” sections in 
newspapers. 

Not the least of the hoped-for 
results of the week is a spring sales 
increase, and NADA suggests that 
salesmen make special contacts 
with all prospects during the ob- 
servance. 

Individual dealers also are be- 
ing encouraged to use special 
decorations and posters, serve re- 
freshments to visitors, invite cus- 
tomers and their sons and daugh- 
ters to sign good-driver agree- 
ments and ask employes to assist 
in the promotion. 

The part played in the community 
by trucks is to be played up dur- 
ing the week, according to NADA. 

To assist the national associa- 
tion with advance publicity, local 
associations are urged to organize 
arrangements committees as soon 


as possible. 


General Tire Sets 


Campaign to 
Boost Trucking 


AKRON. — A high-powered ad- 
vertising campaign in support of 


the trucking industry will be- 


launched by General Tire & Rub- 
ber Co. next week. 

The theme of the campaign will 
be carried on more than 3,000 bill- 
boards in 600 markets in a single 
sentence: “If Trucks Stopped For 
90 Hours—You’d Stop, Too!” 

In addition, a radio. program, 
utilizing the 570 stations of the 
Mutual Broadcasting System, will 
spell out the reasons why trucks 
are vital to the well-being of the 
nation. The campaign on radio 
kicks off with the Harry Wismer 
show on Sunday (March 6). 

Endorsed by the American Truck- 
ing Assns. and ATA Foundation, 
the campaign is expected to reach 
a circulation of 684,604,000, accord- 
ing to L. A. McQueen, General 
vice-president. 





Doggie— 

Some people like cars, some like girls, 
everyone likes dogs, so Dodge made a hit 
at the Cleveland Auto Show with the 
group above. The girl is Jean Holzheimer, 
the dogs are Doberman Pinchers and the 
car is... well, you know. 
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getting your share 

















of this profitable 
repair business? 


Associates’ affiliate Emmco Insurance Company pays 
millions of dollars every year for auto repairs done in the 


shops of Associates dealer-customers, 


This tremendous volume of profitable repair business results 
from the Associates Finance and Insurance Plan and Emmco’s 


“bring them back home”’ policy on repair jobs. 


It pays—plenty—to do business where you get extra business 


in return. Ask us about it. 


“In these days a busy shop can be the 
difference between so-so profits and 


real money success for a dealership.” 


(The Old Sage is a composite of all 


Associates Investment Company 
Associates Discount Corporation 


Emmco Insurance Company 
South Bend, Indiana 


the successful dealers we've known in 
over a third of a century in the field.) 
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Negroes Scan Auto Opportunities 


By Joseph M. Callahan > 
Staff Writer 
T= auto industry has a better 
record for fair treatment of 
Negroes than any major U. S. in- 
dustry. However, this 


the “blue-collar” fac- 

tory help and there 

is still considerable 

racial discrimination at the “white- 
collar” level. 

This was the position taken gen- 


New Rim Concept— 


Goodyear engineers say they have 
extended the tubeless principle to the full 
range of work vehicles from light trucks 
to earthmovers. The new Tru-Seal rims are 
made in three pieces and have a smaller 


rubber ring which acts as an air seal. 
a 


Goodyear Offers 
Tubeless Tires 
For All Trucks 


AKRON.—Goodyear Tire & Rub- 
ber Co. has launched a full truck 
tubeless tire program, becoming the 
first tire manufacturer to introduce 
tubeless tires for all commercial 
vehicles, from pickup trucks to big 
tractor trailers and giant earth- 
movers. 

E. J. Thomas, Goodyear presi- 
dent, said last week that tubeless 
tires are now standard equipment 
on many 1955 small trucks. 

Calling the new development the 
greatest contribution to trucking 
since pneumatic tires were instal- 
led on trucks during World War I, 
Thomas said, “These new time and 
weight-saving tubeless truck tires 
forecast a speedup in our way of 
life which depends upon swift and 
economical movement of goods.” 

A Goodyear spokesman said the 
new tires became possible follow- 
ing the development of the 
exclusive 3-T triple-tempering cord 
process and the creation of a new 
air-locking rim on which the tube- 
less tire can be mounted. 


Yarnall Calls 
Inventory Healthy 


(Continued from Page 3) 


unveiled a plan of cooperative qual- 
ity advertising. 

“In Chicago,” he said, “five of 
us—a Ford dealer, an Oldsmobile 
dealer, a Buick dealer, a DeSoto 
dealer and my Chevrolet company 
—agreed on an advertisng pro- 


gram. 

The new president said the cam- 
paign will be hard-hitting and yet 
strictly quality. They intend to use 
a full page once a week for sev- 
eral weeks, then space it out to 
once every two weeks. 

“Here is a case of competitors 
advertising cooperatively, simply 
because these com all op- 
erate on a quality basis,” he sald. 

“If more dealers would do this 
type of thing, we would greatly im- 
prove our situation,” he asserted. 

Yarnall stressed good business 
Management, controlled overhead 
and good service, which he said 
was @ must. 

“These are just some of the fun- 
damentals, without which there 
can be no permanent success,” he 
stated. 


erally by some of the nation’s top 
Negro leaders who discussed the 
situation last week — Brotherhood 
Week. 

According to these experts, the| « 
only industries that approach the 
auto industry in this matter are 
steel and meat packing. 

However, a sore point was the 
almost total absence of Negro 
workers in the training and ap- 
prentice programs of the major 
auto companies. 

Noting that there is only one 
Negro auto dealer in the nation; 
these leaders described as “poor” 
the treatment of the Negro in the 
auto retailing business. 

However, it was acknowledged 
that there has been a slight in- 
crease in the number of auto deal- 
ers who employ Negroes as sales- 
men, 

Herbert Hill, the national labor 
secretary for the National Assn. 
for the Advancement of Colored 
People, declared, “The auto in- 
dustry has been a major area of 
employment for Negro workers. 
But the basic problem remains— 
securing effective upgrading and 
promotion in the industry. 

“By and large, Negro workers 
are still concentrated in the semi- 
skilled and unskilled categories of 
employment. However, significant 
progress in the integration of the 
Negro in the auto industry has 
been made in recent years. The CIO 


Auto Workers have been largely re- 
sponsible for opening opportunities. 


Basic Aim: Training 


UR basic aim is to get the Ne- 
gro into the apprentice and 
training programs. 

“In the upgrading of late, the 
UAW has supplied the push in 
some cases, and in other cases 
management has upgraded Negroes 
of its own accord.” 

Francis A. Kornegay, Detroit vo- 
cational diréctor — the Urban 
League, a nationwide organization 
which attempts to present the Ne- 
gro job problem to management, 
labor and the public, said: 

“Our people have established con- 
nections with many of the top auto 
industry officials and we are mak- 
ing ion inroads and progress.” 


relations, industrial relations, 
metallurgy, clerical work, ac- 
counting and many other of the 
better-paying fields. 

* 


* * 


Skills Are Wasted 


OUSANDS of fine, educated 

Negroes are being turned out 
of some of the nation’s top schools,” 
Kornegay said, “and they have to 
take jobs far below their capabili- 
ties, or starve. This is costing the 
U. 8S. $20 billion to $30 billion a 

(Continued on Pag 44, Col. 1) 


Used-Car Bulletin from Detroit... 


Latest Auction Prices 


(Copyright, 1955, by Automotive News) 


(Aptco Auto Auction. Sale every Wednesday.) 


Feb. 23 
(Sale very fast and prices were up 
$26 to $60, Sold 135 cars out of 168 


en -) 

BUICK—’54 Super Riviera, $2,150*. °53 
Special Riviera, $1,400*, $1,190. °52 
RM Riviera, —! Super 4-dr., 
$810*; Special 4-dr., $720*. °51 RM 
Riviera, $700*. *50 RM Riviera, $530°* ; 
Special 2-dr., $335. ‘49 RM 2-dr., 


$325 
CADILLAC—” 52 (62) coupe, $1,800*. 
LET—’ Bel Air coupe, $1,- 
220°, $1,125*; 2-dr., $1,125*, $1,115, 
$1,055*; $1, 010*; 4-dr., $965°; Two- 
ten 4-dr., $1,075, $910, $800, $860; 
2-dr., $860; One-fifty 2-dr., $720, 
$715, $680, $670, $625. '52 SL De- 
luxe ae Air, $830; 4-dr., $655*, $650, 


$ 

CHRYSLER—’ 48 NY 4- dr., $120. 

DeSOTO—'54 Powermaster club coupe, 
$1,335*. °53 Fire Dome (8) club 
coupe, $1,135*; 4-dr., $1,070*; Pow- 
ermaster 4-dr., $900*, '52 Fire 
(8) 4-dr., $650*. '51 4-dr., $430. 
4-dr., $410. 

DoDGE—’ 54 Royal club coupe, $2,400*. 
’53 Coronet (8) 4-dr., $1,005*, $960°; 
Coronet (6) club coupe, $885*, 52 

ronet 4-dr., $645°. °51 Coronet 
$475°, $450. 

D—’54 Custom (8) 4- dr., $1,425°; 

a. $1,350*; club coupe, $1,290°; 

Main (8) 4-dr., $1,125; Main (6) 

., $995. "53 Crest (8) Victoria, 
; 2-dr., $1,025, $985°, $955, 

$910; 4-dr., $1,015*. °52 Custom (8) 

2-dr., $725; Main (8) 2-dr., $640; 

$550. °51 Custom (8) 2-dr., 

; Deluxe (6) 2-dr., $350. °'50 
Custom (8) 2-dr., $425; Custom (6) 
$235, "49 Custom (8) 


e 
"50 


Co 
< 


HUDSON—’51 club coupe, $300. 
KAISER—’52 2-dr., $360. ‘51 2-dr., 


$355°*. 
LINCOLN—’51 4-dr., $500°. 
jURY—’53 Monterey club coupe, 
$1,410*, $1,365*. 52 club coupe, $975; 
-dr., $835. '51 club coupe, $555; 4- 
dr., $535. °50 club coupe, $475; 4-dr., 
$360 


NASH — ‘53 Rambler station wagon, 
$815, $790; 4-dr., $825. °52 Rambler 


2-dr., $635. 

OLDSMOBILE—’54 (88) Holiday, $2,- 
150.* '53 (98) 4-dr., $1,610*. ’51 (88) 
4-dr., $790*; (98) "Holiday, $755°*. 

PACKARD — '53 (200) 4-dr., $1,125°. 
"49 4-dr., $180*. 

PLYMOUTH—'54 Savoy station wagon, 
$1,210; club coupe, $1,105. '53 Cran- 
brook ‘club coupe, $720; 4-dr., $765, 
$655, $600. '52 Cranbrook club coupe, 
$580; 4-dr., $500. °51 Cranbrook, 

$590; club coupe, $415. 

P (8) ge an 


talina, $8 
iO eTT0, $750°, °51 Silver 
, $625; 4-dr., $540°*; 
$515°. "50 Silver Streak (8) 
$340, $260. °47 Torpedo (6) 
2-dr., $105. 
ee Commander 4-dr., 
WILLYS—’50 (4) station wagon, $415. 


2-dr., 
2-dr., 


Feb. 16 


Average ’52s°and ’53s off $25 to- 
ion. Sold 116 cars out of 170 entered.) 
BUICK—’53 Super Riviera coupe, §$1,- 
425°. '52 Super Riviere, coupe, $950°, 
$940°; $825°. °51 Spe- 
| $650°; 2- -ar., $530. °50 Su- 
per conv. ” $375: Special 4-dr., $330°. 
"49 Super 2-dr., $225. 

CADILLAC—’50 (62) 4-dr., $800°. 

CHEVROLET — '55 Two-ton (6) club 
coupe, $1,700; %-ton pickup, $1,100. 
"54 Two-ten station wagon, $1,490; 
4-dr., $1,180*; 2-dr., $1,135; Bel Air 
2-dr., $1,240. 53 Two-ten station 
wagon, $1,110; Bel Air 2-dr., $1,075* 
(ps); 4-dr., $1,010*, $955, $850*; 
club coupe, $850*; One-Atty 4-dr., 

. "52 SL Deluxe 2-dr. 
$615, 2 at $600, $555*; “club coupe, 
$650; 4-dr., $646. '51 SL Deluxe Bel 
Alr, $600*; 2-dr., $510*. '50 SL De- 
luxe club coupe, "$485, $450. 

CHRYSLER—'53 Windsor club coupe, 
$1,050* (ps). 

‘64 Fire Dome (8) 4-dr., $1,- 
480°. '53 Fire Dome (8) 4-dr., $1,- 
070°. '52 4-dr *, '51 4-dr., $525. 
"50 4-dr. $415*. "49 club coupe, $260; 
conv., $ 

DODGE—’ 54 Royal (8) club coupe, $1,- 
420°. ‘53 Coronet (8) club coupe, 
$950*, $890; Coronet (6) station wag- 
on, $1,035. °50 Wayfarer 4-dr., $325. 
"46 4-dr., $145. 

FORD—’'55 Custom (8) 2-dr., $1,860. 
"54 Crest (8) Country squire, $1,575; 
Custom (8) 4-dr., $1,360 $1,305: 
2-dr., $1,325, $1,250; Main (6) 4-dr., 
$1,035. "53 Custom (8) conv., 
Custom (6) club coupe, $710. "52 Cus. 
tom (8) club coupe, $760. °51 Custom 
(8) 2-dr., $520*, $495*; Deluxe (6) 
2-dr., $470. °50 Custom (6) 2-dr., 
$360. '49 Deluxe (6) 4-dr., $240; 2- 
dr., $230. 

HUDSON—’53 Wasp 4-dr., $860*. 

ee 4-dr., $800*. ‘61 2-dr., 


$300 
MERCURY—’54 Custom 2-dr., $1,470, 
$1,400. "53 Monterey club coupe, $1,- 
380°; 4-dr., $1,240. '52 Monterey club 
coupe, $960*. ’51 4-dr., $410. °50 4- 
dr., $390. 
ASH—’53 Rambler Sport coupe, $870; 
2-dr., $770. ’52 aan atee 4-dr., $500. 
0) OBILE—’53 (88 , $1,610°. 
"51 (98) 4-dr., $700*. '50 So iter 4-dr., 
$450*. ‘49 (9&) 2-dr., $290*. 
PACKARD—’53 club coupe, $1,150*. 
PLYMOUTH — '54 Savoy club coupe, 
$1,040. '53 Cambridge Suburban, $1,- 
000; Cranbrook Belvedere $905; 4- 
dr., $770, $670, $065; club coupe, 
$ ’62 Cranbrook 2-dr., $525. °51 
Cranbrook 4-dr., $525; conv., $520. 
Bg — 4-dr., $300. '49 Deluxe 2- 


$27' 
PONiIAG_’55 Chieftain (8) Catalina, 
eae 655* (ps). ‘54 Chieftain (8) sta- 
wagon, $2,020* (ps). '53 Chief- 
tain (8) Catalina, $1,190*, $1,075°; 
4-dr., $1,075*, $1,010. °52 Chieftain 
(8) Catalina, $835*, $780*; oe. 
$900*, $725. ’51 Silver Streak (8) 2- 
dr., $575°; 4-dr., $480*. °50 Silver 
Streak (8) 4-dr., $505*, $315; 2-dr., 
$435*. $405; conv., $350. 
— °563 Commander club 
coupe, $1,000*. "51 Commander 4-dr., 
$335*, $280. 
WILLYS—’52 (6) 2-dr., $340. 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auction Reports are on Pages 34, 35, 40, 43 


Dodge Leads Speedweek Starters— 
W. C. Newberg, president of Dodge, set the pace at the opening of 


in Daytona Beach, Fia., in a Royal Lancer. 


22 U. 8S. Cars Are Named 
For Economy Run 


LOS ANGELES. — Twenty - two 
American stock passenger cars, all 
equipped with automatic transmis- 
sions, will compete March 14-16 in 
the 1955 Mobilgas Economy Run 
from here to the base of Pike’s 
Peak at Colorado Springs, Colo. 

The cars will be entries from 

factories, dealer groups and indi- 
vidual dealers who have complied 
with AAA entry regulations, ac- 
cording to A. C. Pillsbury, re- 
gional AAA director. 

Here’s how the entries, broadest 
in the history of the run, are di- 
vided: 

Class A—Chevrolet Bel Air 6 and 
8, Ford Fairlane 6 and 8, Plymouth 
Belvedere 8, and Rambler. 

Class B—Dodge Coronet 8, Hud- 
son Wasp 6, Mercury Monterey 8, 
Pontiac Chieftain 8 and Stude- 
baker Commander 8. 

Class C—Chrysler Windsor 8, De- 
Soto Firedome 8, Dodge Custom 
Royal 8, Hudson Hornet 8, Nash 
Ambassador 6, Oldsmobile 88 8 and 
Studebaker President 8. 

Class D— Buick Roadmaster 8, 
Chrysler New Yorker 8, Lincoln 
Capri 8 and Packard Patrician 8. 

The cars will compete for hon- 
ors in their own classes and also 
for the top sweepstakes award 

s x * 


Tuneup Lesson— 


Mary Morlas, women's consultant for 
this year's Mobilgas Economy Run from 
los Angeles to Colorado Springs, learns 
about tuneups from Boyd Stoutsenberger, 
technical adviser for the American Auto- 
mobile Assn., which supervises the event. 
Stoutsenberger watches that all cars en- 
tered in the run are kept at their stock 
status and that no special instrument is 
installed to give greater gas mileage. The 
run is scheduled for March 14-16. 


Cadillac’s Hutul 


Promoted in Sales 


DETROIT. Appointment of 
W. M. Hutul as supervisor of sales 
training and customer relations for 

Cadillac has been 
announced by J. 
M. Roche, gen- 
eral gales man- 


ager. 

Hutul joined 
Cadillac public 
relations in 1950 
and in 1952 was 
transferred to 
merchandising. 
oe to his new 
appointment, Hu- 

W. Mi, Sutet tul was merchan- 
dising field representative in the 11 
western states. 

A resident of Detroit, he attended 
Wayne University. 


based upon ton-miles-pe 
average. 
Pillsbury said that all entries 
be of a completely stock stat 
with no extra gadgets which ay 
not available as standard equip 
ment from dealers. ie. 
The run is sponsored by General 
Petroleum Corp. 


Economy-Model 
” o . 
Air Conditioner ~ 
Offered by Ford — 
DEARBORN. — An economys 
model air conditioner for field in 
stallation in all 1955 V-8 mod 
was announced today (Feb. 28) 
the Ford division. * 
Suggested price of the Ford Se 
lectAire unit is $435, including Fe 
eral excise tax, plus an estimat 
10-hour labor charge for insté 
tion, a Ford spokesman said. Pe 
The unit, mounted in the engine 
compartment, cools, heats, deh 
midifies and defrosts, he said. 
part of the equipment is in 
trunk. The full range of: the 
conditioning function is controll 
by a single lever on the dash. 
Fresh air is introduced into 
system through a screened in 
directly behind the grill. a 
Lowest - priced air - conditioner 


$395 and $345, depending 
which model it is installed. It is 
understood that Chrysler Corp. pre- 
pared a factory-installed unit f 
Plymouth, Dodge and DeSoto 
which will be priced at $426.60. 


Tenn. Tax Hikes 
Affect Dealers 


NASHVILLE. — All the revenue 
measures passed by the Tennessee . 
Legislature and signed into law 
last week by Gov. Frank Clement 
affect auto dealers. 

The sales tax wag boosted from 
2 to 3 percent; auto license tags 
were upped $2 on light cars, $3 on 
heavy cars and $100 to $150 on 
trucks, depending on tonnage clas- 
sifications, and the gasoline inspec- 
tion fee was hiked from 20 to 30 
cents a barrel. 

It was estimated these will bring 
in an added $73,000,000 in revenue 
in two years. 5 

A measure limiting speed to 65 
miles per hour in the daytime and 
55 miles per hour at night also was 
passed. It had been opposed by the 
Tennessee Automobile Dealers 
Assn. because, the association 
claimed, similar laws had not re- 
duced accidents in other states. 


Republic Fastener Adds 
2. Manufacturing Units 


NEW YORK.—Republic Fastener 
Products Corp., Long Island City, 
N. ¥., has added manufacturing 
facilities in Decatur, Ga., and Jack- 
son City, O., according. to Randy 
Smith, president. 

At the same time Smith an- 
nounced that a new mene 
unit in each plant is capable of 
producing 800 hog rings per minute. 
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SOLD 


BY FACT No. 1 


SOLD 


BY FACT No. 2 
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THE FACTS SELL | 
LYMOUTH FASTER 


SOLD 


BY FACT No. 2 


SOLD 


BY FACT No. 1 


SOLD 


BY FACT No. 1 


BECAUSE ONLY PLYMOUTH USED CARS HAVE THIS SELLING STORY! 


Your used-car customers are buying unused mileage. 

When a particular make of car has the features which give 
it the ability to “stand up,” that car is easier to sell—and more 
profitable to handle! . . . Plymouth excels all other makes in 
its class in this important matter of “standing up.” Here are 
the facts to pass on to your customers as proof! 


Plymouth ranks No. | in the toughest, biggest 
round-the-clock proving ground of automotive 
endurance, for there are more Plymouths used 
as taxicabs than all other makes combined! 
(Further, Plymouth leads the low-price 3 in 
victories in national stock car races! ) 


Part-by-part comparison* proves Plymouth engineering leads the lowest-price field 


Plymouth CarA 


SAFETY-RIM WHEELS ......-++ 22s 
2-CYLINDER FRONT BRAKES......... 
INDEPENDENT PARKING BRAKE....... 
ELECTRIC WINDSHIELD WIPERS....... 
ORIFLOW SHOCK ABSORBERS ........ 
WIDEST, MOST RIGID FRAME ........- 
COWL VENTILATOR .... +--+ see eevee 
BAKED-ENAMEL FINISH ..... 1+ + sees 


Car B 
RESISTOR-TYPE SPARK PLUGS 


EXHAUST VALVE SEAT INSERTS 
CHAIN-TYPE CAMSHAFT DRIVE 
OILITE FUEL FILTER. os52 se 
FLOATING OIL INTAKE..... 
ROTOR-TYPE OIL PUMP .... 
OIL BATH AIR CLEANER .... 






Through the years Plymouth 
has out-engineered every other 
make in its price class. Here’s 
proof the facts favor Plymouth 
—sell these features to your 
customers: 


Plymouth Car A Car B 


eddasec aed NO 
eee ay NO 
ops res ay YES 
ig: gteg ea NO 
See. EG YES 
Pe ge PS NO 
nig es NO 


*Comparison based on 1952 models of the low-price 3, which you will be getting as trade-ins in great measure this 
year. Most of these Plymouth engineering advantages apply in other model years as well. 


BEST BUY NEW...BEST BUY USED! PLYMOUTH 
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oils after that. 

Factory representatives said 
that sufficient tests have not yet 
been conducted, and they are hesi- 
tant to make recommendations 
antil a full scope of operations 
has been completed. In tests so 
far, it has been determined that 
no harm has developed from us- 
ing the multigrade lubricants. 

The future of axle greases came 
in for some discussion, with the 
auto men stating that a critical 
point is approaching for rear axle 
designs. The requirements for in- 
creasing horsepower and suitable 
axle lubricants are posing prob- 
lems within the industry, and it 
was indicated that cxperimental 
work on axles and axle greases has 
been accelerated. 

Members of the panel from the 





Auto TV Show in Philadelphio— 


A 2¥-hour television show was presented by the Philadelphia Inquirer and WFil- 
TV, with a display of 32 of the world's most popular autos. It was the third time 
this show was offered, and for the first time, portions of it were transmitted in color. 
Featured as stars were Miss America of 1955; Roger Price, originator of the Droodles; 
John Cameron Swayze, news commentator, and Julie Mead, of the Ed Sullivan show. 
Shown (from left) are Ken Stowman, WFIL sales director; Ray Mills, president of the 
Philadelphia Automobile Trade Assn., and Leonard Bach, general promotion manager 
of the newspaper. 





The back pages of every issue of AUTOMOTIVE NEWS contain the WANT AD 
Section, Others are profiting from AUTOMOTIVE NEWS WANT ADS! Are you? 












vv American Home circulation is growing twice as fast 
in the suburbs (85% since 1940). 





yx Car usage is greater in the suburbs 





























vx Suburbs are growing 4 times faster than the rest of America. 
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L-M Engineer Peers Ahead . . . 


Gas Turbines Seen 
In Use by °65 


(Continued from Page 2) 


tion for the break-in period, but |auto companies included C. E. 
takes no stand against multigrade | Burke, of American Motors Corp.; 


J. M. Campbell, General Motors; 
J. M. Clark, Studebaker-Packard; 
A. E. Cleveland, Ford Motor Co., 
and C. M. Heinen, Chrysler Corp. 
Petroleum industry men on the 
panel included M. D. Gjerde, 


St. Louis Auto Thefts 
Rise 227% in 5 Years 





Detective Sgt. Jerabek, 
head of the auto theft squad, said 
4,022 cars were stolen last year 
as compared to 1,772 in 1949. He 
added that a lower recovery rate 
pointed to a smooth-operating 
ring of professionals. 





Re 
ON 


(22.4% of American Home families own 2 cars!). 


to the 2-car market 


AMERICAN HOME MAGAZINE NOW OVER 3,000,000 CIRCULATION, ABC 





C. W. Georgi, of Quaker State Oj 
Refining Co., spoke on “The Cage 
of the Confusing Dip-Sticks,” ang 
requested the committee to esk the 
Society of Automotive Enzineers 
to investigate the possibility of 
standardized graduations. 

“There is an extreme variety jp 
dip-stick markings and gradua- 
tions, and a difficulty in seeing jugt 
where the oil level is when the 9jj 
film on the stick is thin and clear,” 


know when and how much ojj 
should be added. 

E. M. Johnson, of Texas (, 
opened the meeting with a talk on 
past trends in the industry. He useq 
figures to show how the market for 
autos and petroleum has grown ig 
the past 25 years, and how great 
the market might be in the future. 

Kenneth G. Mackenzie, of Ken- 
neth G. Mackenzie Associates, spoke 
on 40 years of progress in the crude 
oil crecking processes which have 
allowed the petroleum industry to 
meet the needs of the auto industry. 


Sales Leadership 
In Foreign Cars © 
Claimed by Metro 


(Continued from Page 2) 
ecutive George Romney, disclosed 
in December that the car’s future 
in the U. S. market was being 
redetermined. 

Romney acknowledged at that 
time that the Metro was 
“well” only on the east and west 
coasts 


By way of confirmation, Berry 
and Nagler reported that Califor- 
nia accounts for 22 percent of Met- 
ropolitan registrations and 33 per- 
cent of foreign-car sales exclusive 
of Metropolitan. New York has 104 
percent and 12.6 percent; Pennsyl- 
vania, 6.2 and 3.4; Ohio, 4.8 and 26; 
Florida, 4.4 and 3.7; New Jersey, 
4.2 and 4.2; Michigan, 4.1 and 17; 
Massachusetts, 4 and 4.6; Illinois, 
3.9 and 8.2,,and the remaining 4 
states, 36 and 26. 

Metro owners like its economy 
best, followed by size, appearance 
and handling, in that order, De- 
troit body engineers were told. 


percent said commuting and @ 
percent, shopping. ig 

Berry and Nagler told of the 
premarketing and current tests 
being applied to the Metro. They 


serviced have been normal for 


this mileage, the report said. to 


Austin’s 42-horsepower four-cy- 
inder engine powers the Metro. — 
Fisher & Ludlow, Birmingham, ~ 


England, does the body work. 

Introduced by Nash last March, 
the Metro was added to the Hud- 
son line in November. 


VanderZee Heads 
Medical Drive 


NEW YORK. — Abram vander- 
Zee, vice-president of Chrysler 
Corp., has been named chairman 
of the automotive 
division of the 
Committee of 
American Indus- 
try, according to 
Colby M. Chester, 
chairman. 

The committee, 
‘which is a divi- 
sion of the Na 
tional Fund for 
Medical Educa- 
tion, is spear- 
heading a nation- 
wide appeal to raise $10 million for 
the country’s 80 medical schools, 
whose mounting deficits threaten 
research programs and academic 
standards. 





A. vanderZee 
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BENDIX LOW PEDAL POWER BRAKE—Specified by more car 
manufacturers than any other make, Bendix* Low Pedal 
Power Brake makes possible quick, sure stops by merely 
pivoting the foot from the go to the stop control. No need to 
lift the foot and exert leg power to bring the car to a stop. 
Result—more driving comfort, less fatigue and greater safety! 
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A good reliable 


SOUTrCE 


FOR AUTOMOTIVE COMPONENTS 


Because of long experience, serving 
many customers, 


Bendix Products Division can apply 
much of the combined know-how 
of the automotive industry 


to any specific project — 
in the design and manufacture of 
automotive components. 





BENDIX LINKAGE TYPE POWER STEERING—Because Bendix* 
Power Steering is of the linkage type, manufacturers find it 
especially adaptable for production line installation without ex- 
tensive engineering changes. Manufacturers can now meet the 
ever-increasing demand for power steering more efficieritly and 
more economically with Bendix Linkage Type Power Steering. 


ans. 0.3. PAT. OFF. 


BRAKES « POWER STEERING » POWER BRAKING + CONSTANT VELOCITY UNIVERSAL JOINTS » HYDRAULIC REMOTE CONTROLS 


BENDIX civisicn SOUTH BEND morna 


Export Sales: Bendix International Division, 205 8. 42nd $t., New York 17,N.¥.  “*V/ATION ComPenarioN 
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AUTOMOTIVE WASHINGTON 
Justice, Commerce Split 


On Industry Advisors 
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By William Ullman 

Washington Correspondent 
oe special committee appointed by U. S. Attorney Gen- 
eral Herbert Brownell to study antitrust policy expects | guide advisory board operations so 
to have its voluminous report ready early in March, said 


of t 
co-chairman of the study 
group, in a statement before 


a House judiciary subcom- 
mittce. 

While before the judiciary group, 
Judge Barnes expressed disap- 
proval of Secretary of Commerce 
Sinclair Weeks’ decision to permit 
trade association officials to sit on 
the department’s industry advisory 
committees. 

Later, however, Barnes sent the 
following note to Rep. Emanuel 
Celler, New York Democrat, who is 


ce Stanley Barnes, assistant attorney general in charge 
e antitrust division of the Department of Justice and 
——— 


chairman of the subcommittee: 


“In order that there will be no 
misunderstanding of my testimony 
this morning before the subcom- 
mittee, I believe it necessary to 
request that the attached state- 
ment be added to my testimony.” 


The statement follows: 


“I was asked about a specific 
document recently issued by the 
Department of Commerce. I ad- 
vised the subcommittee I had not 
seen the document. I stated it was 






of general con- 
cern to the anti- 
trust division 
whenever trade 
association execu- 
tives sat on ad- 
visory boards of 
Government de- 
partments and 
agencies, since all 
advisory boards 
present antitrust 
problems. The De- 
partment of Jus- 
tice has recommended, therefore, 
certain precautionary standards to 


as to minimize the possibility of 
violation of antitrust laws. 


“We suggested these standards 
to the Department of Commerce 
and advised them by letter of 
Nov. 19, 1953, that if it followed 
these safeguards in setting up 
committees, and saw to their op- 
eration in accordance therewith, 
the Department of Justice would 
raise no objection to trade as- 
sociation representatives serving 
on Department of Commerce ad- 
visory groups. 

“These precautionary safeguards 
are as follows: 

“1. There should be statutory au- 
thority for the employment of such 








Transport-Tax Repeal 


Asked of Congress 


WASHINGTON.—The National 
Conference for Repeal of Taxes 
on Transportation has called on 
Congress to repeal the 10 percent 
excise tax on passenger fares, the 
3 percent tax on freight charges 
and the taxes on the movement 
of coal and products moved by 
pipeline. 

Speaking here, Donald G. Ward, 
chairman of the conference, said 
“these taxes not only discrimi- 
nate against users of common 
carriers but also discourage the 
use of such services.” 





committees or an administrative 
finding that it is necessary to utilize 
such committees to perform certain 
statutory duties. 

“2. The agenda for such commit- 
tees and their meetings should be 
initiated and formulated by the 
Government. 

“3. The meetings to be held 
should be at the call of an under 
the chairmanship of full time Gov- 
ernment officials. 

“4, Full and complete minutes of 
each meeting should be kept. 

“5. The functions of such com- 
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You can feel the excitement as the trade tenses for the start- 


ing gun of Enka’s thrilling triple-entry Jetspun® promotion. 


APRIL 16—a full page in color in saTURDAY EVENING POST 


APRIL 30 — another full color ad in the Post 


MAY 14—a third full color post ad on JETSPUN 


Mills, cutters, jobbers, retailers know that each week 
17,600,000 Post readers will see color reproductions of 
seat cover fabrics woven with High-Tenacity JETSPUN, 
Enka’s color-injected rayon filament yarn—read about their 


remarkable wearing qualities, their easy upkeep, their beau- 


tiful Howard Ketcham styled colors. Here is a vast poten- 


tial market, definitely impressed by the strong Jetspun story 


—definitely Jetspun-minded when they come in to buy. You'll 


want to be in at the start. Write or phone us for information 


on how you can share in this profit-making promotion. 


AMERICAN ENKA CORPORATION 
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206 Madison Avenue, New York 16, N. ¥. MU 9-0510 
420 Jefferson Standard Bldg., Greensboro, N. C. 
2001 Industrial Bank Bldg., Providence, R. I. 


makers of rayon and nylon far textiles and industry 
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JETSPUN'S 


ready 
at the 


POST 


with 3 
across-the- 
board 
winners! 


mittees should be purely ad 
and any determinations of action 
to be taken should be made 

by Government representatives, 

“The Department of Justice 
no reason to believe that the De. 
partment of Commerce is not oper. 
ating within these safeguards, 

The matter of the Weeks’ ao. 
tion came up while Judge Barney 
was testifying on antitrust legis. 
lation. 

Barnes said then he felt there 
was “great danger” that such g 
practice, unless safeguarded, woulg 
make antitrust law violations 
easier. 

Celler said the practice had here. 
tofore been prohibited because jt 
might become an incentive for anti. 
trust violations. He observed that 
industry advisory committees dig. 
cuss prices and allocations 
with other matters. He expresgeq 
himself as being “very disturbeq’ 
over the Weeks ruling. 

Secretary Weeks was unavailable 
when sought for comment later, but 
a spokesman said they are obsery. 
ing all the rules laid down by the 
Department of Justice in connege. 
tion with operation of boards which 
advise the Commerce Department 
on industry matters. 

Nevertheless, it seems likely that 
the judiciary committee will inves- 
tigate the system under which the 
Government has decided to admit 
trade association representatives to 
meetings of its industry advisory 
committees. 

+ * 
Business Optimistic 
E National Assn. of Manufac- 
turers and the U. S. Chamber 
of Commerce told Congress last 
week that the immediate business 
outlook is good. 

In testimony before the Joint 
Economic Committee, both organi- 
zations spoke approvingly of the 
basic economic philosophy of Preg- 
ident Eisenhower’s report to Con- 
gress. But they questioned some of 
the specific recommendations. 

NAM President Henry G. Riter 
said “business is preparing with 
confidence for economic growth” 
but cautioned that one weak spot 
is the fact that business profits 
have not grown with the rest of 
the economy. 

He pointed out that, since capital 
for new plants, equipment and jobs 
must come from profits, the neces- 
sity for corporate tax reduction is 
clear. 

7” * a 
Highway Expenditures 
CCORDING to the International 
Road Federation, highway con- 
struction expenditures in 30 coun- 
tries throughout the world last year 
increased 114 percent over 1948. 

IRF said that in late 1954 high- 
way expenditures were surveyed in 
58 countries. In 30 of these con 
struction and maintenance spend- 
ing exceeded $12 billion during the 
seven-year period 1948 to 1954, in- 
clusive. In 1954 expenditures 
reached an all-time high of $25 
billion. 

Total highway expenditures for 
the seven-year period varied from 
as little as $6 million in Nyasa- 
land to over $2 billion in western 


Germany. 

Great Britain spent nearly $15 
billion, France $1.2 billion and Aus 
tralia $800 million. 

El Salvador reported $4120 
spent on construction for each 
of highway built between 1948 
1954. India spent $25,000 per mile 
Nyasaland $12,000, and Ceylon 
$2,000. 

State levels of government ii 
the U. S. spent $30,000 per mile. 

ok om ” 
AURENCE M. FITES, former 
managing director of the Truck 
Owners Assn. of California, has 
been appointed field service repre 
sentative of the American Truck 
ing Assns. for Oregon, Washington 
and the northern half of California. 
* 


yARLow CURTICE, president, 
and Albert Bradley, executive 
vice-president of General Motors, 
are listed among the witnesses 
appear before the Senate Banking 
and Currency Committee when 
hearings begin March 3 on the 
committee’s study of the stock 
market. 

Senator J. W. Fulbright, Ar- 
kansas Democrat, is chairman of 
the group. 

Hearings will run through March 
23. Curtice and Bradley are sched- 
uled to testify March 18. 
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TUDEBAKER’S great new expansion does far more than 
S strengthen the solid worth of every Studebaker franchise. 

The trustworthy friendliness that has always characterized 
the Studebaker relationship with dealers now becomes even 
more significant. This friendliness is the solid foundation of 
the surging new success Studebaker expects to build. 
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‘A good life and a good living!” 


“This is my 45th year representing Studebaker. I have 
had a good life and a good living out of it—and I sup- 
pose that’s one reason why my two sons have been glad 
to team up with me. We like Studebaker’s friendliness 
and integrity—and the sound, solid sense of Stude- 
baker’s well rounded and efficiently organized new ex- 
pansion program.’”’—T. N. M. Lathrop, President, 
T. N. M. Lathrop, Inc., New London, Connecticut. 
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“28 successful years in San Diego!” 
“With friendliness as our own creed—and with Stude- 
baker friendliness as our inspiration—we have built one 
of the strongest automobile retailing organizations in 
California. The value-packed 1955 Studebaker line gives 
us welcome new opportunities for progress. Watch the 
Studebaker-Townsend combination roll up new records 
this year!”"—J. R. Townsend, President, J. R. Townsend 
Co., San Diego, California. 
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New dealers know it! Old dealers know it! 


Loday more than ever 
fast-moving Studebaker is 
America’s friendliest factory 





Studebaker dealers who have just recently signed up will 
tell you—and Studebaker dealers of long standing will agree 
with them—that this helpful good-will attitude is tremendous- 
ly important to independent-minded automobile merchants. 

Some examples of the high value dealers place on Stude- 
baker friendliness and progressiveness are published below. 





“Square dealing sold us on Studebaker!” 


“We signed our Studebaker franchise last October but 
we know we should have made the move long before. 
What sold us principally was the Studebaker reputation 
for square dealing—plus, of course, the wide-open op- 
portunities that the alert, fast-moving Studebaker or- 
ganization offers dealers who want to grow. The outlook 
is certainly a bright one.”—Gene G. Gutting, General 
Manager, Lake Motors, Henderson, Nevada. 





“Growing with North Carolina and Studebaker !”’ 


““We’ve been on the Studebaker team just 244 months—so we’ve hardly had time 
to get our new Studebaker dealership really. going. But we already know we’ve 
picked a winner because all North Carolina is all excited about the out-ahead value 
and style and performance of the new Studebaker ’55s. One comforting feeling is 
the solid backing that we’re getting from the factory. The Studebaker people are 
thoroughly dealer-minded. They really make a dealer feel they’re on his side.” — 
Edward E. Denison, President, Denison Motors, Inc., Asheville, North Carolina. 
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STUDEBAKER 


) STUDEBAKER DIVISION OF THE STUDEBAKER-PACKARD CORPORATION ..; 
WORLD’S 4TH LARGEST FULL-LINE PRODUCER OF CARS AND TRUCKS 
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1. Fair and equitable contracts between m 
ws wébleten, patie and accessories; ee ae te 


¥ 2. Every dollar of gasoline and oil taxes, collected state and federal 
governments, applied to the building and Shane of highways: 


¥ 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 
em we ° 


Light Spirit of Friendliness 
During Dealer Week 


A WARM spirit of friendliness is a two-way street that 
works wonders. Perhaps its greatest benefit is that it 
makes the one who is trying to be friendly feel so good. 


This is something that auto dealers should keep in mind 
in deciding, if and how, they should cooperate in the NADA 
program, Spotlight on Automobiles, during the week of 
April 11-16. 


The civic parades, banquets, contests and advertising are 
fine to attract the attention of the public. Much of the 
success of the program will depend on how well these plans 
are carried out. 
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But the real impact of the entire promotion will be made, 
or lost, in the open-house programs at the various dealer- 
ships. 

Many visitors will enjoy an opportunity to get behind the 
scenes of a dealership. They will gawk at the equipment 
used in the service shop, at the cars with their rainbow 
colors, and at the things that make a dealership tick. 


However, if they are touched at all, it won’t be by these 
things, but by the feeling they get as they talk with the 
dealer and his staff. 


The very fact that this promotion is being held indicates 
that there is a need for a better feeling between dealers and 
the public. 


So many persons, who do not know dealers personally, 
have the idea that they are a gang of thieves. 


Spotlight on Automobiles will give you an important 
opportunity to correct that impression. 


Light up that fire of friendship . . 
all the year through. 


. and keep it going 





Coming 
Events 


Dealer Conventions 


Feb. 28-March | — Louisiana Automobile 
Dealers Association Annual Convention 
and Exhibit, International Room, Hotel 
Roosevelt, New Orleans, 

June 19-2i—Michigan Automobile Dealers 
Assn., Grand Hotel, Mackinac Island, 
Michigan. 

Aug. 21-23 — 22nd Annual Convention, 
Automobile Dealers Association of West 
Virginia, Greenbrier Hotel, White Sul- 
phur Springs, West Virginia. 

Sept. 16—24th Annual State Convention, 
Kansas Motor Car Dealers Assn., Broad- 
view Hotel, Wichita, Kansas. 

Sept. 16 — Nebraska New Car Dealers 
Association, Paxton Hotel, Omaha. 

Sept. 16-17 — New Mexico Automotive 
ealers Assn., Nickson Hotel, Roswell, 


N. M. 
e 18-20 — 32nd Annual Convention, 
ew York State Automobile Dealers, 
Inc., Saranac Inn, Saranac, N. Y, 
Sept. 19— Minnesota Automobile Dealers 
Association, Radisson Hotel, Minneapo- 





lis. 

Sept, 26-27—Pennsylvania Automotive As- 
sociation, William Penn Hotel, Pitts- 
burgh, Pa. 

Sept. 25-27 — Texas Automotive Dealers 
Association, Shamrock Hotel, Houston, 


Texas. 

Sept. 28-30—37th Annual Convention, New 
Jersey Automotive Trade Association, 
Hotel Chalfonte-Haddon Hall, Atlantic 
City, N. J. : 

Oct, 9-10—Georgia Automobile Dealers 
a Bon Air Hotel, Augusta, 


a. 

Oct. 16-18 — National Used Car Dealers 

Association Annual Convention, Hotel 
William Penn, Pittsburgh, Pa. 

Nov. | — Connecticut Automotive Trades 
Association, 34th Annual Convention, 
Hotel Statler, Hartford, Conn. 

Nov. 13-14 — 20th Annual Convention, | 
Automobile Dealers Association of | 
— Tutwiler Hotel, Birmingham, 

a. 

Jan. 28-Feb. 1—39th Annual National Au- 
tomobile Dealers Association Conven- 
tion, Washington, D. C 

eo: a 4 





Dealer Auto Shows 


Feb. 26-March 5— Ottawa Auto Show, 
Ottawa, Ontario. 

Feb. 26-March 5—Kansas City Motor Car 
Show, Exhibition Hall, Municipal Audi- 
torium, Kansas City, Missouri. 

March—Lewiston Automobile Show, Lewis- 
ton Armory, Lewiston, Maine. 

March—Spokane Automobile Show, Spo- 
kane Coliseum, Spokane, Washington. 

March 4-6—3rd Annual Kansas Automobile 
Show, Hutchinson Sports Arena, Hutch- 
inson, Kansas. 

March 15-20 — Flint Auto Show, Flint, 
Michigan. 

March a enege County Automo- 
bile Show, Armory, Rockford, IHinois. 
March 18-19—Uniontown Auto Show, Fay- 
ette St. Dealers’ Showrooms, Union- 

town, Pennsylvania. 

March 29-April 3—Sacramento Auto Show, 
Civic Auditorium, Sacramento, Califor- 


nia, 

March 30-April 2—Bangor Auto Show, 
New Municipal Auditorium, Bangor, 
Maine. 

April 1-3—Tacoma Auto Show, Tacoma, 
Washington. 

April 1-3—Danville Auto Show, Armory, 
Danville, Illinois. 

April 20-23—Danviile Auto Show, Danville, 
Virginia. 

Jan. 7-15—Chicago Auto Show, 
tional Amphitheatre, Chicago. 

Jan. 7-15 — St. Louis Auto Show, Kiel 
Auditorium, St. Louis. 

oS 


Interna- 


General 


March 1-3—Passenger car, Body and Ma- 
terials Meeting, iety of Automotive 
Engiacens, Sheraton-Cadillac Hotel, De- 
roit, 

March 5-13—GM Motorama, Pan Pacific 
Auditorium, Los Angeles, Calif. 

March 6-9—Spring Executive Conference, 
National Truck Leasing System, Boca 
Rotan, Florida. 

March — Canadian Automotive 
Wholesalers’ & Manufacturers’ Associa- 

Meeting, King Edward 
Hotel, Toronto 


. 16-18—I lth Annual Canadian Auto- 
motive Service Show, Automotive Bidg., 
C. N. E. Grounds, Toronto, Canada. 

March 26- . 6M Motorama, Civic 
Auditorium, San Francisco, uf, 

. 16-17— Pebble Beach § Car 
Road Races, Pebble Beach, lif, 

April 20-May | — 37th International Motor 
Show, Turin, Italy. 

Apr. May I—GM Motorama, Common- 
wealth Armory, ton, Mass. 

May 8-11—33rd Annual Convention, Auto- 
motive Engine Rebuilders Assn., Hotel 
Cleveland, Cleveland, Ohio. 

May. 16-20—Materials Handling Techniques 

(Continued on Page 16, Col. 5) 
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Horseless 
carriages! 


UPCOMING 
LABOR NEGOTIATION 
DETKOIT 


‘Junk the Junkers ..... 
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This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 


letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 





Junking Plan 

My prime reason for attending 
the NADA convention in Chicago 
was to try to inject the thought of 
scrapping old and worn-out cars. 
To my surprise, I did not find very 
many dealers who had ever given 
scrapping any thought. That expe- 
rience gave Me the added courage 
to broach the subject vigorously at 
every opportunity of dealer gather- 
ing. 

In a recent issue of AUTOMOTIVE 
News, you printed an item sent in 
by me on a junking fund. It was 
in the Aug. 16, 1954 issue, page 58. 

We in Rhode Island have a sal- 
vage committee; I am chairman, 
therefore my enthusiasm. 

So many dealers I proposed the 
junking plan to were most recep- 
tive and eager for more details. 
The time I had was so limited it 
was not possible to do more than 
briefly state our plan as we are 
trying to submit it to Rhode Island 
dealers. Which brings me to my 
objective. 

Will you help once again by a 
republishing of the junking plan? 

There may come a day in which 


The Big Stories 


Plymouth adds two models to its 1935 line—a business coupe and 
a two-door business sedan. The coupe will cost $510, the sedan $535. 
Also announced is a special “high-wheel” model with 20-inch steel 


disc wheels affording more road 
Belgium and the U. S. agree to lower tariffs and other barriers on 


a large variety of commerce, incl 
. - Graham-Paige completes the 


clearance for rural districts .. . 


uding automobiles and auto parts 
biggest February in six years and 


plans a March production of 4,500 units .. . Dropping 14 hours to 
achieve the proposed 30-hour work week, at present wage scales for 
service employes, would reduce dealers’ earnings to the danger point, 
NADA tells a subcommittee of the Senate Judiciary Committee. 


—From the files of Automotive News. 





























we may be able to determine that 
the cause of an accident was the 
car that was a late model which 
had overstayed its safe use.—Fx 
G. Hausic, Chepachet Service Sta« 
tion (Chevrolet), Chepachet, R. 1 

Eprror’s Note: Here, in brief, 
is the junking plan proposed by 
Reader Halbig: 

First, I figure that each des 
would post $100 to pay for pickin 
up and demolishing cars, eac 
dealer to realize a percentage 
the proceeds of the sale of the o 
iron. & 
Let’s assume that it would be $10 
per car. This would take the cars” 
off the road, make room for a new 
unit, profit to be gained by the 
shortage of units generally. As FT 
see it, it would require boldness by 
the dealer body. 


It would seem to me that 
removal of the old cars compl 
would set up a healthy condition 
the lower brackets, which wot 
reflect into the higher bracket. 

Second, I have thought of m 
angles. If we could get the facto 
ries interested to allow the use 
a “cooperative advertising fund” 
a dealer’s share in the first cost) 
And also for them to follow 
through in cooperation toward 
junking, so that we would not need 
too much paper work to make the 
venture work. 

Third, we might also have a field 
day around the Fourth of July, oF 
some holiday, to get all cars at 
one place into a large pile for sort 
of a bonfire. 

As we know, most of the car 
bought in the $50 bracket are cars 
that might possibly have been 
junked by us, but found their way 
back into the market as cheap 
transportation to those purchasers. 
Those purchasers buy other junk 
parts from the junked cars we 
have junked, so that we lose them 
from our service and parts depart- 
ments. 
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ANNOUNCES tHe uber SYSTEMS 


ror POWER LUBRICATION 





Applications Unlimited 


AIR-OPERATED 


Adopted by leading Fleet and Bus Operators 
for automatic, controlled application of 
lubricant to bearings each time driver applies 
the air brake. Complete Systems available in 
handy kits for simplicity of installation. 
Air-Operated Multi-Luber Systems may be 
effectively used wherever compressed air 

is available as motive power, and are slashing 
operating costs and increasing performance 
efficiency on equipment ranging from transport 
trailers to automated, high speed lathes 

and packaging machinery. 


For applications where compressed air is not 
available, the air cylinder of the Multi-Luber 
can be replaced with a manually actuated 
push button. These Systems are also available 
in convenient Kits for quick installation on 
tractors, farm implements, and a wide range 
of industrial machinery for positive, 
dependable lubrication in seconds. 








VACUUM-OPERATED 


Multi-Luber Systems are also available for 
instantaneous, automatic lubrication of AT - 
equipment ranging from light trucks to wap) ae enn 
fork lift trucks, or for any application which 
makes available vacuum as motive power. A 
finger-tip touch of the control button, located 
wherever desired, provides a pre-measured 
quantity of refinery-pure lubricant which is 
applied with positive uniformity by the 
Multi-Luber sealed system. 





‘AND NOW... AVAILABLE ON 1955 model 
LINCOLN and MERCURY 


motor cars 


Here is the newest and most revolutionary 
application of Lincoln’s vacuum-operated 
Multi-Luber System. Now, purchasers of new 
Lincoln or Mercury motor cars have available 
instantaneous Power Lubrication at their own 
convenience: A mere touch of a button on the 
instrument panel provides the continuous 
pleasure of smoother car performance, greater 
steering ease and increased operating economy. 





PIONEER BUILDERS OF LUBRICATING EQUIPMENT FOR A QUARTER CENTURY + Lincoln Engineering Company + 5709 Netural Bridge Ave., St. Levis 20, Missouri 


*Trade Name Registered Patent Pending 
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News of Note... 
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Auto-World in Brief 


DENVER.—A legal brief seeking 
dismissal of a $79,000 judgment 
awarded the bankrupt estate of 
Fred A. Ward, former Denver Hud- 
son distributor, has been filed by 
the Federal Government in U. 8. 
District Court here. 

The brief claims that the judg- 
ment for back taxes paid by Ward 
should be vacated because Benja- 
min C. Hilliard jr., Federal referee 
in bankruptcy, lacked jurisdiction. 

Ward is serving 7 to 15 years in 
the state penitentiary for a confi- 
dence game. 

* + 


Plastic Boom Predicted 


NEW YORK. — The plastics in- 
dustry is looking forward to con- 
tinued expansion in 1955, the devel- 
opment of new products, and 
increasing use of plastics in auto- 
mobiles, building construction, 
clothing and other industries. 

William T. Cruse, executive vice- 
president of the Society of the 
. Plastics Industry, said the automo- 


bile industry will use more rein- 
forced and foamed plastics. 
* + + 


Armstrong Guarantee 
WEST HAVEN, Conn.— Arm- 
strong Rubber Co. has announced 
an unconditional lifetime guaran- 
tee against all road hazards for all 
Armstrong passenger-car tires. 
oe * . 


U. S. Backs Trade Fairs 


WASHINGTON. — An expanded 
world-trade promotion program, to 
be developed through international 
trade fairs abroad in cooperation 
with U. 8. industry, has been an- 
nounced by Secretary of Commerce 
Sinclair Weeks. 

+ * 


* 
Dunlop Introduces Tubeless 


BUFFALO.—Production of a new 
tubeless tire has been announced 
by R. C. V. Mackenzie, vice-presi- 
dent of Dunlop Tire & Rubber 
Corp. 
Design of the new line, known 


as the Dunlop Gold Cup “Tension- 
Free” tubeless tire, follows the 
basically new mold shape an- 
nounced several months ago, 
Mackenzie said. 

+ tc * 


Clark Names Distributor 

BUCHANAN, Mich. — Clark 
Equipment Co. has announced the 
appointment of George Industrial 
Equipment Co., Inc., 11th Ave. at 
Fiftieth St., as the sole distributor 
of Clark’s line of fork-lift trucks 
and other materials handling equip- 
ment in the New York area. 

+ * * 


Oil-Filter Boom Seen 


RAHWAY, N. J. — Carlos D. 
Kelly, sales vice-president of Puro- 
lator Products, has predicted that 
1955 will be an outstanding one for 
the oil filter industry, with sales 
passing the $100 million mark. 

~ a * 


Jobber Displays Set 


For Regional Shows 


NEW CASTLE, Ind. — Arrange- 
ments have been made for the use 
of electric “Get It From Your Job- 
ber” and “Care Will Save Your 
Car” shadow box displays at all of 
the five 1955 regional shows, 





the fabulous 


MESSER 


Never before so much utility for so few dollars 


From the world famous Messerschmitt- 
Werk (U.S. Zone) Germany, comes this 
startling new 2-passenger automobile. Not 
only is the initial cost almost unbelievable— 
but the economy of operation is as astound- 
ing. With lowest purchase price and mini- 
mum operating cost, it is precisely designed 
to capture a broad and untapped market. 






Modern as tomorrow with its 
full-vision plastic top 
shatter-proof windshield... 
heavy gauge, steel. body . . . di- 
rectional signals and other ac- 
cessories included. 


HMITT 





and 


New profit opportunities in automotive franchise 


With the new Meéesserschmite Cruisette 
franchise, there are no yearly quotas... no 
competitive shopping...no multiple 
models . . . no big inventories . . . no trade- 
in...no complex service setups. A phe- 
nominal new product .. . a broad untapped 
market . . . lowest franchise obligation and 
a sound discount structure assure real profits. 


TREMENDOUS PROFIT OPPORTUNITIES! 


CRAIGHEAD-KOONTZ, INC. 


Write or Wire Today! 


@ National Importers and Distributors 


R.R. 6, Box 92-A, South Bend, indiana 





Cadillac Manager— 


Richard P. Brown (left) is the newly ap- 
pointed Cadillac wholesale manager for 
the Los Angeles suburban area. With him 
is Fred H. Murray, general manager of 
the Los Angeles branch. 


according to C. C. Tapscott, chair- 

man of the Industry-Wide Pro- 

gram Committee of Automotive 

Advertisers Council. 
* 


C. of C. to Forecast Future 
WASHINGTON. — A program to 
forecast the future in terms of 
developments, techniques, products 
and applications has been sched- 
uled as a prime event of the annual 
meeting of the U.S. Chamber of 
Commerce to be held here May 1-4. 
* 


N. H. Taxes Dealer Cars 

CONCORD, N. H. — Cars and 
trucks used by dealers in their bus- 
iness, with dealer plates, must 
either be taxed as stock in trade or 
be subject to regular local permit 
fees, according to a ruling by the 
attorney general’s office. 

* * + 


Socony-Vacuum Donates 


$324,470 to Scholars 


NEW YORK.—A contribution of 
$324,470 for the financial aid of 


|higher education in the United 


States and Canada is being made 
during this school year by Socony- 
Vacuum Oil Co., Inc. 

* * * 


Brake Firm Organized 


CINCINNATI.— Incorporation of 
Brake -Manufacturers, Inc. with 
general offices and production facil- 
ities located at 1711 Race St., Cin- 
cinnati, Has been completed under 
Ohio law, G. Earl Koch, president 
of the new corporation, has an- 
nounced. 

x * * 


New Oklahoma City Office 


Opened by Universal C.L.T. 
OKLAHOMA CITY. — The new 
$250,000 office building for Uni- 
versal C.I.T. Credit Corp. and Serv- 
ice Fire Insurance Co., at 710 N.W. 
23rd St. in Oklahoma City, has 
been occupied. 

* * * 
Robert Gair Acquires 


Harvey Container Corp. 

NEW YORK. — George E. Dyke, 
president of Robert Gair Co., Inc., 
has announced acquisition of the 
properties, assets and business of 
Harvey Container Corp., Plymouth, 
Mich. 


* * * 


Western Metal Purchases 


Crippen Machine & Tool 

MILWAUKEE.—The purchase of 
Crippen Machine & Tool Co., Jack- 
son, Mich. by Western Metal 
Specialty Co., Milwaukee, has been 
announced by Otto Boheim, presi- 
dent of Western. 


Rohm & Haas Cuts Prices 


PHILADELPHIA. — Reductions 
of one to three cents a pound in 
large quantity orders of Plexiglas 
acrylic plastic molding powders, 
both clear and in colors, have been 
announced by Rohm & Haas Co. 

= * a 


55 Prize Book Issued 

DAYTON, O. — The 1955 edition 
of the Cappel, MacDonald & Co. 
catalog of merchandise prizes has 
been published by the sales-incen- 
tive firm. age 


Textileather Boasts 


New Warehouse 
TOLEDO.—Warehousing of Tex- 
tileather products in a new building 
at the company’s Toledo plant is 
said to provide better inventory 
controls, smoother handling of fin- 


lag 
ished products and integration of 
several other functions rela‘ed tg 
warehousing and shipping. 

* * * 


H. K. Porter Co. Acquires 


Laclede-Christy Co. 


NEW YORK.—H. K. Porter 
Inc., maker of varied rubber ang 
steel products, has acquired a gyb. 
stantial majority of the co 
stock of the Laclede-Christy 


mine operator and brick maker, 
* * * 


Terzian Files Bankruptcy 
BUFFALO. — Voluntary petitions 
in bankruptcy have been filed jp 
Federal Court by New York (Ca, 
Carriers, Inc., and A. J. Terzian, 
Inc, 
A. J. Terzian is the president of 
both corporations. 
* aa e 


Hyster Celebrates 

PORTLAND, Ore.— At the 25th 
anniversary of Hyster Co. some 
1,000 guests attended. 

President Ernest G. Swigert wag 
the main speaker, and Eugene 
Caldwell, general manager, wag 
master of ceremonies. 

* * * 


Two Firms to Merge 

NEW YORK.—National Key Co, 
Cleveland, and Signa-Craft, Ine, 
New York, have completed ar. 
rangements to merge operations, 
according to an announcement 
made jointly by presidents of the 
two firms. 

* * * 


Campbell Chain Expands 


YORK, Pa.—Campbell Chain Co, 
is constructing a one-story build- 
ing in Portland, Ore.; to expand its 
warehousing and distributing facili- 
ties in the Pacific Northwest. 

* * * 


Houston Gets Ethyl Lab 


HOUSTON. — Plans for building 
a gasoline testing laboratory in 
Houston have been announced by 
Ethyl Corp. The new structure is 
scheduled to be completed this 
year. 

= * 


Booklet Tells Oil Story 


NEW YORK. — “The Story of 
Petroleum,” an illustrated booklet 
explaining the operation of the oil 
industry in language aimed at 
young students, has been published 
by Shell Oil Co. 


Standard Mirror Sold 


BUFFALO. — The Standard Mir- 
ror Co., automotive mirror manu- 
facturer with two plants here, has 
been sold to Robert E. Maxwell 
and William A. Schmid, both of 
Chicago, and Laird & Norton Co, 
Winona, Minn. 

* a * 


Strick Expands Plant 
PHILADELPHIA. — The open- 
ing of a $250,000 plant in Perkasie, 
Pa., for manufacture of reinforced 
fiber glass has been announced by 
- Katz, vice-president of Strick 


Ford’s Buffalo Plant 


Marks 3rd-Best Year 
BUFFALO. — Production in 19% 
at Ford Motor Co.’s assembly plant 
here was the third highest in the 
history of its operation, the com- 
pany reported. 
The Buffalo plant 
80,751 vehicles in 1954. 
7 a + 


Canada Battery Sales Up 


MONTREAL. — Electric storage 
battery and part sales by Canadian” 
producers were valued at $22,799,771 
during 1954, the Bureau of Statis- 
tics reported. This compares with 
$20,912,565 in 1953. 

® * 


turned ott 


* 


Janette Electric Is Sold 
ADRIAN, Mich. — Gerity-Michi- 
gan Corp. last week announced 
the sale of Janette Electric Mfg. 
Co. to Victor Adding Machine Co. 
for $1,200,000. ° ; ; 


Silo Suit Against Bradley 


Ends in Jury Deadlock 

ST. JOHNSBURY, Vt. — (UTPS) 
—Bradley Auto Sales (Oldsmobile), 
Newport, Vt., was the defendant in 
the trial of a suit in Caledonia 
County Court which resulted in the 
first hung jury in this area in many 
years. 

The jury was unable to reach @ 
verdict in a case in which a Wheé- 

(Continued on Page 42, Col. 4) 
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Some people re-tire earlier than others... 
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Last year, Holiday readers bought a total of 1% 
million replacement tires. Per family, it works out 
to three times the national average. 

Besides being a whale of a lot of tires, these 
figures prove two things about the Holiday 
market. 

First, it’s a big market . . . a million cars big! 

Second, it’s the driving-est market in America. 


the gypsy in people... Holiday families drive 
their cars twice as much as average, a total of 15 
billion miles each year. No wonder they have to 
buy so many tires... and spark plugs, and bat- 
teries, and oil filters and anti-freeze and every 
other kind of parts and services! 

Facts like these explain the presence of top 
automotive advertisers .. . 48 of them .. . in the 













There’s something about Holiday that brings out pages of recent Holidays. How about you? 
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Affecting Factories and Dealers... 


Auto Advertising 


By Martin L. Whitmyer 
Staff Writer 

Alert and quality advertising- 
promotion programs, according to 
Sanford Markey, Automotive News 
correspondent and a Cleveland ra- 
dio man, have brought “high-dollar 
results to automotive dealers who 
have been concentrating on radio 
time purchases in the Cleveland 
area.” 

Latest successful enterprise, ac- 
cording to Markey, was by Cen- 
tral Chevrolet, Inc. which, 
through an outlay of about $1,500 
for radio-television time and two 
newspaper insertions, sold 55 new 
cars during a three-day period. 
An income of $137,000 was taken 
in during the promotion, says 
Markey. 

Another successful promotion, ac- 
cording to Markey, was scored by 
LaRiche Oldsmobile. The dealer- 
ship, using WTAM to call atten- 


tion to its newspaper ads on used 
cars, chalked up a dealership rec- 
ord of 28 sales in one day. 


‘As a result of this promotion, 
says Markey, LaRiche signed for a 
10-minute music show nightly over 
WTAM. He also purchased two 15- 
minute Sunday newscasts over 
WwJw. 


Central Chevrolet also has 
turned to additional radio news 
time to promote sales. It now 
sponsors a daily five - minute 
newscast over WTAM. 


One of the longest broadcasting 
ventures is Central Cadillac’s five- 
minute, Monday through Saturday, 
nightly simulcast over WTAM- 
WNBK. 


The dealership keeps a news- 
paper-broadcasting record of “what 
brought you into the dealership” 
on all sales made, and although 
exact figures remain a dealership 
secret, says Markey, a spokesman 


THE NUMBER 25877 on the bearing cone at 
right—coupled with 25821 on the cup—tells 
you it’s a tapered roller bearing of a certain 
size used on rear wheels. It doesn’t tell you 
anything about the quality of the bearing or 


the services that go with 


it. But the trade- 


mark “Timken®” stamped on the bearing does, 


maintains “the long-standing simul- 
cast venture has led the customer 
account, particularly in the sale of 
used cars.” 

The heavy overtone on radio 
time purchases in the Cleveland 
area also is reflected in WGAR’s 
sale of a 5 p.m. daily newscast to 
Heile Dodge, while the local 
Dodge Dealers Assn. bought an 
hour’s daily time on WHK. 

WSRS has two daily 15-minute 
Plymouth newscasts, while WDOK, 
working with the Hudson dealers, 
signed a saturation 60-spot-a-week 
program for February. 

Although news is a key program 
purchase, says Markey, dealers, in- 
cluding LaRiche, have also signed 
for disc jockey stanzas, with La- 
Riche taking a half-hour WGAR 
Sunday morning offering, and 
Jaguar Motors signing with the 
same station for time on an FM- 
high fidelity program. 

* 


* * 

Michigan 4-As Pick Proctors 

Three Detroit advertising ex- 
ecutives have been chosen to su- 
pervise the American Assn. of 
Advertising Agencies’ advertising 
aptitude examinations being held 
for young men and women of 


What a bearing number 


doesn’t tell you 


WE WATCH OUR BEARING STEEL WITH TELEVISION 
EYES to prevent it from jamming-up in the furnace during the 
important slow-cooling process. We use ultra-modern machines 


and methods like this—in 


research and production—to make 


Timken bearings the No. 1 value for your car’s moving parts, 


the vital zone. 


TIMKEN ts number 1 


TRADE-MARK REG. U. S. PAT. OFF. 


Michigan who want to make ad- 
vertising their life’s work. 
According to Richard J. Far- 
ricker, chairman, the proctors 
are Robert EH. Anderson, of Bat- 
ten, Barton, Durstin & Osborn; 
Milton F.. Coulson, of MacManus, 
John & Adams, and John L. Mc- 
Quigg, of J. Walter Thompson Co. 


* * * 


Barnard Televises Trips 

Slim Barnard, auto editor of the 
Los Angeles Hxaminer and corre- 
spondent for Automotive News in 
the Los Angeles area, is currently 
televising over a Los Angeles sta- 
tion motor trips he has made 
throughout the country. 

Entitled “Wanderlust,” the pro- 
gram is being presented by Bar- 
nard and Bill Burrud, who accom- 
panied Slim on the journeys. 

a * * 


AMC Ups 3 PR Executives 
Appointment of Howard E. Hal- 
las as public relations director and 
Fred L. Black as special assistant 
to the president, has been an- 
nounced by George Romney, presi- 
dent of American Motors Corp. 
The corporation also announced 
the appointment of John R. Pi- 


WE’RE SO FUSSY ABOUT THE QUALITY of the steel 
that goes into a Timken bearing, that we make our own. The 
grinding operation shown above removes surface defects. It’s 
only one of the many quality steps that make Timken steel 


the finest bearing steel ever made. 


WE PUT OUR ENGINEERS TO WORK FOR YOU. One 
example: in this rear axle oscillating test we run. bearings 
under abnormal load conditions. Result: valuable data that 
helps car makers get better performance from their Timken 
bearings. It’s another reason for specifying “Timken” with 
the bearing number. For full value always use a Timken bear- 
ing cup with a Timken bearing cone. The Timken Roller 
Bearing Company, Canton 6, Ohio. 


for VALUE where value counts most...in the vital zone 


5 
NOT JUST A BALL © NOT JUST A ROLLER CD THE TIMKEN TAPERED ROLLER (> BEARING TAKES RADIAL ® AND THRUST ~(9— LOADS OR ANY COMBINATION HE 


— 
churski as public relations direg i 
of Hudson and Fhomeg M. ; 


Fred L. Biack 


as assistant public relations direg. 
tor of Nash. 


Hallas joined Nash-Kelvinato, 
Corp. in 1943 ag associate dires: 
tor of public relations. 

Black also joined Nash-Kelving. 
tor in 1943, be 
coming public re- 
lations directo, 
shortly therm 
after, and wa 
named to the 
same post ip 
American Mo’ 
in May, 1954, 
was with Ford 
Motor Co. for 8 
years prior tg 
joining Nash. 
Kelvinator. 

Pichurski, formerly assistant pub- 
lic relations director of Nash, joined 
the company in 1949. He was named 
to the public relations staff in 1951, 

Hewitt was a member of the 
Automotive News editorial staff for 
six years prior to joining American 
Motors. He also worked on the 
Tokyo edition of Stars & Stripes 
while in the service. 

+ aa + 


S-T Triples Ad Budget 


Standard- Triumph Motor Co, 
Inc., the American subsidiary of 
Standard Motor Co., Ltd., import- 
ers of the Triumph T.R.2 and Dor- 
etti sports cars, is tripling its ad- 
vertising budget for 1955. 

Standard -Triump, having com- 
pleted its first year in establishing 
an active American distributor- 
dealer system, is now in the proc- 
ess of expanding its sales and pro- 
motion activities throughout the 
country. 

Morey Humm & Johnstone, Ine, 
is the advertising agency; L. Rich- 
ard Guylay & Associates the pub- 
lic relations counsel for the firm. 

* * * 


Milwaukee Show Edition 


The Milwaukee Journal recently 
published a 32-page auto show sec- 
tion in conjunction with the Mil- 
waukee Auto Show. The show drew 
more than 120,000 persons, 35,000 
over 1954. 

Included in the special edition 
were eight full-color pages. One 
full-color ad stated the objectives 
of the city’s newest Buick dealer, 
Lou Ehlers. 

. ” ” 

ATTENTION Dertrorr ApMEN: Ad- 
craft speaker this week (Friday, 
March 4, at the Statler Hotel) is 
William Carr, advertising director 
of McCall’s magazine. 


J. R. Pichurski 


Calendar 


(Continued from Page 12) 


General 


Septomen. International Amphitheatre, 

icago 

May 16-26—National Materials Handling 
Exposition, Exposition Hall, Interna- 
tional Amphitheater Chicago. 

May 26-June 4—Exhibition of Automotive 
Spare Parts ibeoren Australia. 

May 31-June 3— n Engineering Show, 
Convention Hall ladelphia. 

June 7-10 — Spring Technical Meeting, 
American Welding Society, Kansas City, 


Mo. 

June 8-10—Third Annual Welding Show, 
American Welding Society. unicipal 
Auditorium, Kansas Ci 

June 12-15—Directors a County Vice- 
Presidents Spring eaotes and 
Tournament, New York State Automo- 
bile Dealers, Inc., Hotel Otesaga, 
Cooperstown, New York. 

Sept. 6-17—Production Engineering Show, 
Navy Pier, Chicago. 

6-17—Machine Tool Show, National 
cocnne Teal, Sele y sen Interna- 
“7, eater, icago, 
wn Booth Con 


Phe Teh Caltaeel tere WIA 
r, 1c. ponsore y 
M.E.M.A., end NSPA. 


Regional Parts Shows 


March 31-April 2—Southwest Automotive 
shows Bexer County Coliseum, San An- 
‘onio, Tex. 

Apr. 28-30—Southeast Automotive Show, 
Lakewood Park, Atlanta 

May 19-22 — Tri-State Automotive Show 

maseeiien Armee. Broadway and 63rd 
an New 

2—Great Lakes Automotive Show, 

“Michigan State Fair Grounds, Detrolt. 
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A Monthly Section Describing and Interpreting Technical Developments 


by John T. Benedict 


“SpIO-MECHANICS” research on 
the human body’s_ reaction to 
ic and impact loadings be- 
comes a bit rugged when skulls, 
complete heads and instrumented 
cadavers are used as test speci- 
mens. In a recent lecture on the 
medical aspects of automobile crash 
research and stress analysis work 
on the human body, Prof. Herbert 
Lissner of Wayne University dis- 
closed that 100 “randomly selected” 
skulls and 60 complete heads have 
been tested thus far. 

An “amazing uniformity” of 
damage despite the great varia- 
tion in skull shape, size and 
weight was found during studies 
in which crushing blows were de- 
livered to the skulls in tests “to 
learn something about the general 
character of deformation (dam- 
age) caused by impact.” 

The complete (severed) heads 
were used for tests aimed at find- 
ing out how much energy is re- 
quired to produce various skull 
fractures. In experiments made to 
study how rapidly energy is ab- 
sorbed (and by which -portions of 
the head), the suitably instrumented 
heads were suspended by strings 
and then dropped onto a heavy 
steel plate. Results showed that 
fractures occurred in some cases 
with as little as 400 inch-pounds of 
energy. 

In other tests, an elevator shaft 

(Continued on Page 23, Col. 1) 








Design Changes Whipping Fade Problem... 








New Era Dawning for Brakes 


By John T. Benedict 
Engineering Editor 

oe is in sight for brake 

deficiencies brought on by spec- 
tacular gains in car performance 
and magnified to serious propor- 
tions by the steady increase in 
traffic density. 

Significant improvements that 
promise entirely new standards of 
performance in car brake systems 
are likely to be found along two 
principal avenues of development. 


The first is progress in materials 
and design of conventional shoe- 
and-drum brake system compo- 
nents. Many people believe that 
improvements in brake effective- 
ness and fade resistance resulting 
from this approach will be most 
significant in the “short-term” 
view. 

The other important path of 
development is toward adoption 
of “new types” of brake design— 
with the disc brake an over- 
whelming favorite. The weight of 
opinion indicates that various 
new designs eventually may sup- 
plant present drum brakes in 
many automotive applications. 

In any case, it is becoming in- 

creasingly clear that the industry 
is “doing something about brakes.” 
Automotive companies and their 
suppliers are in a cycle marked by 
intensified effort to improve brake 
systems. The payoff is near. And 
the industry may be on the thresh- 
old of a five-year period of accel- 
erated progress bringing upheavals 
that could lead to use of some 
form of disc brakes even on the 
lowest-priced cars. 

Numerous disc-brake designs are 
being subjected to exhaustive stud- 
ies in many engineering depart- 
ments throughout the industry. A 
tipoff to the results of some of 
these tests is seen in the opinions 
of some well-informed men who 


Steel Extrusion Advances 


Ugine-Sejournet Process Used in Production 
By Jones & Laughlin 


ITTSBURGH. — Production of 

“custom-made” extruded carbon 

steel sections by the Ugine-Sejour- 

net process has begun at Jones & 
* 





Glass as Lubricant— 


Jones & Laughlin’s extrusion plant in 
Pittsburgh uses this five-inch billet, weigh- 
ing about 50 pounds and heated to 2,300 
degrees Fahrenheit, which rolls through 
Powdered glass to the extrusion press. 
The glass acts as a lubricant during the 
extrusion process. Heating furnace (right) 
's @ Magnethermic induction unit which 
brings the billets from room temperature 
fo extrusion temperature in about one 
minute. 


Laughlin Steel Corp.’s new $1,260,- 
000 hot extrusion plant here. 


The plant, adjacent to the Haz- 
elwood cold finishing department 
of the Pittsburgh works, is in- 
stalled in a building 60 feet wide 
and 260 feet long. 

Initially the plant will produce 
extrusions in solid sections, accord- 
ing to Howard H. Knobloch, man- 
ager of cold finished products. 
These sections will range in weight 
from one-third to 12 pounds per 
lineal foot, and up to 24 feet in 
length. 

Main production of the plant will 
consist of complex sections that 
cannot be rolled, with small ton- 
nages of rollable special sections 
for which rolling is uneconomical. 

J ao * 


ECAUSE the extruded sections 
can be produced economically 
in small quantities, they will be 
“custom-made” for each order. 
Many parts now being made 
from castings, forgings, or ma- 
chined to intricate cross section 
from solid bar stock, can be re- 
placed at substantial savings by 
hot extruded cold drawn sections. 
Close tolerance of the sections 
allows the fabricator to use most 
of the extruded sections practically 
as they are. Generally, all the fab- 
ricator has to do is cut the sec- 
(Continued on Page 21, Col. 1) 





Flared Cross-Rib Drum— 

The new Budd brake drum design has 
a futuristic look, and tests indicate that 
it performs accordingly in providing much- 
needed cooling of overworked brakes on 
today’s high-performance cars. 

8 


look for disc brakes to “move in” 
on 1956 models. 
x 


ca * 

E authority predicts the disc 

brake will make rapid gains— 
and finally sweep the industry in a 
trend approaching the scope of 
those seen for such items as auto- 
matic transmissions, power steer- 
ing, V-8 engines and tubeless tires. 

Other experts are equally em- 
phatic in warning that potential 
developments in drum brakes 
should not be under-rated. It is en- 
tirely possible that proponents of 
present brake designs may have 
some surprises in store for those 
who think that wholesale conver- 
sion to new brake systems is only 
a matter of time. 

A radically new drum design 
that provides startling improve- 
ments in brake heat dissipating 
qualities is just one example of 
experimental ideas that may offer 
the “old reliable” shoe-and-drum 
brake a new lease on life. 

This new “flared - flange cross- 
rib” drum, developed by Budd Co. 
is regarded as a good possibility 
for early use in production. By de- 
signing the drum ring to act as a 
highly efficient “radiator,” Budd 
engineers have succeeded in lower- 
ing brake temperatures so effec- 
tively that the lining will with- 
stand more than twice as many 


Multigrade Oils Pose 


“UST how good are the new 

multiple-viscosity motor oils?” 
Carl Georgi, technical director of 
the Quaker State Refining Corp. 
research laboratories, who posed 
this question at a meeting of the 
National Petroleum Assn., an- 
swered that “They can be good— 
but not so good that a ‘new era’ in 
engine lubrication has been intro- 
duced.” 

Improved cold-weather start- 
ing, reduction of octane number 
requirement, and increased gaso- 
line mileage are the principal 
car-owner advantages claimed 
for the new crankcase lubricants 
that satisfy the requirement of a 





“fade stops” as are possible with 
present drum designs. 
x * * 


Capsule Summary 


Of Latest Trends 

RAKE DESIGN—In the conven- 

tional drum-type brake, mate- 
rials and design developments will 
add to braking capacity, provide 
more Heat-resistant materials and 
bring improvements in heat dissi- 
pating ability. Expect reversal of 
present trend toward increasing 
drum temperatures. “Inboard” loca- 
tion of brakes toward center of 
chassis called “unlikely.” Watch 
for possible swing to new design, 
such as a disc brake, 

Performance — Design changes 
will lead to smoother, better con- 
trolled stops. Deceleration rates 
may be higher than levels now 
feasible without skidding or pas- 
senger discomfort. Result should 
be shorter stopping distances. 
Burden will 


braking 

tion—since the force that actu- 
ally stops a moving vehicle is 
generated by friction developed 
at the area of tire-road contact. 

Drums — Look for introduction 
of more rigid drums with vastly 
improved heat dissipating qualities. 
Keep an eye on bi-metallic drum 
developments, which offer weight 
reduction and fast heat transfer. 


Lintncs—Possible trend to wider 
linings. The “heat may be taken off 
linings” by drum designs that re- 
duce temperatures. But expect fur- 
ther development in heat-resistant 
binders and lining materials, to 
withstand temperatures of 700 de- 
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Double ‘Spec’ Oil— 


Multiviscosity motor oil fulfills the speci- 
fications for two or more conventional 
SAE grades. In the above example, SAE 
10W-30 oil flows as well as SAE 10 at 
low temperature, while retaining the vis- 
cosity of an SAE 30 oil at high tempera- 
tures. 


range of SAE viscosity classifica- 
tions. 

The relationship between low 
temperature viscosity and ease of 
starting has been well established, 
and is generally accepted. The 
problem, however, has been to pro- 
duce a lubricant with the charac- 
teristics of a “thin oil” at low tem- 
peratures while providing the nec- 
essary protection at high engine 
operating temperatures. 

These varying requirements call 
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grees Fahrenheit. “Fade” may be 
less of a problem in the future. 

F.iuws — Likelihood of standard- 
ization on heavy-duty fluids in or- 
iginal equipment. Steady improve- 
ment seen from research to broaden 
heat range and raise fluid boiling 
point. Loss of pedal from boiling 
fluid caused by “soaking” extremely 
hot brake may be less prevalent. 
May see use of cooling fins on 
wheel cylinders. 

Wueets — Indications of possi- 
ble trend to lighter materials and 
smaller diameters. Some stylists 
have 13-inch wheel as goal. (This 
would force reduction in brake di- 

(Continued on Page 18, Col. 1) 


Bakelite Develops 
New, Lightweight 


Plastic Foams 


NEW YORK. — Syntactic foams, 
new lightweight plastic mate- 
rials which are expected to have 
important automotive applications, 
have been developed by Bakelite 
Co., a division of Union Carbide 
and Carbon Corp. 

H. K. Phinney, manager of 
Bakelite’s laminating materials 
division, said the new foams have - 


out production. 

He explained, “Exceptionally uni- 
form cellular structures, free of 
voids or dense areas are produced 
by bonding microscopic Bakelite 
phenolic spheres together with 
Bakelite polyester, phenolic or 
epoxy resins. 

= * * 

“‘SAOwrKs core structures with 

syntactic foam as a filler can 
save up to 50 percent of the cost 
of the polyester reinforced struc- 
tures due to their low density and 
ed not sacrifice strength or rigid- 
ty.” 

These low-cost sandwich struc- 
tures with syntactic foam cores 
between glass fiber mats rein- 
forced with Bakelite polyester 


pounds 
pressive strengths as high as 
12,100 pounds per square inch. 
Bakelite reported that the tiny 
hollow spheres with sealed-in ni- 
trogen gas provide the syntactic 
foams with inherent thermal insu- 
lating properties and that the cast- 
ings for air-conditioning units and 
refrigerators make use of their 
insulation quality without adding 
appreciable weight and yet reduc- 
ing costs. 


Questions — 


for an oil capable of going through 
a wide range of temperatures with- 
out much change in viscosity. Dur- 
ing the past 18 months, a number 
of petroleum companies have at- 
tempted to satisfy this demand by 
introducing new motor oils which 
combine the characteristics of sev- 
eral conventional SAE grades. As 
a result, we now have “multigrade” 
oils with such classifications as 
SAE 5W-20, 10W-30, and 20W-40. 
These oils differ from previous 
lubricants in that they are blends 
of close-cut distillate oils of rela- 
tively high volatility. In addition 
to the usual inhibiter, dispersant, 
(Continued cn Page 26, Col. 3) 
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ameter.) New materials such as 


aluminum and magnesium may. 


gain wider use. Unusual new styl- 
ing effects in wheel design a good 
bet. 


Brake Coourinc — Stamped sheet 
metal fenders may embody scoops 
and baffles to direct air to brake. 
Motor-driven blowers not seriously 
considered. 

Anti-Sxw Devices — “Impractical 
and unnecessary” is the verdict on 
hydraulic sensing units that con- 
trol braking at each wheel accord- 
ing to braking load and available 


traction. 
* * 


* 
Getting Rid of Heat 
Creates a Problem 


DN Asbanta(eelager brakes are energy 
converters that stop a vehicle 
by using friction force to overcome 


from coast-to-coast, Alemite Wheel Balancers 
pay for themselves, show big profits, 
up tire sales and win new customers! 





motion. Kinetic energy is converted 
into heat energy—which must be 
dissipated into the surrounding air 
to prevent over-heating of the 
brake. Energy absorption require- 
ments tend to rise in proportion 
to the square of car speed. 

Heat unquestionably is the No. 1 
problem in brakes today. Most 
brake engineers say that brake 
torque capacity or “stopping pow- 
er” is no problem. They point out 
that any brake currently in use is 
capable of locking the wheels at 
highway speeds. This probably is 
true for “the first stop.” However, 
the fade trouble comes with re- 
peated or prolonged brake applica- 
tions, which sometimes cause an 
embarrassing loss of brake effec- 
tiveness. 

Excessive heat is the source of 
trouble. Temperature buildup can 
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reduce brake performance by low- 
ering the lining friction coefficient 
—and, in extreme cases, causing 
breakdown of lining bonding mate- 
rials. Drum distortion also is a fac- 
tor at the high temperatures usu- 
ally associated with brake fade. 

Within the past 10 years, typical 
maximum temperatures have risen 
from about 400 degrees to present 
levels of 600 to 700 degrees for se- 
vere fade conditions. 

As R. E. Spokes, technical di- 
rector of American Brake Shoe 
Co., says, “Brakes are running 
into pretty hot jobs these days. 
Not only because of speeds and 
accelerating abilities of modern 
cars, but also because of greater 
frequency of stops.” 

Changes in temperature affect 
brake lining behavior perhaps more 
than any other single condition. 
The drum absorbs and dissipates 
by far the greater share of heat 
produced in a brake, since lining 
material is a poor heat conductor 
and absorbs relatively little heat. 
Nevertheless, it is apparent that 
the lining surface temperature ap- 
proximates that of the contacting 
drum. 


Any lining subjected to braking 
action beyond its capacity will 


*“‘My Alemite on-the-car 
Wheel Balancer... 





Says W. L. “Mickey” Walker 
Mickey Walker Shell Service. 


New Orleans, Louisiana 


Now's the time to tap the big market for wheel balancing. 
With 8 out of 10 cars on the road needing wheel balancing, 
you can’t miss. A single job earns you $4.72, net profit, and 
you can easily turn out 4 to 8 jobs a day. Your Wheel Bal- 


ancer can actually pay for itself in weeks! 


Sells tires, too! When you do a wheel balancing job it’s the 
ideal time to point out worn tires, breaks in casings, etc., 
and make'tire sales. And you can tell your customers—wheel 
balancing makes tires wear up to 30% longer! 


Attract new customers! Your customers appreciate this ex- 
tra added service—are more and more conscious of Alemite’s 
national advertising, selling Alemite’s Wheel Balancer in 
The Saturday Evening Post. They'll be looking for it—see 


that you have it! 


ONLY the Alemite Electronic Wheel Balancer spins the en- 
tire wheel assembly right on the car. Balances everything 
from hub cap to tire at once—up, down and sideways. 





A FREE demonstration proves it! 


Your Alemite representative will 
prove to you how easy it is to 
balance wheels the Alemite way. 
And he'll see to it you get the big 
promotion kit that makes sales for 
you—ties you in with national 
advertising. Call him TODAY! 


ALEMITE {! 


Exclusive Vue-Scale Meter proves to your 
customer that his wheels need balancing — 
proves that they are balanced when you 
are through. A sure-fire sales 
promoter ! 


1826 Diversey Parkway, Chicago 14, Illinois 






















Oregon. 


three weeks!” 


customers... 


Oregon. 


Here’s What Owners Say 
About Alemite Wheel Balancer! 


e “Our Alemite Wheel Balancer makes us more money 
than any other piece of equipment we have!” V. O. B., 


e “We're just a small outfit, but we made $174.00 the first 


e “My previous wheel balancer never satisfied my cus- 
tomers—but the Alemite Wheel Balancer always satisfies 
brings in new ones!” R. E. S., Washington. 
e “Makes over $100.00 a month!” O. S. T., Louisiana. 


e “Helps increase service sales, detects need for front 
wheel bearing replacement, etc.” N. W. Y., New York. 


e “Net profit paid for my balancer in just 110 days!” J. S., 


A small down payment puts you in the 
wheel balancing business! 

With 12 to 18 months to pay. And your gross profit on 

only one job per week will cover the monthly payment. 

And you are sure to sell more than that! Ask your jobber 

about it now and start cashing in on this big market! 
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LINE PRESSURE, PS! -AND- ORUM 


Fade Symptoms— 


The sharp rise in pedal pressure and 
drum temperature is accompanied by de- 
crease in lining friction to produce the 
type of brake failure known as ‘‘fade.” 

iy tees 


either disintegrate and fade, or 
buildup friction coefficient and 
wear rapidly. Uncontrolled friction 
buildup cannot be tolerated in au- 
tomotive brakes, because of the 
danger from erratic action. 

a ad * 


5 Dinas usually break down 

through softening and pulveriz- 
ing of bonding constituents. Vul- 
canized rubber softens at 300 de- 
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grees, and thermal - setting 
binders begin to carbonize at 
600 degrees. Asbestos fiber i 
to lose water of crystallization | 






off. The fibers are close to 
ing; and, when cooled, the as’! 
na een reduced. to © fine wi 
powder. 
As far as heat resistance is 
cerned, the lining suppliers may 
“getting near the end of the 
—so they must turn to brake i 
drum designers for help in alleyj 


ating heat buildup. It may be pog. — 


sible to develop linings that wilj 
operate satisfactorily and resist 
fade at present temperature levels, 
But 700 degrees is believed to be 
the practical] limit. 

Lining manufacturers definite. 
ly don’t want to think of han- 
dling anything like 1,000-degree 
temperatures. 

It’s true that aviation friction 
materials operate at temperatures 
considerably above 1,000 degrees, 
But the aircraft braking problem 
is entirely different from that for 
passenger cars. And, even disre- 
garding their prohibitively high 
cost, aircraft lining materials have 
other characteristics that make 
them unsuitable for cars. 


Experiments indicate that devel- 
opment of more heat-stable or- 
ganic compounds is possible. But 
heat resistance properties are 
raised only a few percent. The re 
turn is not sufficient to warrant 4 
change. For linings as now known, 
and with the necessary all-around 
performance and low-cost require- 
ment in passenger cars, there is 
said to be nothing in sight that 
promises major improvements ap- 
proaching 25 or 30 percent. 


The situation has reached a stage 
where one lining company execu- 
tive believes further gains should 
be sought through a cooperative 
program between drum and lining 
manufacturers to get better “mat- 
ing” of friction surfaces. 

* * x 


Drum Improvements 
Aid Brake Cooling 


HE outlook for drums is con- 

siderably more encouraging. At 
Budd Co., Paul Hykes, executive 
engineer, showed me a new brake- 
drum design that has resulted from 
extensive research on the brake 
cooling problem. 

Engineering reports show amaz- 
ing improvements in reduction of 
drum temperatures during exhaus- 
tive test programs whose compre- 
hensive scope was planned to du- 
plicate the most rigid brake test 
procedures in use by automobile 
manufacturers. 

Experimental installations on @ 
number of production cars indicate 
that the heat dissipation charac- 
teristics of the new drum are s0 
effective that buildup of drum 
temperatures may no longer be @ 
major problem. Typical test re- 
sults reveal that brakes with the 
flared-flange cross-rib drum are 
able to withstand at least twice as 
many fade stops as are possible 
with conventional drums. 

Information published here for 
the first time shows that intensive 
research on brake cooling has pro- 
duced a drum design that makes 
possible important gains in brake 
fade resistance, without requiring 
any major changes in such com- 
ponents as linings, brakes, wheels, 
ete. Under certain conditions, it has 
been found that the new drum dis- 
sipates 67 percent more heat than 
a standard drum. 

* om 


MONG the pet theories de- 

bunk by Budd during the course 
of this drum development is the 
idea that “brakes could be cooled 
properly, if only they weren’t bur- 
ied in the wheel.” Tests were con- 
ducted with wheels modified to 
permit evaluation of the benefits 
gained from moving the drum out 
of its normal shielded position in- 
side the wheel. The new location 
was offset enough to expose the 
drum to the air stream passing 
below the car. 

Results show that improved 
drum cooling gained by moving 
brakes three inches toward the 
center of the car is not sufficient 
to justify the extensive engineer- 
ing changes in frame, front sus- 
pension members, etc. 

Similar alterations to move rear 
drums inward from their normal 
location would involve equally ma- 
(Continued on Page 19, Col. 1) 


















—— 


$ 


sa8 


+O 


we wot rr © 


an 





PhRgs S°% geese sktes FeFs8 28: 


-_— 


Desig: Changes Whippi 


AUTOMOTIVE NEWS, FEBRUARY 28, 1955 
Fade... 





- New Era Dawning for Brakes 


(Continued from Page 18) 


r modifications to the frame, axle 
nd brake. 

Tests included the so-called taxi 

ce, “hump” slowdowns, and 70 
and 50 m.p.h. fade and recovery 
tests for the various designs. Tem- 
perature data show that, in all 
cases, the new flared cross-rib 
drums stayed appreciably cooler 
than another experimental drum 
with offset wheels. 

The slower heating and faster 
cooling of the cross-rib 
drum was found to be. particu- 
Jarly beneficial in the 55 m_p.h. 
fade and recovery tests. After 
making 15 fade stops, the new 
drum reached a temperature of 
500 degrees—compared with a 
temperature of 450 degrees for 
another drum design after only 
five such stops. 

A striking indication of the 
slight actual improvement made 
by moving the drum inwardly out 
of the wheel was a series of hump 
tests in which the car was braked 
repeatedly from 55 to 30 m.p.h. at 
20-second intervals. 

After 30 such brake applications 
(in a period of only ten minutes), 
the standard drum offset from the 
wheel had reached a temperature 
of 5382 degrees. This was only 22 
degrees below the temperature re- 
corded for the standard drum with 
standard wheel on the same car. 
In comparable tests, the new flared 
cross-rib drum in a standard wheel 
heated to only 397 degrees. 

* ” * 


New ‘Radiator’ Drum 
Permits Smaller Brake 


a improved cooling effective- 
ness of the new Budd drum de- 
sign also was proved in convincing 
fashion by a series of tests whose 
results indicate that a 10-inch di- 
ameter brake with the new drum 
is superior to an 11-inch brake in a 
standard drum. 

Curves of data taken during 
hump tests, for example, show the 
ll-inch standard drum at 545 de- 
grees after 24 brake applications. 
The 10-inch diameter flared cross- 
rib drum temperature rose to only 
445 degrees after 30 similar brake 
applications. 

These tests used a medium- 
priced 1954 automobile, in which 
the same brake performance, in- 
cluding similar deceleration rates, 
was achieved with the two sizes 
of brakes. 

Engineering reports of tests on 
another car (one of the low-priced 
makes) conclude that performance 
of the flared cross-rib drum is equal 
to or slightly better than that of 
the standard drum at low vehicle 
speeds—and substantially better at 
high speeds. It also was shown that 
the new design is “capable of mak- 
ing from two to three times as 
many fade stops as the standard 


Hykes said that where various 
drums increase in temperature at 
different rates while undergoing 
heat addition at a constant rate 
(as in the comparison tests), the 
question of relative heat capacity 
or material weight must be con- 
sidered. For one test installation, 
the new flared cross-rib drum 
weighed 6.2 pounds more than the 
standard drum. 

* = * 
c WAS, of course, recognized 
that weight added to a drum in 
any form will increase thermal ca- 
pacity and permit greater heat in- 
put through additional brake appli- 
cations. However it was believed 
that the most efficient method of 
adding weight is in designs that 
give the greatest increase in 
surface area, to aid in promoting 
heat transfer to the air. It also is 
helpful if the drum flange shape is 
such as to encourage air turbu- 

lence inside the wheel. 

Thorough analysis of the vari- 
ous factors shows that the cast 
iron added to make a flared cross- 
rib drum is much more effective 
in improving heat dissipating 
ability than an equal amount of 
metal added in any of the other 
designs tested. 

Several car manufacturers now 
&fe studying the new Budd drum 
and considering it for possible use 


in production. Drum designs must 
be tailored for each individual car. 
But, once a decision has been 
made, the change can move for- 
ward rapidly, since no major alter- 
ation of the chassis is required. 
Factors such as added unsprung 
weight and somewhat greater cost 
will, of course, enter into the final 


Westinghouse to Train 13 
In Business Management 


PITTSBURGH.—A 16-month 
course on business management at 
the Harvard graduate school of 
business administration is being 
attended by 13 employes of West- 
inghouse Electric Corp., according 
to Lloyd A. Russ, director of man- 
agement development. 

The firm pays for tuition and 
fees as well as travel expenses and 
books, in addition to the regular 
salaries. The men will study for 
Master of Business Administration 
degrees. 


decision. Preliminary estimates 
place the added manufacturing cost 
at “a few dollars per car.” Another 
matter requiring careful study is 
the possible one-inch step-down in 
permissible brake diameter for a 
given wheel size. This may be made 
necessary by increased space re- 
quirement of the new drum’s built- 
up “radiator” outer ring. 
+ * + 


13-Inch Wheel 
‘Real Challenge’ 


REPRESENTATIVE reaction 
to the question, “Have brakes 
kept pace with the general devel- 
opment of the car?” is the reply 
given by Clark Lupton, assistant 
chief engineer, automotive brake 
department, Bendix products divi- 
sion, Bendix Aviation Corp. 
Lupton said there is no question 
about having adequate braking ef- 
fectiveness when drum _ tempera- 
tures are at a low level. He ad- 
Continued on Page 20, Col. 1) 
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Drum Temperature Comparison— 


In ten minutes of this severe brake test, standard drums reached a temperature 
of 525 degrees. An experimental drum that was standard except for the addition of 
a flared flange showed about a 30 degree improvement. Another drum, conventional 
except for use of cross-ribs, showed an improvement of 85 degrees over the original 
type. But, when tests were run on a third type of drum which combined the flared 
flange with cross-ribs, the maximum temperature was only 265 degrees—an improve- 
ment of 260 degrees. It would seem that “two and two sometimes makes fivel” 








New Chevrolet Deluxe heater and 
defroster features illuminated 
panel] with new slide-easy controls. 





New Chevrolet heater-defroster 


maintains even car tem 


...provides panoramic defrosting. 


NOT A CC VIN THIS CARLOAD! 
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Wind-swept, winter-whipped highway outside! But inside, 
the whole family rides in comfort . . . snug, warm, safe. 
Windows are clean and clear—temperatures are healthfully 
even throughout the car. That’s because Harrison’s Deluxe 
heater and defroster for the all-new Chevrolet has been 
engineered for the job. In building heaters and defrosters, it’s 
engineering, research and production that count . . . and 
Harrison has been a leader for more than 40 years in the field 
of automotive heat transfer and control. That’s why you'll 
find Harrison heaters and defrosters, as well as radiators, on 
Cadillac, Buick, Oldsmobile, Pontiac and Chevrolet. If you 
have a hot or cold problem, look to Harrison for the answer! 
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mitted, however, that under certain 
conditions, most current brakes 
may suffer dimin- 
ished perform- 
ance due to fade 
of the lining’s 
friction qualities. 
Possibilities 
mentioned by 
Lupton as offer- 
ing hope for fu- 
ture brake im- 
provement in- 
' eluded: Wider 
linings, improved 
cooling provi- 





©. R. Upton 
sions, bi-metallic drumis and con- 
version to disc brakes. 


Bi-metallic drums, such as cop- 
per-iron, steel-iron, and aluminum- 


iron have beer. tried experimentally 





for paint to 


for fine paint finishes 


BEFORE BONDERITE... 


Plain metal surfaces are 

smooth, mess offer little 
ang on to. 

(100 times magnification.) 


by Bendix. They’ve proved to be 
very benefiical in carrying heat 
away from the friction surface— 
but only “if you succeed in getting 
air to them.” 


On the other hand, present 
costs of these drums are believed 
to be out of the question for pas- 
senger-car use. And one engi- 
neer expressed skepticism about 
the reliability of the bi- metal 
bond attainable in high-volume 
production of such drums. 


Brake designers are worried 
about a possible trend to smaller 
wheel diameters. A 13-inch wheel 
would be “a real challenge”—since 
brake diameter probably would be 
forced down to about 10 inches. 
One engineer said: “About the only 
thing left then would be to in- 


As the photomicrographs show, a trip 
through the Bonderite “beauty parlor” 
changes the surface of metal—changes it 
to a nonmetallic over all phosphate coating 
which is integral with the metal itself. 
This coating protects and preserves 
beauty three ways: (1) by anchoring the 
paint, (2) by resisting rust and corrosion, 
and (3) by preventing the creep of finish 
failure if the paint film is scratched or 


broken. 


The leading painted metal products in 
every classification, from automobiles and 
appliances to steel windows and x-ray 
equipment, are treated with Bonderite. 

Your metal products, too, should all go 
through the Bonderite ‘“‘beauty parlor” 
before they arrive at the paint booth. It’s 
the economical, effective, proven way to 
assure lasting fine appearance for fine paint 


finishes. 


Write for full information. 


PARhE 


BONDERITE BONDERITE and BONDERLUBE PARCO COMPOUND PARCO LUBRITE TROPICAL 
corrosion resistant aids in cold forming rust resistont weer resistant for friction heavy duty 
paint base of metols surfeces since 1883 


Since 1915—Leader in the Field 


RUST PROOF COMPANY 


2164 E. Milwaukee, Detroit 11, Michigan 


crease lining width, or go to a disc 
brake.” ‘ 
~ * 


| THE meantime, Bendix is ex- 
perimenting with wider linings 
as a means of reducing unit pres- 
sures and adding heat dissipation 
surface. For some front wheels, it 
appears feasible to increase lining 
width to about 3% inches, without 
encountering installation difficul- 
ties. 

Wheel and brake engineers agree 
that the wheel is an important fac- 
tor in brake cooling—but they are 
thinking primarily of the problem 
involved in getting air to circulate 
between the drum and wheel. Sev- 
eral authorities on wheel and brake 
design stated that there is no truth 
in the common belief that wire 
wheels and slotted wheels are ben- 
eficial in aiding brake cooling. 

At normal operating speeds, 
they say, the wheel rotation 
causes the wires or spokes to 
act as a virtually continuous bar- 
rier to entry of air—with the re- 
sult that brake cooling is not ap- 
preciably better than with a solid 
wheel. 

Wheel manufacturers are said to 
be working on a number of experi- 


AFTER BONDERITE... 
Bonderite-treated metal 
has a fine, nonmetallic 
phosphate coated surface, 
takes and holds paint 
securely. (100 times 
magnification.) 


— 


mental designs (including one with 
a “turbine-blade” effect) to find 
some means of forcing air onto 
the drum. Seriousness of the heat- 
dissipation problem is well recog- 
nized, according to the chief engi- 
neer of a wheel manufacturing 
company. He indicated that “every- 
body has a program, and a variety 
of solutions for the problem are 
being tried.” 

The same engineer upset another 
popular notion when he said that 
wheel materials do not appear to 
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a@ given space”’—the conversation 
usually turns to “disc brakes” at 
point where an engineer feels the 
situation (real or hypothetica]) 
calls for vastly improved al. 
around brake performance, even jf 
it is necessary to consider some. 
thing “entirely different” from 
present standard drum designs. 
Having heard so much about the 
alleged inherent superiority of dige 
brake designs, I was curious to gee 
what would be found in a survey 
of engineers representing a ran- 


be a major factor in providing |dom cross-section of such ind 


brake temperature reductions. It 
seems that, whether the wheel it- 
self is made of steel, aluminum or 
magnesium — the most important 
gains in brake drum heat dissipa- 
tion are likely to come from de- 
vices that promote increased air 
circulation between drum and 
wheel. 
* * * 
Disc Brakes: 


Pro and Con 


bbe cwehrierae considering the prob- 
lem of improving brake fade 
resistance, or the more general re- 
quirement of “packing the maxi- 
mum amount of brake capacity in 









phases as chassis, brakes (in both 
supplier and automobile compa. 
nies), linings, wheels, tires, etc. 

Findings of this informal survey 
indicate a surprising uniformity 
of opinion that “disc brakes po- 
tentially are better than drum 
brakes.” But there were wide dif- 
ferences of opinion about when, ' 
if ever, disc brakes would come 
into widespread use for passen- 
ger cars. 

A number of engineers believe 
the chief role of the disc brake wil] 
be to act as a “lever” or “threat” 
to spur drum brake progress. They 
say that the forced-draft evolution 
of conventional brakes will advance 
brake performance and fade re- 
sistance rapidly enough to stave off 
attempts of disc brakes to make a 
major invasion with hopes of 
achieving eventual dominance. 

Others equally are certain that 
further improvements of shoe-and- 
drum brakes will be merely stop- 
gaps,-with little hope of doing more 
than postpone the time when the 
disc brake will take over. How- 
ever, even the strongest advocates 
of the disc brake generally were 
hesitant about predicting exten- 
sive use of such designs—mainly 
because of a common assumption 
that “a disc brake is almost pro- 
hibitively expensive.” 

* ++ of 


EF WAS interesting to learn that 
some figures show the cost pen- 
alty may be considerably less than 
the commonly mentioned range of 
”$150 to $200 per car.” One current 
estimate for the added cost of disc 


brakes places the amount at only . 


$12 to $15 extra manufacturing cost 
per car, as compared with the pres- 
ent standard brake system and hy- 
draulic booster accessory. 

Disc brake proponents are quick 
to point out, however, that even 
this low figure may not accurately 
reflect the true long-range com- 
petitive position. They explain that 
no one knows what could be done 
with unit costs of automotive disc 
brakes under pressure of design 
simplification programs and ex- 
tremely high-volume output. 

It was somewhat surprising that, 
although Chrysler has had the dis- 
tinction of offering a disc brake on 
the Imperial for several years, a 
Chrysler engineer was among those 
who stated a belief that the 
potential of the drum brake had 
not been fully exploited. He indi- 
cated that “a disc brake is unlikely 
to be seen on small cars soon.” 
Come to think of it, he didn’t say 
anything about the big, heavy cars! 

The apparent Chrysler attitude 
of optimism for the future of 
shoe-and-drum brakes may be of 

(Continued on Page 21, Col. 1) 
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TORQUE =50,000 IN. -LBS: 
Distorted Drum— 


Maximum distortion of the drum in this 
test was nearly 1/16 inch, adjacent to the 
secondary shoe. Mechanical forces cau 
by pressure of the shoe against the drum 
are believed to account for the larger 
part of this distortion, with heat buildup 
a minor contributing factor. 
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Design Changes Whipping Fade. . . 
New Era Dawning for Brakes 


(Continued from Page 20) 


‘further significance when viewed 
in the light of Detroit rumors 
that Chrysler has not been en- 
tirely satisfied with the perform- 
ance gains provided by its disc 


es. 

Some sources assert that the disc 
prake has not shown itself “enough 
better” than drum brakes to war- 
rant the added cost. Such informa- 
tion lends credence to reports that 
Chrysler is considering cancella- 
tion of the disc brake from 1956 
production. 

In the process of gathering in- 
formation for this article, the con- 
tact with Auto Specialties Mfg. Co. 
was anticipated with interest—be- 
cause a disc brake made by this 
firm is considered by many engi- 
neers to be a strong possibility for 
early use on SOMe production cars. 

Advantages cited by an Ausco 
spokesman for the double-disc 
brake centered chiefly around its 
superior braking effectiveness, 
plus ability to withstand repeated 
or prolonged brake applications 
without loss of brake action. 

An automatic self-adjustment fea- 
ture, three to five pound weight re- 
duction per wheel, and lining life 
three times that for conventional 
brakes were further general points 
of superiority claimed for the disc 
brake. Highly desirable “straight- 
line deceleration” is said to result 
from a design that provides brak- 
ing action in direct proportion to 
pedal pressure. 

The Ausco disc brake is under- 
going tests by several automobile 
companies, and the present situa- 
tion is thought to “look very en- 
couraging for a decision that could 
lead to acceptance of the brake— 
either for regular production, or 
possibly as optional equipment. 

* ¢ *# 


Number of Factors 


Affect A Decision 


i TALKING with a Goodyear 
research engineer who has par- 
ticipated in evalution of the ex- 
perimental Meadville Research 
Corp. disc brake, I was told that 
“braking is so much improved that 
you will have to try it to believe 
it.” A statement that definitely 
falls into this category is one to 
the effect that decelerations up to 
30 feet per second (about twice 
present comfort limits) have been 
achieved without any tendency to 
pitch car occupants forward out 
of the seat. It’s all the more puz- 


Production Begun 
On Extrusions 


In Carbon Steel 


(Continued from Page 17) 


tions to required lengths, thus sav- 
ing in machining time, machine 
tools, cutter cost, maintenance, mill- 
ing and profiling. 

The extrusion press was built by 
Loewy-Hydropress, Inc., New York. 
It is hydraulic-powered, with a 
horizontal stroke and can operate 
at pressures = to 1,000 tons. 


THs is the production sequence, 
all done automatically: 
Hot-rolled rounds are cut to bil- 
lets of predetermined length by an 
automatic cut-off machine. The bil- 
lets are heated in a magnethermic 
induction - heating unit, which is 
provided with an inert gas atmos- 
phere. The billet passes through a 
pre-heat coil, then through a high- 
heat coil, where it is heated to 2,300 
degrees Fahrenheit. The two heat- 
ing steps take only a minute. 
When they emerge from the 
heating unit, the billets roll 
through powdered glass, which 
serves as die lubricant. An auto- 
matic loader picks up the billets 
and transfers them to the load- 
ing end of the extrusion press. 
In the extruding operation, the 
hydraulic ram positions the hot 
billet, then pushes it through the 
die. The extruded bar is conveyed 
to a cooling bed. After cooling, the 
is stretcher-straightened and 
ed 


ted. 
J&L makes its own dies for the 
extrusion press. Tungsten - chrome 
steel is used. 








zling, since our informant swears 
that they were not “strapped in” 
the seat. 

Further comments from the same 
researcher include the remark: “I 
don’t say you can’t lock the wheels. 
I don’t say you can’t skid on ice. 
But I do say this brake is a de- 


Engineers Plan Parley 
On Materials-Handling 


CHICAGO. — A conference on 
materials- handling by engineers 
who use the equipment will be held 
May 16-20 at the National Mate- 
rials-Handling Exposition at the 
Chicago International Ampitheatre, 
it was announced by the American 
Materials-Handling Society and 
Clapp & Poliak, Inc., producer of 
the show. 

The Chicago society section will 
be host. D. A. Gillespie, society 
president, has appointed L. J. 
Riege, U.S. Gypsum Co., Chicago, 
as chairman. 


cided improvement over anything 
on present-day cars.” 

Brake action is said to pro- 
duce a “totally different kind of 
stop that makes possible unusu- 
ally high decelerations without 
locking the wheels.” Design is 
referred to as extremely simple, 
and potentially producible at rea- 
sonable manufacturing cost. 


Referring again to disc brakes in 
general: The picture is not entirely 
unclouded by criticism. More than 
one engineer complained that the 
disc brake may have a tendency 
for so-called “morning sickness.” 
This is a brake ailment in which 
presence of moisture produces iron 
oxide (rust) on the drum, with the 
result that extremely high-friction 
reactions and uncontrolled outputs 
sometimes are experienced during 
the first two or three stops after a 
car has been parked overnight in 
high-humidity conditions. 

Consideration of the merits of 
disc brakes is additionally compli- 





cated by the power-brake question. 
Many disc brake supporters say 
that braking action, pedal pres- 
sures and pedal travel of this type 
of brake are such that straight 
manual pedal application will be 
universally used. No hydraulic 
power boost would be necessary. 

At present, as 
pointed out by 
Studebaker engi- 
neers John Winge 
and Bill Love in 
a South Bend in- 
terview, most 
systems are de- 
signed originally 
for straight man- 
ual actuation. 
Power brakes 
” pore which may be 
W. B. Love added afterward 
to reduce pedal pressure or travel 
do not add brake effectiveness. 

* * a 


(CONSIDERABLE difference of 
opinion exists as to whether 
performance of a power brake in- 
stallation may be enhanced by use 
of a special type of lining. On a 
re-line job, for instance, where it 
is definitely known that a power 
brake is available — some people 








Whatever happenedto ~~ ii 


the man with the hoe ? 


21 
say that a special lining specifica- 
tion may be used to improve brake 
capacity - while others say 
there’s nothing to be gained in this 
manner, and you're better off to 
stick with the manufacturer’s or- 
iginal lining recommendation. 


As for the outcome of the disc 
brake vs. drum brake 


on factors arising out of styling, 
advertising and sales considera- 
tions. 

Plenty of support can be mus- 
tered for an argument that a com- 
pany that adopts the disc brake 
could build the feature into a pow- 
erful sales weapon. Properly han- 
dled, the brake change could pos- 
sibly equal Ford’s success with the 
“ball-joint” feature and the poten- 
tial in Packard’s current torsion- 
bar suspension theme. 

It seems that, if the right peo- 
ple in a decision-making capacity 
start to think this way, the “sales 
gimmick” angle could well put the 
handwriting on the wall for drum 
brakes and spark arrival of the 
disc-brake era. 


In 1899, Edwin Markham wrote 
about him in a long poem that made 
Mr. Markham famous—and everybody 
else sorry for the poor downtrodden 
tillers of the soil. 

Matter of fact, the only man with a 
hoe you are likely to see these days is 
getting a workout in a suburban garden, 
or chopping cotton in the far South. 
As the symbolic farmer, he is as out of 
date as the pitchfork, chin whiskers 
and the celluloid collar. 

The hoe-man’s grandson is probably 
driving a $3,000 tractor, equipped with 
both a spotlight and radio receiver; and 
dragging a gang plow that turns over 
more earth in a day than Grandpa did 
in a season. And in the barn there’s a 
smaller tractor for lighter chores. 


Wort War I started the trend of 
farm workers to the factories, and of 
factory methods to the farm. Machinery 
has more and more replaced muscle. 
The horsepower on American farms 
today is far in excess of the 1918 peak 


of 27 million horses and mules. 





Fewer men work fewer acres, fewer 
hours, produce more. Man output 
per hour has doubled in the last twenty 
years. And more efficient farming has 
brought better incomes, as well as better 
living, to farm families. 

Mechanical power is also an index 
of good farmers. Of 4,130,000 tractors 
used on farms in 1953 (garden tractors 





excluded), almost 2,500,000 were in the 
fifteen Heart States which produce two- 
thirds of the country’s foodstuffs—and 
where SUCCESSFUL FARMING has most of 
its 1,300,000 subscribers. The SF farm 
averages 1.44 tractors. 

Three out of four SF subscribers 
are in the top 39% bracket that gets 


88% of the national farm income. The 
average cash income from farming of 
the SF subscriber is just under $10,000. 
This magazine alone reaches a bloc of 
buying power equivalent to another 
national suburbia. 

With higher incomes, the SF farm 
families are spending more—especially 
on their homes; and are good customers 
for central heating, new bathrooms and 
kitchens, all appliances, furniture and 
furnishings; every home convenience, 
and luxuries and travel. 


For fifty years SucCESSFUL FARMING 
has been serving Heart States farm 
families, has helped them make money, 
save money, live better; and has earned 
a degree of respect and confidence that 
no general medium can possibly have 
with this farm audience. 

To find quality customers, and to 
balance national advertising schedules 
in an important segment of the national 
market where general media are weak, 
you need SuccessFut Farminc. Any SF 
office can tell you more. 


| MEREDITH PuBLisHING Company, Des Moines... 
offices in New York, Chicago, Detroit, Philadelphia, 
Cleveland, Atlanta, San Francisco, and Los Angeles. 


Welder Joins Sheet Metal 


In One-Side Jobs 


The Spot Arc process permits sheet 
welding applications where it is possible 
to work from one side of the sheet only. 
The process is basically the same as the 
Heliare process, but the length of time 
the arc is on is predetermined accurately 
so that merely a puddie of molten metal 
is formed. 

The welder is complete with gas con- 
trols, self-timer, magnetic contractor, re- 
mote control circuit, and can be attached 
to any AC power source. Mid-States 
Welder Mfg. Co., 6031 S. Ashland Ave., 
Chicago 36, Ill. 

* * * 


Hydraulic Cylinders 


The Compact hydraulic cylinder for 
general industrial application is discussed 
in a catalog (54-68) issued by Vickers, Inc., 
1400 Oakman Bivd., Detroit 32, Mich. 
Drawings are keyed to a chart which 
gives all cylinder dimensions for the 
standard bore sizes from 1% to six inches. 

* * 


Corrosion Testing— 


The Singleton H-T Sincolite Test Cabi- 
net, announced by G. S. Equipment Co., 
Cleveland, creates picture-window  visi- 
bility during corrosion tests through the 
insulating effect of flat-panel water 
jackets which house the two electric heat- 
ers on the outside of the cabinet. Progress 
of tests can be observed through these 
water-jacket windows without opening the 
lid, interrupting the process or handling 
specimens. 


Over-Running Clutches 


Formsprag Co., 23601 Hoover Rd., Van 
Dyke, Mich., has issued a catalog describ- 
ing its over-running clutches for over- 
running, backstopping and indexing ap- 
plications. 


, 
Thermostatic Pilot Controller 


For Electro-Plating Tanks 


The Fultrol thermostatic pilot controller 
measures only 3-13/16 inches in width 
and provides temperature control of |li- 
quids or air when used in conjunction 
with valves, dampers and other controls. 

It is employed in control systems of 
electro-plating tanks, chemical processes 
and instantaneous water heaters, It con- 
trols temperatures from 50 to 350 de- 
grees Fahrenheit. Fulton Sylphon division 
of Robertshaw-Fulton Controls Co., Box 
400, Knoxville, Tenn. 


~ * * 
Latin-American Lumber 
Corisa lumber, which grows in South 
America, is now being distributed in the 
U. S. by Kindt-Collins Co., 12653 Elmwood 
Ave., Cleveland 11, O. The wood, accord- 
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Engineering and Production 
New Products 


ing to Kindt-Collins, is lighter than pine 
but equally as strong. Its workability is 
said to be excellent. It is available in 
thicknesses ranging from one to three 
inches. 


Trolley Bracket Features 
Removable Wheel 


A newly designed bracket incorporates 
a removable wheel feature, permitting 
wheel changes without dismantling or 
removing trolley. Changes are made by a 
hook design at the top of the bracket 
arm. 

The new brackets are said to withstand 
a suspended load more than eight times 
greater than the established maximum 
load per station. Available are three 
models: Cl-120, with a capacity of 80 
pounds per station; Cl-130, with 250 
pounds capacity, and Cl-140, with 500 
pounds capacity. American Cable-Link 
Co., 13446 Fenkell Aye., Detroit 27, Mich. 


Protective Atmospheres 


A bulletin, GEA-5907, describing the 
use of protective atmospheres to prevent 
deterioration of metals during heat-treat- 
ing, has been issued by General Electric 


Co., Schenectady 5, N. Y. 
*. * *# 


"Supersensitive’ Tool Drills 
Microscopically Small Holes 


The Maximus is a “tool room” drilling 
machine which drills holes from 5/16 


to .004-inch diameters in all drillable 
materials. 

Four spindle speeds are obtained 
through one drive. Available are four 
drives with speeds from 750 to 8,750 
r.p.m. The self-contained drilling unit 
swings radially on the column and locks 
in any position. Hamilton Tool Co., East 


& Hanover Sts., Hamilton, O. 


Dust Collector 


A wet-type dust and fume collector has 
been developed by Van-Truer Co., Inc., 
12600 Beech Rd., Detroit 23, Mich. It 
consists of a cylindrical drum with a 
series of cones and baffles. The baffle 
design causes a cyclonic washing action 
and turbulence, separating the wet dust 
and carrying it ge the sludge tank. 


Transfer Conveyor Feeds 
Cylindrical Work 


Model 1600 is a transfer conveyor 
which feeds cylindrical work to centerless 
grinders and special polishing or inspec- 
tion machines. 

The unit is self-contained and powered 
by a one-quarter horsepower, three-phase 
motor. The feed rate is controlled by oa 
variable speed drive. The standard unit 
offers a range of seven to 28 feet per 
minute, Feedall Machine & Engineering 
Co., Willoughby, O. 


Nylon Sleeve for Bolt 


Improves Fastening 


Nyltite is a nylon sleeve which utilizes 
nylon's properties for improved fastening 
and sealing with bolt, screw or rivet. A 
nylon washer provides vibration-proof 
sealing and is formed when a short-length 
sleeve is used under the head of a bolt, 
screw or rivet. 

A compressible sleeve which insulates 
bolt and nut from work material, while 
serving as lockwasher and positive seal, is 
another application. When the bolting op- 
eration is completed, Nyltite retains a 
tendency to resume its former shape, thus 
providing sufficient pressure against the 
bolt head and nut to function as a lock- 
washer. Keystone Plastics, Inc., 2331 Mor- 


ris Ave., Union, N. J. 
* 


Machine Spindle Reverses 
Without Reversing Motor 


The No. 73 hand screw machine is said 
to eliminate overheating of the motor, 
frequently encountered in the use of 
conventional type drive requiring revers- 
ing of the motor when the direction of 
the spindle is reversed. 

lt: is claimed that continuous reversal 
of spindle direction can be made in this 
machine without any trouble. The gear 
box drive has a new clutch arrangement 
providing mechanical reversing. Wade 
Tool Co., Waltham, Mass. 


Quaker Rubber Catalog 


A 58-page general catalog on industrial 
rubber products has been issued by 
Quaker Rubber Corp., a division of H. K. 
Porter Co., Inc., Tacony & Comly Sts., 
Philadelphia 24, Pa. Its sections include 
belting, hose, packing and molded rubber 


products. 
2s 


Diaform Press Improves 
Rubber Pad Techniques 


A new line of high-pressure metal 
forming presses for the Guerin process 
includes one 10,800-ton and one 19,500- 
ton capacity model. The operation uses a 
steel container in which there is a rubber 
diaphragm and a rubber pad. 

When hydraulic fluid is pumped into 
the diaphragm, pressure is exerted on 
the rubber pad, forcing it down over the 
form blocks. After forming, the oil is 
pumped from the diaphragm and the 
sliding table containing the formed parts 
is removed from the press. The smaller 
model operates at a maximum 5,000 psi, 
the larger at 6,500 psi. Hydraulic Press 
Mfg. Co., Mount Gilead, O. , 


Wire Mesh Containers 


“Duty Designed Cargotainers" is the 
title of a 24-page brochure of Pittsburgh 


Steel Products Co., Grant Bidg., Pitts- 
burgh 30, Pa. The booklet explains the 
advantages of welded steel wire mesh 
containers in moteriote handling. 


New Die-Cut Tapes Reduce 
Masking Expenses 


Die-cut pressure-sensitive tapes have 
been developed to mask out unusual 
shapes or protect holes. The masks assure 
sharp-line masking during painting, plat- 
ing, polishing or sand-blasting. 

Stock diameters range one-quarter-inch 
to 1%-inch circles. Sizes from 20 by 40 
inches down can be furnished in irregular 
shapes. Printed Cellophane Tape Co., 521 
N. La Brea Ave., bos Angeles 36, Calif. 


Cutoff Plating Switch 


An automatic plating switch which ter- 
minates current in barrel plating systems 


after sufficient deposits have been made 


has been announced by Hoffman Plating 
Co., 6804 Park Ave., Cleveland, O. It is 
available in standard models with a 
capacity of 600 amperes and voltages 
from five to 15 volts. 


Flanged Milling Vise 


Features Swivel Base 


The Palmgren No. 40B is a flanged 
milling machine vise with swivel base for 
heavy-duty service. Its jaws are four 
inches wide, jaw depth is 1% inches. 

The vise is provided with flanges for 
clamping down to the machine table and 
may be used with or without the 360- 
degree graduated swivel base. Chicago 
Tool & Engineering Co., 8383 S. Chicago 
Ave., Chicago 7, i, 


Alloy Steel 


Wearpact is a new-type alloy steel pro- 
duced by American Steel Foundries, 410 
N. Michigan Ave., Chicago 11, Ill. It is 
said to have unusually high resistance to 
impact and abrasion and to retain its 
initial hardness (470-520 Brinell) in sec- 
tions up to six inches thick, with only a 
slight reduction in hardness of thicker 
sections. 


ot 
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Fork Truck Designed 
For ‘Standup’ Driving 


The lLoad-Mobile standup fork truck 
allows the use of two batteries placed on 
either side of the operator, without sacri- 
ficing mobility and with an increase in 
performance. 

The storage batteries, either 12 or six 
volts, provide up to 800 ampere-hours 
capacity. Materials handling division of 
Market Forge Co., 35 Garvey St., Everett 
49, Mass. 


Magnetic Sweeper Aids 
In Plant Maintenance 


The Sweeperette features a rotary nop. 
electric magnet which provides full Pickup 
of metal parts. 

Another feature is a detachable mag. 
netic element which can be used {fp 
retrieve fine ferrous material, as a skim. 
mer or coolant cleaner, as an underwater 
recovery magnet or as a collector in 
inaccessible places. Eriez Mfg. Co., 7 E, 
Twelfth St., Erie, Po. 


is goa 


Steam-Water Mixer Offers 


Wide Range of Uses 


The No. 1360 series, which utilizes 
heat energy by injecting steam into the 
water, has a wide range of adaptability 
in industrial processes. 

lt will supply hot water to wash stands 
and gang showers. Operation is auto- 
matically interrupted in event of failure 
of the water supply and resumed when 
interference is corrected. Robertshaw- 
Fulton Controls Co., Fulton Sylphon Divi- 
sion, P.O. Box 400, Knoxville, Tenn. 

* * * 


Carbide Surface Broach 


Reduces Tool Chatter 


A new type of Red Ring inserted-tooth 
carbide surface broach is designed to re- 
duce tool chatter and cut tool costs in 
cutting semi-circular cast iron surfaces. 

The integral lug broach bar design per- 
mits heavy cuts to be taken by individual 
tools. The design also reduces the effective 
length of broach required to finish a 
surface. National Broach & Machine Co., 
5600 St. Jean Ave., Detroit 13, Mich. 

a a 


Gear Hob Tolerances 


A reference manual (SC-1), published 
by Star Cutter Co., 34500 Grand River 
Ave., Farmington, Mich., lists standard 
tolerances for gear hobs. Also discussed 
are unground form class of hobs, and 
methods of inspecting gear hobs. 


Drawn Steel Stud 
For Roller Mounting 


The Roll Free drawn steel stud for roller 
mounting is said to provide great savings 
over solid studs. The smooth bearing suf 
face reduces friction and gives long life. 

At right is the stud alone, and at left, 
it is assembled in a nylon roller. Water- 
bury Pressed Metal Co., 300 Chase Ave. 
Waterbury 14, Conn. 
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used to study the behavior of 
head under high-velocity im- 
% Heads or hollow skulls were 
placed at the bottom of the shaft, 
and steel balls were dropped from 
various heights ranging up to 10 
iporles. * * * 
Velocity Determines 


Type of Damage 

T WAS found that velocities of 
“E 45 feet per second produced 
“4generalized deformation”—w hile 
at twice this velocity the type of 
‘damage was entirely different, be- 
‘cause the factor of strain rate 


through the bone entered the pic- 


ture. At the higher velocities, dam- 
age took the form of a circular 
fracture resembling a “puncture.” 

Various portions of the skeleton 
and torso, as well as complete bod- 
jes, also were tested with suitable 
equipment and instrumentation to 
provide basic information for such 
Air Force uses as design of pilot 
ejection seats. 

After Prof. Lissner completed 
his somewhat grisly talk, the So- 
ciety for Experimental Stress 
Analysis meeting was informed 
of another aspect of automobile 
crash research in a talk by Ford 
engineer Robert Fredericks. In 
discussing problems to be solved 
by automobile designers‘ before 





R. H. Fredericks H. 8. Lissner 


physiological data may be used 

effectively, Fredericks pointed out 
that the first step is to study the 

forces acting in crashes. 

While medical research is accu- 
mulating data on the human body’s 
force tolerance, it is necessary for 
the automotive manufacturers (and 
other groups interested in automo- 
tive safety) to make extensive 
studies of the deceleration forces 
and their “time history” in various 
types of crashes. 

Full-scale crash tests are needed 
to determine the actual forces in- 
volved, since the damaging peak 
deceleration often exceeds the aver- 
age force by a dangerous amount. 
High-speed photography, electronic 
instrumentation, mechanical accel- 
eratometers and scientifically de- 
signed dummies were among the 
equipment mentioned by Fredericks. 

ae * . 





There Are Limitations 
On Safety Devices 


EXPERTS in this field freely ad- | 


mit that work has not yet ad- 
vanced far enough to be of much 
practical use in automobile design. 
Unsolved problems include knowl- 
edge of the real forces and decel- 


-erations involved—as well as the 


real puzzler inherent in the idea 
that the effectiveness of any auto- 
motive crash safety device is lim- 
ited to restraining forces that do 
not exceed the tolerance of the hu- 
man body. 


In other words, it serves no use- | 
to restrain the body | 
and protect it from damage | 


caused by the interior, only to 
find that the safety device itself 





Plastics Parley Draws 


1,000 in Los Angeles 


LOS ANGELES. — The rein- 
plastics division of the 
Society of the Plastics Industry 
has held its 10th annual Tech- 
nical and Management Confer- 

ence and Exhibit here. 
Attending the three-day con- 
ce were 1,000 plastic-firm 


firms 


25 percent of the U. S. reinforced 
Plastic. 
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ible explanation that “we didn’t) testing was described as being 


(Continued from Page 17) 


has transmitted loads that crush 
the chest or damage internal or- 
gans. Another apparent limita- 
tion is that no imaginable safety 
device will be worthwhile when 
the crash severity is such as to 
demolish the passenger compart- 
ment of the car. 

Interesting and informative 
though the meeting was, a conclu- 
sion apparent to most of us who 
attended was that the best-informed 
men on the subject feel that much 
work remains to be done before 
investigations will have yielded suf- 
ficient data for researchers to be- 
gin transferring results from the 
realm of pure research into the 
area of practical application. 

Nevertheless, it was encouraging 
to learn of the vast amount of 
effort being expended on the many 
complex problems—and to see fresh 
evidence that the automobile man- 
ufacturers are interested in build- 
ing additional safety into the cars, 
instead of falling back on the plaus- 


build the cars to crash.” 
td * > 


No Immediate Plans 


For Supercharging 
[pp sestons ranged from 
superchargers to fuel injection 
as the junior group of SAE’s De- 
troit section held another in its 
series of fine meetings the other 
night. Three technical presenta- 
tions covered basic phases of en- 
gine development. The first discus- 
sion, on single-cylinder engine 
testing, was delivered by Richard 
Abowd, of Ethyl Corp. 

Robert Carlson, of the Ford en- 
gineering staff, then followed up 
with a discussion of multicylinder 
engine development work as_ per- 
formed on the dynamometer. Rob- 
ert Williams, of the Packard prov- 
ing ground engineering staff, 
finished the program by describing 
the purpose of road testing and its 
place in the overall plan of engine 
development. 

, Utility of the single-cylinder 
test rig was discussed for two 

broad phases of conception and 
detail design of the engine, and 

inter-related problems of fuels, 
lubricants and engine compon- 
ents. Full-scale dynamometer 


useful in programs to evaluate 
including 


Actual vehicle road testing was 
said to be necessary for final refine- 
ments of the total integrated car 
design. Typical proving-ground test 
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besides horsepower to talk about, 
what will the engine designer de?” 

One engineer brought down the 
house when he answered a hotrod 
fan’s query about the merits of 
dual overhead camshafts by jok- 
ingly remarking that “maybe we 
ought to go to dual overhead cams 
to get the horsepower we're al- 
ready advertising.” 

Another interesting comment was 
elicited by a man who asked when 
superchargers would become stand- 
ard equipment on all cars. The 


problems include those that repre- | brief, off-the-cuff reply made the 


sent an extension of work started 
on the dynamometer. These include 
distributor, carburetor, manifold 
and spark-plug tests. Road testing 
also is performed for development 
work that must be made with an 
engine installed in the car. Inter- 
action of the carburetor and auto- 
matic transmission, as well-as 
trace - knock investigations, were 
among such tests described by 
Williams. 

A number of interesting points 
were developed during the lively, 
informal discussions following 
presentation of the papers. One 
question that was neatly side- 
stepped was: “If speed limits are 
pegged at 55 m.p.h. and the adver- 
tising department needs something 


Wy is this so important 
to you and your production plans? 
It means that your product is designed, 


developed and produced én strictest confidence 


by one family from start to finish. Here in one 
location, under one roof, is all the modern 
equipment, all the latest facilities that you need to get 
your product to market quickly and economically. 
Here, an experienced staff of skilled technicians works hand- 
in-hand to complete every phase of your experimental work. 


With this kind of organization there’s one objective, 

one centralized responsibility ... one accounting. You'll 

like the way it works. It’s one of the reasons why the Wettlaufer 
organization is a recognized success in the 

creation and development of working models. 


For the right men with the right equipment to market your 


product, write direct to: E. G. Wettlaufer, President. 


point that demands for perform- 
ance gaing have been satisfied 
nicely by engine development. 

The supercharger’s extra power 
was said to “cost money in gaso- 
line”—and, in the opinion of one 
engineer, this type of engine acces- 
sory will not gain widespread use 
on passenger cars until it can jus- 
tify itself on an economic basis in 
engine manufacturing cost and 
operating expense. 

A discussion of fuel injectors led 
to the statement that presently 
available designs are “too expen- 
sive” and have many other disad- 
vantages, including less than 
satisfactory performance over the 
widely varying operating range of 
present-day cars. 
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ORY ON YOUR 





YORK MARKET 


O you know that in Queens Borough there were nearly two and a half times 

as many new car registrations as in Manhattan, during the first nine months 

of 1954? And that ney and Queens together accounted for 64.6% of 
New York's total ? 


Do you know that the New York ieianick Satpal has by far the greatest family 
coverage in Brooklyn and Queens of any standard-size metropolitan newspaper? 


Contact your nearest Hearst Advertising Service representative for complete 
details of the new car sales picture in the New York area and of current New York 
newspaper penetration. (Our analysis of total 1954 new car registrations will be 
off the press in March.) This timely information will help you plan where and how 
to aim your selling efforts and show you how the Journal-American can work for 
you with hardest-hitting effectiveness. 


The Journal-American has a far greater circulation in the New York market than 
any other daily paper selling for five cents or any other Sunday paper that 
readers buy for twenty cents or more. The Journal-American consistently delivers 
a vast audience concentrated where your sales are concentrated and equally 
responsive to high and low priced automobile advertising. 





lin New York it’s better in the evening 


Jand it’s best i in the 
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3 Firms Produce 
‘Powder’ Gears 


NEW YORK. — The first suc- 
cessful application of powder met- 
allurgy to production of machine 
parts requiring properties of solid 
alloy steel hag been announced by 
three companies. They cooperated 
to develop alloy steel gears via 
powdered metal process. 


Vanadium-Alloys Steel Co., de- 


STEEL TUBING 


SERVICE STEEL 


DETROIT, MICHIGAN 
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veloped the 4650 steel powder by|Researcher Tells Advantages .. . 


a mn Mat 


Multigrade Oils OK'd 
—With Reservations 


(Continued from Page 17) 


water disintegration of molten 
metal. Turning the steel powder 
into gears with tensile strength 
eceeding 100,000 psi, C-30 particle 
hardness, was done by Keystone 
Carbon Co. 


The third, Hydreco Division of 
New York Brake Co., tested per- 
formance and made final applica- 
tion of the gear to its line of hy- 
draulic pump equipment. 
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STAINLESS FITTINGS 


Representatives for PITTSBURGH TUBE COMPANY 


COLD DRAWN BUTT WELDED* 





THERE’S A 


WANDILAWND 
WELDING NUT 


FOR EVERY 


For Fabricating, Fastening, and 
Assembling Metal Parts... Mid- 
land Welding Natsare the Answer! 


No matter what your 


whether big or small—if there's metal 
fabricating, fastening, or assembling 
chances are you can use 
Midland Welding Nuts to big advantage. 

Now relied on by manufacturers the 
world over—and specified universally 
by product designers—Midland Weld- 
ing Nuts will lower your assembly costs 
and speed up operations all along the 


involved, 


line for you, 


Write or phone for 
complete information. 


SIZE JOB! 


product— 


THE MIDLAND = PRODUCTS CO. 


6660 Mt. Elliott Avenue 
Export Department: 


Detroit 11, Michigan 


38 a St., New York, N.Y. 


Manufacturers of 





AUTOMOBILE AND AIR AND VACUUM AIR AND ELECTRO-PNEUMATIC 
TRUCK FRAMES POWER BRAKES DOOR CONTROLS 


and extreme pressure additives, 
they contain substantial quanti- 
ties of high molecular weight or- 
ganic polymers known as “vis- 
cosity index improvers.” These 
materials add body to the oils 
and tend to reduce the change in 
viscosity with temperature. 

The conventional motor oils are 
petroleum-lubricating fractions of 
relatively wide distillation range 
that includes constituents of low 
volatility and higher natural vis- 
cosity. They can be made with high 
natural viscosities, hence viscosity- 
building additives are not needed. 

Some investigators have con- 
cluded that the most important 
property of motor oils influencing 
the combustion chamber deposit 

and knock problem is volatility or 
distillation range. The more vola- 
tile a motor oil is, the less it will 
contribute to deposit build-up. Un- 
fortunately, if a motor oil contains 
excessive volatile fractions in its 
composition, it is likely to have un- 
desirably high consumption tenden- 
cies. So the balance between oil 
volatility and combustion deposits 
must be a compromise. 

A tendency toward excessive 
oil consumption has been one of 
the shortcomings found by: auto 
manufacturers in their experi- 
ence with some of the new multi- 
grade oils. Oil companies, gener- 
ally, deny that high consumption 
rate need be tolerated as an in- 
herent defect for such lubricants. 
They assert that a properly com- 
pounded multigrade oil can be 
given low consumption charac- 
teristics. 

Nevertheless, at least one of the 
auto companies, which introduced 
a new V-8 engine in its 1955 line, 
has held back on recommending 
use of the new lubricants, because 
“if oil consumption should run a 
bit high, we know people would 
blame the engine.” 

Several companies have had some 
problems upon introduction of mul- 
tiple-graded oils, and were obliged 
to revise their formulas. Changes 
were made in both the base oil and 
the additives. Even so, a common 
experience is somewhat greater con- 
sumption than car owners have 
been accustomed to. This effect, 
has, of course, been minimized by 
companies marketing the oils. They 
draw attention to the increase in 
power, easier starting and cleaner 
engines. 


Lower Octane Requirement 


N REGARD to combustion cham- 
ber deposits, the great weight of 


evidence indicates that, for certain ' 


types of operation, the multivis- 
cosity oils can be beneficial in re- 
ducing deposits. It also has been 
well established that the improved 
engine cleanliness usually results 
in a reduced octane requirement 
for gasoline used in the engine. 
The principal remaining ques- 
tion is whether or not the aver- 
age owner is able to detect any 
improvement in the every-day 
‘ operation of his car. Here, again, 
we find widely varying opinions. 
Some authorities say that car 
performance is noticeably im- 
proved. Others believe the im- 
provement is insignificant. 

One area in which there is gen- 
eral agreement is that the reduced 
deposits are of benefit in easing the 
octane demands of those engines 
in which the deposit build-up causes 
octane requirement to go beyond 
sad provided in commercial gaso- 


Tests indicate that, because of 
their lower engine friction, oils 
containing viscosity index improv- 
ers -should show improved fuel 
economy as compared with straight 
mineral oils of equivalent Saybolt 
viscosity. The question is: “What is 
the magnitude of this improve- 
ment?” The answer seems to de- 
pend upon the speed and load con- 
ditions. 

One series of tests showed that, 
in a fully warmed-up engine at 
1,200 rpm. (approximately 30 
m.p.h.), about nine percent of the 
fuel is consumed in overcoming 


mechanical friction at road load 
conditions. At full load, however, 
where maximum power is required 
to maintain constant speed of 30 
m.p.h., only about two percent of 
the fuel was used to overcome me- 
chanical friction. These data indi- 
cate that a reduction in mechanical 
friction through a lowering of oil 
viscosity would produce greatest 
benefit at low engine loads. 

Another group of investigators 
concluded that “very real gaso- 
line savings can be obtained by 
using multigrade oils.” It was 
found that gasoline mileage was 
increased from 5 to 10 percent 
for “typical passenger-car driv- 
ing at moderate temperatures.” 

Tests with fully warmed-up cars 
were said to show that fuel sav- 
ings on long trips amounted to 
about 3 percent. 

‘A safe conclusion from the mass 
of data presently available is that 
the payoff from the new oils is 
greatest for those who drive mod- 
ern high-output engines mostly in 
short-trip, stop-start city traffic. 
Most experts are in agreement that 
the fuel economy gains from multi- 
grade oils diminish as the type of 
service tends toward prolonged 
high-speed highway operation. In 
other words, you have no need for 
a “double-range” lubricant when 
the majority of your service is 
“single-range.” Md 

~ 


Engine Wear Problems 


NVESTIGATION of the problem 
of engine wear caused by fric- 
tional contact of mating surfaces 
is said to show that lower viscosity 
oils give lower wear rates for en- 
gine operation where frequent short 
trips predominate. 

On the other hand, higher vis- 
cosity oils were found to reduce 
wear rates in hot-running en- 
gines. The natural conclusion, 
then, is that multigrade oils, 
which have low viscosity at start- 
ing temperatures and relatively 
high viscosity at high tempera- 
tures, should do a good job of re- 
ducing frictional wear in typical 
car service. 

These theories undoubtedly are 
valid. But engine problems with 
multigrade lubricants have shown 
up in cases where the oil fails to 
provide lubrication protection 
needed under high - temperature, 
high-load conditions. 

Some engine designers believe 
the lubricant to have been a con- 
tributing factor in such valve train 
troubles as tappet and cam wear. 
One series of tests indicates that 
cam and lifter wear problems were 
not caused entirely by viscosity 
effects, but were related also to the 
type of additives used in the basic 
oil formulation. 

One current trouble is that, al- 
though an additive has shown good 
results in preventing excessive cam 





Hiking Output— 


This is the rough and finish facing 
operation on the inner ring of a 36-inch 
stainless steel jet engine compressor frame 
at Thompson Products, Cleveland. Harden- 
ing on the stainless steel was speeded, 
and production thereby upped from three 
to 14 pieces per eight-hour shift, by the 
use of Carboloy grade 370 carbide in the 
form of square inserts, the company re- 
ports. 
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and valve lifter wear encour tereg 
in some cars with certain types of 


multi-viscosity oils, this particular ~ 


additive is not effective in a'l oilg 
and for all engines. The exac: reg 
sons for this are not yet fully 
known. Although the additive con. 
forms to an identical chemical for. 
mula, the fact that it may haye 
been made from different base mg. 
terials seems to have some jp. 
fluence on its effectiveness. 

This whole problem ig extre 
complex and highly controversiaj— 
since metallurgy and engine de 
sign, as well as operating loads 
and temperatures are known to be 
just as important as the lubricant 
characteristics. 

Another problem which is more 
easily identified than solved is that 
of providing a multigrade oil that 
will fully satisfy the apeciicalam 
of the entire designated oper 
range, instead of merely cove 
the requirements for the two exe 
treme conditions. The possibility of 
“skipped grades” in between the 
extremes is what worries the car 
manufacturer. a . 

It also is important to in 

nize that the multigrade lu 


cants still have their upper : 
lower limits for iF oper and 3 
application. One manufacturer, — 
“We do not © 


recommend gues the use of. | 


for example, says, 


any multigrade engine oil of good 
quality, if the designated SAE 
numbers include that recom. 
mended for the anticipated tem- 
perature range.” 

For example, if the anticipated 
temperature range is above 32 de 
grees Fahrenheit, SAE 30 engine 
oil should be used. For this type of 
service, a good multigrade oil des 
ignated as SAE 10W-30 would be 
satisfactory. An oil identified as 
SAE 5W-20 would not satisfy the 
lubrication recommendation. 

A tendency toward excessive de- 
posits on intake valves is the ex- 
ception some investigators have 
noted to the generally beneficial 
effect of multigrade oils on engine 
cleanliness. A number of tests have 
shown deposits on the backs of in- 
take valves to be heavier for the 
new volatile oils with viscosity in- 
dex improvers. 


Sales Going Well” 


puss acceptance of the new 
oils offered by various compa- 
nies ranges from “fair” to “amaz- 
ing” — with one company unoffi- 
cially reporting its multigrade oils 
as approaching 20 percent of total: 
oil sales in some areas. 

Although many serious probleail 
remain, it appears that the multi- 
grade motor oil is here to stay. In 
fact, more than one oil technolo- 
gist predicts We may move steadily 
toward the time when oils will be 
capable of operating over the en- 
tire range of engine and tempera- 
ture conditions and will not require 
any SAE designation to identify a 
particular range of recommended 
use. 

Such a development would, of 
course, be visualized only in the 

extremely long-range picture. 
For the present, it is apparent 
that the pioneering efforts in 
multi-viscosity motor oils prom-— 
ise to satisfy the needs of mod- 


ern high-powered engines operat- _ 


ing in widely varying driving” 
conditions. The new oils have 
earned favorable reactions from 
a of those working to 


encountered. 

The multigrade oils have made 
good on the promise of low-tem- 
perature starting, reduced deposit 
tendency and decreased en giné 
friction in light-load, start-stop op- 
eration—and they also appear capa- 
ble of satisfactory development for 
lubrication during sustained peri- 
ods of high-speed driving. i 

Like the conventional oils that 
preceded them, multiple-graded oils 
show considerable variation 
quality. They are far from unifo 
in quality, nor are they all n 
sarily beneficial. When rece 
made, they undoubtedly can offer 
important advantages —but th 


also appear to be some disndvage 


tages as well. 
—Joun T. Benepicr 


Reid Appoints Gute Co. 


representative for Reid surface 


grinders by Reid Bros. Co., Inc, 
Bev Mass. 
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T2chnical PERSONNEL CHANGES 


Hov ard A. Acheson, president of 
Acheson Industries, Inc., has an- 
nounced that M. W. Reynolds has 
been appointed general manager 
of Acheson Colloids Co., and that 
Pp. C. Buck has been placed in 
charge of engineering and produc- 
tion for Acheson Industries, Inc. 

Both are vice-presidents of Ache- 
gon Industries, Inc., of which Ache- 
gon Colloids Co., Port Huron, Mich., 
manufacturer of colloidal graphite, 
ig a division. 

oa * * 


Borg-Warner Names 


Cooney and Polomski 
Two appointments have been an- 
nounced by Borg-Warner Corp. 
Charles 


E. Cooney jr. has been 
named chief en- 
gineer of the me- 
chanics universal 
joint division. He 
previously headed 
Studebaker’s de- 
partment for en- 
gineering devel- 
opment and test- 
ing of transmis- 
sions, propeller 
shafts, axles and 
transmission  re- 
. mote controls. 

John Polomski has been appoint- 
ed chief engineer of the products 
development laboratory. He has 
been supervising experimental work 
on automatic transmissions. 

* * * 


Ference, Frey Appointed 
At Ford Scientific Lab 


Dr. Michael Ference jr., and Dr. 
Donald N. Frey have been ap- 
pointed associate directors of Ford 


CO. E. Cooney 











. Frey M. Ference Jr. 


Motor Co.’s Scientific Laboratory, 
according to A. A. Kucher, director. 


Edward D. Marande has been 
appointed manager of the Metal- 
lurgy Department to succeed Dr. 
Frey. Dr. Ference will supervise 
the Physics, Electrical, Chemical 
and Basic Engineering Depart- 
ments; Dr. Frey the Metallurgy, 
Mechanical and Gas Turbine De- 
partments. The position of chief 
scientist of the laboratory has. been 
eliminated, Kucher said. 

* * * 


Schall, Williams, Lippmann 
Promoted by General Tire 


Better technical coordination 
between plant and sales is ex- 
pected by the Toledo Dye Works 
section of the textileather divi- 
sion of General Tire & Rubber 
0o., Toledo, John A. Weber, gen- 
eral production manager, said in 
announcing three promotions. 

Lawrence E. Schall has been 
named technical coordinator of 
the dye works section, Donald C 
Williams has been advanced to 
production superintendent of the 
dye works and William D. Lipp- 
mann has been appointed assist- 
ant to the general production 
manager. 

oS + * 


Bendix Radio Gives Abel 
Top Engineering Post 
Adam E. Abel has been named 
director of engineering and re- 
Search for the Bendix Radio Com- 
munications divi- 
sion of Bendix 
Aviation Corp. 
Abel, who had 
been serving as 
assistant director 
for more than 
two years, suc- 
ceeds Arthur C. 
Omberg, now 
Promoted to as- 
sistant general 
Manager of the 
Bendix missile 
Section (Products division), 


A. E, Abel 
in 
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= industrial chemicals, according | niques, and equipment for manu- 


Mishawaka, Ind. Abel joined Ben- 
dix Radio in 1937. 


* * * 


Clevite Names Burwell 


To Research Position 


W. Russell Burwell, vice-chair- 
man of the board of Clevite 
Corp., has taken a more active 
role in the corporation following 
his appointment as chairman of 
Clevite’s research and develop- 
ment committee. 

Burwell has been succeeded as 
president of Brush Electronics 
Co., a Clevite subsidiary, by 
Douglas C. Lynch, formerly vice- 
president of Brush. 

* * + 


Schamel, Leslie Promoted 


In Fisher Body Engineeering 
J. H. Wernig, chief engineer of 
Fisher Body, has announced the 
appointment of Clyde H. Schamel 
as assistant senior - engineer - in - 
charge of the engineering section’s 


experimental and development de- 
partment. 

James D. Leslie, a senior project 
engineer, will replace Schamel as 
engineer-in-charge of mechanical 
design and ordnance development. 

+ * * 


Joy Mfg. Appoints Russell 
Engineering Vice-President 


John D. Russell, formerly man- 
ager of engineering for Joy Mfg. 
Co., Pittsburgh, has been ap- 
pointed engineering vice-presi- 
dent of the company. 

“* * * 


Houdaille-Hershey Promotes 


Riopelle in Engineering 

Earl F. Riopelle has been pro- 
moted to research and engineer- 
ing vice-president for Houdaille- 
Hershey Corp. it has been 
announced by Charles Getler, 
president. 

Riopelle joined Houdaille in 
1951 as supervisor of engineering. 

* * - 


Kelite Elects McDonald 
Technical Director 


Louis McDonald has been elected | house Electric Corp. 





C. Sorensen, president. 


t baianahs had been laboratory di- 
rector at Kelite for three years. 
*~ + * 


Marion Electrical Appoints 
Gaffney Vice-President 


The appointment of F. J. Gaffney 
as engineering vice - president has 
been announced by R. A. Ammon, 
president of 
Marion Electrical 
Instrument Co., 
Manchester, N. H. 

Gaffney, widely 
known for his 
work in the field 
of electrical 
measurements, 
was most recently 
director of engi- 
neering for the 
guided missiles 
division of Fair- 


F. 7. Gaffney 
child Engine & Airplane Co. 


* * * 


Westinghouse Lab Chief 


George W. Jernstedt has been 
appointed director of a new manu- 
facturing laboratory of Westing- 
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facturing needs. Jernstedt former- 
ly was manager of engineering in 
the special products development 
division. 


Reichhold Names Penniman 


John G. Penniman has been 
named manager of the newly cre- 
ated emulsion division of Reich- 
hold Chemicals, Inc. 


* ° . 


Carboloy Shifts Studders 
To Top Magnetic Post 


R. J. Studders, magnet develop- 
ment engineer, Carboloy depart- 
ment of General 
Electric Co., has 
been appointed 
manager of mag- 
netic products en- 


has been appoint- 
ed plant man- 
ager of Carboloy’s 
Edmore (Mich.) 
permanent mag- 
net plant. Stud- 





R. J. Studders 


in Forest| ders joined Carboloy in 1950. He is 


vice-president and technical direc- | Hills, N. Y. Its purpose will be to|a member of the American Chem- 
tor of Kelite Products, Inc., maker! develop improved methods, tech-' ical Society. 





Grenheruned ie the ‘srtéciien 


ICKER$. HYDRAULIC POWER STEERING 


on 700 Highway Traveler Coaches 


.»»That’s why the 500 





New SCENICRUISERS have 





Greyhound's experience with Vickers Hydraulic Power Steering on 


700 Highway Traveler Coaches has been so favorable that manage- 
ment selected Vickers Steering for the 500 new Scenicruisers ... the 
spectacular new coaches (Model PD-4501) that are opening a new 


era in highway travel. 


Greyhound officials report that Vickers Hydraulic Power Steering 


helps provide maximum 


“Finger-touch” control eases the driver's job . 


alert, efficient. The power 


wheel shock from obstructions . 


safety and smoothness of operation. 
. he stays fresh, 
mechanism outomatically absorbs front 
. there can be no kick-back at the 


steering wheel. Extra steering power and quick maneuverability are 
always available for emergency conditions. 


Vickers Hydraulic Power 
existing vehicle designs . . 


Steering is easily applicable to new and 
. usually with very minor alteration. For 


additional information, ask ‘for Bulletin M-5106. 


V ICKER$: Hydraulic Power 





Has Been Steering 





Motor Vehicles 









for More 
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ICKERS. Hydraulic Power Steering 


VICKERS Incorporated 


DIVISION OF THE SPERRY CORPORATION 


1532 OAKMAN BLVD. * 


Vickers Hydraulic Power Steer- 
ing Booster does the actual work 
of steering. 


eee. driven Vickers Vane Pump (with 
we volume control and relief valves, and 
supplies power for steering. 


oil reservoir) 


DETROIT 23, MICH. 


E Offices: ATLANTA © CHICAGO AREA 
ne CINCINNATI. * CLEVELAND © DETROIT 
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AIRFOAM makes interiors roomier, Premolded AIRFOAM replaces expensive AIRFOAM gives custom looks Exciting new seating ideas 
more luxurious handwork—looks even richer and custom rides become practical with AIRFOAM 





Hey 


Si THE WORLOS FINEST 


Airfoam-—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 








maybe it’s DAVHNPORTS 
ON WHEELS! 





AIRFOAM can be your greatest 
sales-aid in years 


MADE 
our 





GOOD, 


That lower and lower look pulls ’em in — but what 
happens when they get in? Here’s what: crowded 
interiors make it harder for customers to whip out 
the wallet while they’re “hot’’! 


Uselessly bulky seat construction made no difference in 
Grandma’s parlor—but it can make a sad difference 
indeed in today’s compact cars. 


That’s a reason why SO many manufacturers will be 
turning to premolded AIRFOAM cushioning. It saves 
space while giving smarter looks, superlative com- 
fort and long wear. 


But that’s just the beginning! AIRFOAM Development. 


Engineers now have ready one-piece molded 





MOST MODERN, CUSHIONING 


« 
. 


EAR 


cushions that eliminate springs and loose padding 
—seats that will keep their ‘new look’’ for the life 
of the car. This new kind of seating is beautiful, 
it’s smartly modern, it brings unmatched riding 
ease — and more room for PEOPLE, bless their 
long-suffering anatomies! 


What's more, these AIRFOAM Seat-units will be mass- 
produced at mass-production savings—so new 
glamour and new comfort will carry NO new 
price-barrier. 


When can your customers try one on for size? All we 
can say is—maybe your manufacturer is getting 
ready right now! Goodyear, Automotive Products 
Dept., Akron 16, Ohio. 


We think you'll like "THE GREATEST STORY EVER TOLD” 
every Sunday—ABC Radio Network 
THE GOODYEAR TELEVISION PLAYHOUSE 
every other Sunday—NBC TV Network 





STORAGE RACK—This lightweight rack 
for drums is designed to raise drum 
spouts to pouring heights or for storage. 
It supports a 55-gallon drum. Star Weld- 
ing Co., 1054 E. 134th St., Cleveland 10, O. 

* * 


CAP MERCHANDISER — Mode! MU-600 
is a merchandiser which shows inventory 
at a glance, gives finger-tip availability 
and furnishes complete cap business in 
minimum space. The merchandiser comes 
with 48 gas, locking gas, radiator and 
pressure caps, application chart ond sug- 
gested prices. Stant Mfg. Co., Inc., Con- 


nersville, Ind. 
* 


SPRAY NOZZLE—A new line of nozzles 
is said to be non-clogging, corrosion- 
resistant and long-wearing. They are made 
of Tefion and available in 10 models 
with narrow angle (50 degrees) or wide 
angle (120 degrees). Bete Fog Nozzle, 
Inc., 309 Wells St., Greenfield, Mass. 

2 ee 


REFLECTIVE TAPE—This Scotchlite brand 
tape is available in red or silver strips 
of one-inch width. Offered are a new 
package, a new counter display contain- 
ing 12 spools, and a new length of 30 
inches, six inches more than before. Min- 
nesota Mining & Mfg. Co., 900 Fauquier 
St., St. Paul 6, Minn. 

* 


Garage Door ‘Sesames’ 


Announced by Alliance 
Alliance Mfg. Co., Alliance, O., 

has announced additions to its Lift- | 

A-Dor automatic garage door op- | 


erators. 
They include a key lock switch 
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NEW PRODUCTS 


™ | Anchor Metal Co., 244 Boerum S8t., 


model at $69.95; hydraulic hose at 
$79.95 and radio controlled models 
starting at $164.95. Prices for curved 


track models run $10 higher, the! 


company said. The key model 
works by key, the hydraulic hose 
model opens the door when a car 
runs over a length of hose and a 
tiny transmitter activates the 
radio-controlled model. 


* * * 


INSTANT AUTO SPRAY—The Tempo 
Instant Spray is said to blend with the 
original finish. In addition to the matched 
auto colors, it comes in white, black, 
aluminum, gray primer and ‘‘overspray” 
leveler. Tempo Products Co., 2075 E. 


Sixty-fifth St., Cleveland 3, O. 
* * 


BOAT TRAILER—The Dexter Ready-Rig 
features Knee-Flex springs and is avail- 
able in nine models, ranging in capacities 
from 150 to 700 pounds. Main beam 
lengths are from 108 to 156 inches. The 
trailers come either partially or completely 
assembled. Liggett Supply & Equipment 
Co., Inc., 2030 S. Main St., Elkhart, Ind. 

i 


AIR CONDITIONER — The Smiley is 
claimed to both wash and cool the air 
inside the car, in addition to drawing in 
fresh air from the outside. It is said to 
fit every make. It weighs 48 pounds and 
fits in the forward area of the trunk. Out- 
side air intake is through chrome scoops, 
while twin ducts feed the washed air 
from outlets above the rear seat. Borders- 
Shaw, Inc., 6912 Hollywood Bivd., Holly- 
wood 28, Calif. 2 


END GATE—This elevating unit is de- 
signed for trucks from 1%4-ton up and 
lifts loads up to 2,000 pounds. The unit 
features full power operation, safety con- 
trols at all stages, and simplified con- 
struction for easier maintenance. Two 
styles, with loading areas of 84 by 28, 
84 by 34, 90 by 28 and 90 by 34 inches, 
cre available. Gar Wood Industries, 
Wayne, Mich. 


SHOP BENCH—The Shop Top is made 
of laminated pine blocks and said to be 
30 percent harder than rock maple. The 
resinwood surface gives a smoothness and 
toughness that can take the hardest 
pounding. It is available in lengths of 
four, five and six feet. Standard Pressed 
Steel Co., Jenkintown 44, Pa. 

tt 


PLIERS DISPLAY — The carton, which 
measures four by eight inches, comes in 
blue, yellow and white and holds six 
individually packaged multi-purpose com- 
pound leverage pliers No. 1234. Bottom 
of merchandiser illustrates three selling 
stunts and gives sales hints. P & C Hand 
Forged Tool Co., P. O. Box 5926, Port- 
land 22, Ore. 
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BODY BRUSH MACHINE—The improved 
Ther-O-Whirl is completely automatic and 
adjusts to body contours. It eliminates 
overhead piping, requires no air compres- 
sors and contains adjustable tension con- 
trol. Almond Automatic Equipment Co., 
624 E. Evergreen, Monrovia, Calif. 


BEAD EXPANDER—The Camel device 
features an automatic release activated by 
the air inflating the tire. This eliminates 
band brecking and affords additional 
safety for the operator. H. B. Egan Mfg. 
Co., Muskogee, Dite. i 


VALVE EQUIPMENT—The new Tamco 
line includes a valve refacer and valve 
seat grinder. One of their engineering 
features is the matching of the grinding 
wheels and grinding lubricant. Tobin-Arp 
Mfg. Co., 6402 S. Penn, Minneapolis 23, 
Minn. 


Anchor Metal Offers 
Soldering Mixture 


Redi-Mix Solder, a creamy paste 
which spreads on any area to be 
bonded, has been announced by 


Brooklyn 6, N. Y. 

The mixture is said to tin and 
sweat in one operation and is rec- 
ommended for tinning, sweat sol- 
dering and car body and sheet 
metal repair. 


BATTERY TESTER—The Norko line in- 
cludes battery chargers for six and 12-volt 
batteries and trickle battery chargers. In 
addition, the line features such testing 
equipment as motor and exhaust gas 
analyzers, compression testers, fuel pump 
testers, timing lights and growlers. 
Schaver Mfg. Corp., 4500 Alpine Ave., 
Rossmoyne, O. 


POWER BRAKE KIiTS—These new kits 
contain many advancements in packaging 
and installation technique and permit 
dealers and garages a greater spread of 
vehicle coverage with a minimum invest- 
ment. Preflared steel tubing is used ex- 
clusively in all ‘55 power brake kits. 
Bendix Products division, South Bend 20, 
Ind. 


TUBELESS REPAIR KiT—The Swift-Seal 
kit, which does not require removal of the 
tire from the rim, is said to make up to 
50 repairs. It contains a sealing gun, rub- 
ber plugs, cement-lubricant and an in- 
serting rod. Lee Tire & Rubber Co., Con- 
shohocken, Pa. 

* * * 


FORK TRUCK — This low-profile fork 
truck for loading operations features im- 
proved driver safety and a low center of 
gravity. The seat is 32 inches above the 
ground. The 68-inch mast is low enough 
to clear the header bar of a semi-trailer 
unit. Automatic Transportation Co., 149 
W. Ejighty-seventh St., Chicago, Ill. 


ANTIFREEZE ADDITIVE — Perma-Save ig 
said to restore the inhibitors to ethylene 
glycol and bring the permanent anti. 
freeze solution back to its original effig. 
ency. The product comes in a 12-ounce 
can. American Resinous Chemicals Corp, 
102 Foster St., Peabody, Mass. 


* * 


CAR WASH BRUSHES—A rubber-covered 
handle has been added to the E-Zee 
Fountain Brush, which also features horse- 
hair brush, rubber adapter brush holder, 
swivel-type water control valve and ex 
tendible handle. Model 5336 has a 36- 
inch handle, and Model 5314 has a 14 
inch handle. Laitner Brush Co., 200 Brook- 
lyn Ave., Dgfroit 26, Mich. 


DISPLAY STANDS—This bell attachment 
for cardholders is designed as a sales 
aid for self-serve customers. Clamp fitting 
permits easy mounting to cardholders with 
%-inch stem. Also offered is an arrow 
attachment. Reflector- Hardware Corp., 
Western Ave. & Twenty-second Place, 
Chicago 8, Ill. 


BATTERY CHARGER—This oil immersed 
charger can be used for six and 12-volt 
batteries. Self-regulation reduces the 
charging rate as the battery becomes fully 
charged, preventing overcharging. Made 
by Runbaken Products, England, it is dis- 
tributed by Paul D. Rosenthal Co., 320 S, 
Swall Dr., Los Angeles 48, Calif. 


* * * 


TAPPET GAUGE—Model 280 contains 
26 blades from .005 to .030 inch and is 
used for setting tappets. Kiopp Engineer- 
ing, Ine., 35551 Schoolcraft Ave., Livonia, 
Mich. , 

















, Auto Personnel 


‘William G. Wall has been ap- 
: ted automotive director of the 
Istery Leather Group, with 
peadquarters in Detroit, according 
to E. S. Fitzgibbons, president. 
Wall formerly was with the 
foss-Hughes auto dealership in 
ladelphia as a salesman. He was 
inted sales manager of the 
‘Lincoln-Mercury division of that 
gompany in 1951 and in 1953 became 
gales manager for Raymond P. 
“Scott, Oldsmobile dealer in Wynne- 


wood, Pa. 


Dunlop Appoints Grady 
Coast Sales Manager 
Appointment of C. W. Grady as 
West Coast regional sales man- 
ager of Dunlop 
Tire & Rubber 
Corp. has been 
announced in 
Buffalo by R. C. 
V. Mackenzie, 
sales vice - presi- 
dent. Grady’s of- 
fice is at the Dun- 
lop office in San 
- Francisco. 

He had been 
West Coast dis- 
trict manager for 
Tire Co., Oakland. 


* * 


* * * 





C, W. Grady 
the Pennsylvania 
* 


Humphrey Appointed 

E.-C. Humphrey jr. has been ap- 
pointed sales representative in the 
Upper Peninsula of Michigan, 
northwestern Wisconsin, Minnesota, 
North and South Dakota, accord- 
ing to E. J. Campbell, midwestern 
district sales manager for Wolver- 
ine tube division of Calumet & 
Hecla, Inc., Chicago. 


* o* * 
Armstrong Elects Walsh, 


Buddenhagen and Rueckert 

Frederick E. Buddenhagen, 
Charles E. Rueckert and James A. 
Walsh jr. have been elected vice- 
presidents of Armstrong Rubber 
Co., West Haven, Conn. 

Buddenhagen is a member of the 
research and development staff; 
Rueckert is general manager of 
Armstrong - Norwalk Corp. and 
Walsh is factory manager at West 
Haven. 


3 Distributors Picked 


By LOF Glass Fibers 


The appointment of three new 
distributors of superfine insulating 
fiber glass by LOF Glass Fibers 
Co. has been announced by Fred 
W. Segerstrom, insulation sales 
manager. 

The new distributors and their 
trade areas are Irving Supply Co., 
Dayton, O., 11 counties in south- 
western Ohio and three in eastern 
Indiana; Banes Co., Albuquerque, 
N. M., parts of Texas and New 
Mexico, and Banes Co., El Paso, 


Tex., west Texas and southeastern | 


New Mexico. 


* * * 


Eaton Names Williams 


On Cada’s Retirement 


H. A. Williams has been ap- 
pointed director of purchases for 
Eaton Mfg. Co., Cleveland, accord- 
ing to H. J. McGinn, president. He 
replaces Vincent Cada, who has re- 
tired after 38 years’ service with 
the company. rat 

x 


Brightman Heads Branch 


Bruce Brightman has been ap- 
pointed manager of the Dallas 
branch of Trailmobile, Inc. 

* * * 


Houdaille Shifts Ryan 


Alfred C. Ryan has been ap- 
pointed manager of the merchan- 
dising division of Houdaille-Her- 
shey Corp., Detroit. He had been 
manager of the Buffalo division. 

* * * 


Sports Car Club Re-Elects 


Moran, Huntoon, Lunken 

The Sports Car Club of America, 
Inc, has re-elected the following 
as national officers: 

President, Charles Moran jr., Rye, 
N. Y.; vice-president, George G. 
Huntoon, Palm Beach, Fla.; secre- 
tary, Edmund P. Lunken, Cincin- 
Nati; treasurer, David W. Dangler, 

0, and director of publica- 
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tions, Karl F. Kucker, Springfield, 
Mass. 
x * Eo 


Brakeblok Picks Bartlett 


The American-Brakeblok division 
of American Brake Shoe Co. has 
announced the appointment of 
Thomas H. Bartlett as sales man- 
ager of ABK laminated plastics. 
Previously a sales engineer for 
ABK bearings in the Chicago area, 
Bartlett will make his headquar- 
ters in Detroit. 

* * a 


Fisher Shifts Drawe 
C. V. Booth, comptroller of the 
Fisher Body division of General 
Motors, has announced appoint- 
ment of George E. Drawe as resi- 








dent comptroller of Fisher’s M-48 
tank plant, Grand Blanc, Mich. 
Drawe formerly was administrator 
of defense contracts in Fisher’s 
Detroit office. 

* + * 


Heil Transfers Hanley 
To Kansas City Sales Post 


Maurice Hanley has been ap- 
pointed district sales representa- 
tive of the Kansag City district 
office by John Barclay, general 
sales manager of Heil Co. He will 
handle Heil dump body and hoist 
and petroleum tank distributor ac- 
counts in Iowa, Nebraska, Kansas, 
and Missouri. 


Reo Appoints Taylor 
Fleet Account Manager 


Appointment of W. M. (Mel) 
Taylor as manager of national and 
fleet accounts of Reo Motors, Inc., 
has been announced in Detroit by 


Eldridge W. Reese, general sales 
manager. 

Taylor joined Reo after 18 years 
with Autocar as vice-president 
and director. His office will be in 
Lansing. 


* 
Eaton Mfg. Ups Zahn 
E. C. Hoenicke, general manager 
of Eaton Mfg. Co.’s foundry divi- 
sion, Vassar, Mich., announces the 
promotion of Arthur J. Zahn to 
employe relations manager. Zahn 
formerly was budget supervisor. 
& oe * ° 


GM Transfers Busch 


To Overseas Division 


H. L. Busch has joined General 
Motors’ overseas operations. divi- 
sion in New York, Howard W. 
Brandt, general manager, has an- 
nounced. 

Busch formerly was comptroller 
of the Rochester Products division 
of GM. On May 1 he will assume 


5 S2 
the same position with the over- 
seas division, Brandt said. 


Chevrolet Shifts Harris 


Harland D. Harris has been 
named resident comptroller of 
Chevrolet’s Atlanta assembly plant. 
He succeeds Cecil G. Blair, who 
has been appointed resident comp- 
troller of the St. Louis plant. 
Harris, who has been with Chevro- 
let since 1935, formerly held the 
same position at the Muncie (Ind.) 
plant. 

+ * * 


Reo Appoints Briggs 
As Cincinnati Manager 


Gerald E. Briggs, Ohio Valley 
regional manager of Reo Truck 
Leasing, Inc, has been named 
manager of Reo Motor’s Cincinnati 
branch, according to Eldridge W. 
Reese, general sales manager. He 
on Dave Miller, who died 

ec. 9. 





INTERNATIONAL Pioneow the move 
TO 4-BARREL CARBURETION! 










HOLLEY CHOSEN FOR POWERFUL 
NEW 501 


International’s most powerful new engine—the Royal Red 
Diamond 501 valve-in-head—is installed in the new 220 
truck series. This amazing new engine delivers 201 horse- 
power and 430 pound-feet of torque. It is the first produc- 
tion truck engine to be equipped with a 4-barrel carburetor. 


ENGINE SERIES 


If you’re wondering how to do a job 
of fuel metering better and more effi- 
ciently, call Holley’s Carburetor Engi- 
neers. Let them listen, test, recommend 
and design. 


parts and service for Inter- 


vester outlet. 








This Holley-developed 4-barrel carburetor increases both engine output 










and power range. It is the first 4-barrel carburetor with a built-in 
governor; first with vacuum controlled secondary barrels. 

The secondary barrels remain closed at low engine speeds, allowing 
the engine to maintain satisfactory velocities and distribution. Then, as 
engine speed increases to a point where additional breathing capacity is 
needed; the vacuum controlled secondary barrels open automatically. 

Working closely with International engineers, Holley designed and 
developed this advanced carburetor-governor combination. It ‘is original 
equipment on all tractors and trucks in International’s new 220 series. 







For Holley carburetor 


national trucks, see your 
local International Har- 


HS 


ew, 


VAN DYKE, 
Working with Automotive Engineers to Incrrea 


MICHIGAN 
e Standards 





of Performance and Economy for More thar: Hal! a Century, 
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Highways & Safety ... 
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Insurance Coverage 
Stirs States’ Concern 


By Gerhardt Neumann 
Staff Writer 

A TREND toward compulsory 

driver insurance appears to be 
developing in many parts of the 
country as at- 
tempts are made 
to compensate for 
the financial irre- 
sponsibility which 
so often goes 
with irresponsible 
driving. 


saa: 
P 
ae 
Ust S A bill intro- 
duced in Cali- 


fornia seeks to establish a mini- 
mum $5,000 insurance against 
injuries and $1,000 for property 
damage. 

Senator Earl D. Desmond, of 
Sacramento, who introduced the 
measure, said that if it should be 
defeated another bill would be 
presented permitting the writing 





of insurance for individuals as 

coverage against injuries or prop- 
erty damage inflicted by unin- 

sured motorists. 

In Georgia, a legislative proposal 
would require liability insurance 
for every licensed vehicle as well 
as proof of responsibility before a 
person could receive a license tag. 


Indiana House Group Urges 


Safety Belt Provision 

The Indiana Safety Committee 
has recommended for passage in 
the Senate a bill requiring safety 
belts on the front seats of all 1955 
and later-model automobiles sold in 
Indiana. 

Also recommended for passage 
was a bill to charge a flat $11 fee 
for license plates, instead of a slid- 
ing scale based on the weight of 
the vehicle. 


A similar compulsory insurance 
bill in Idaho was unfavorably re- 
ported by the House committee of 
insurance, public utilities and 
banking. Under the proposal, driv- 
ers would have to be responsibile 
for $5,000 for death or injury of 
one person, $10,000 for death or 
injury of two or more persons, and 
$1,000 for property destruction. 

* * * 


Hoosier Proposal 
AN INDIANA .proposal specifies 
that in order to qualify for a 
license plate a motorist would have 
to be insured for at least $2,000 
property damage, $5,000 personal in- 
jury to one and $10,000 to two or 
more persons. 

A Michigan bill would raise fi- 
nancial responsibility require- 
ments from $5,000-$10,000 to $10,- 
000-$20,000 for injuries and from 
$1,000 to $5,000 for property dam- 
ages. 

In New York, Gov. Averell Har- 
riman asked the Legislature to en- 
act a compulsory liability law and 
to set up a state fund to insure 
“moderate rates” for such insur- 
ance. 

A Tennessee proposal would re- 
quire motorists to carry $11,000 in 
insurance or to post a cash bond 


"repair orders—UP 75%... 
parts sales—UP 133%... 
lube jobs—UP 89%" 


owners praise 


GLOBE Frene-Aonlec! HOISTS 


Dealers find that 75 per cent of all shop 
jobs are more efficiently handled on Globe 


““Frame-Kontact” Hoists. 


are going up and up as the volume and quality 
of their services are raised. 


“SAVE 50% OF TIME..." 
“We have just installed 


Hoists. They save 50 per cent of the time on 
Anderson, Indiana, dealer 


most jobs.” 


For them, profits 


“BEST HOIST FOR CHANGING TIRES..." 

“It’s the best Hoist I have ever used for chang- 
ing tires, putting on chains, packing wheels, and 
adjusting brakes. Very easy to work under and 
saves me a lot of time oh most cars.” 

Yorkville, New York, service station 


six Frame-Kontact 


“HELPS SELL ADDITIONAL MERCHANDISE..." 


“We have installed four Frame-Kontact Hoists 
and find they save 25% on labor operations 
besides selling additional merchandise. We intend 
Canton, Ohio, tire dealer 


to install three more.”’ 


Globe Hoist Company 


East Mermaid Lane at Queen Street 


Philadelphia 18, Pa. 


Please send me complete information on Globe 


“Frame-Kontact” Hoists. 


COMPO. Fis aes A Rs 
MPG. ERS ote. od ss Sass 


AN-712-FKH (2) 


Of. G' 


US. and 
pending. 


“FASTEST, MOST EFFICIENT...°° 

*‘We have nine Hoists in our dealership, only 
one being a Globe Frame-Kontact. We find it to 
be the fastest, most efficient of them all.” 


“BEST LUBRICATION HOIST IN U.S...." 


“I think it is the best lubrication Hoist in the 
U.S. .. . faster, easy to drive onto, and the sus- 
pension is free.’ 





Trade Mark Reg. U.S. Pat. 


more of the following U.S. Pat- 
ents: 2458986 — 2593630 
— 2593635 — 2612344 — 
2612355—2654443. Other 
Foreign Patents 





Chicago, Illinois, dealer 


St. Cloud, Minnesota, dealer 





—s, 


en penalties for drunk driving by 
forcing motorists to take bloog. 
alcohol tests, by banning in ss 
persons from the highways and y 
revoking the licenses of drunk driy. § 


Ze \ers for 60 days on first offense, 





Training Car— 
Charles W. Wagner jr. 


(third from 
right), owner of Wagner Auto Sales 
(DeSoto-Plymouth), Rochester, Pa., hands 
over a driver training car to officials of 
the Rochester High School. 


in that amount before being per- 
mitted to operate a vehicle. Viola- 
tors would be subject to $1,000 fine 


and a year in prison. 
* * * 


Fight on Accident Causes 


THER legislative developments 

seek to curb highway accidents 

by dealing with some of the basic 
causes. 

A Colorado bill seeks to strength- 









Indiana would arrest slo 
under a bill which seeks to re. 
vise the existing provision that 
no arrest may be made until the 
slow driver continues to violats 
the minimum speed regulation 
after receiving a warning. 

A measure in North Caro) 
would permit trucks to drive at the © 
same speed as cars—55 miles pep 
hour. They are now limited to @. 
miles an hour. 

A bill in North Dakota, however, 
urges establishment of an “abgo. 
lute” speed limit of 60 miles pe, 
hour for cars and 50 miles for 
trucks. 

A proposal in South Carolina agkg 
that driver training courses be re 
quired in all high schools. A simi. 
lar bill has been introduced fj 
Utah, where at present courses are 
available only to about one-fourth 
of the state’s high school students, 


Safety Headlight | 
Finds Favor with 
Detroit Police 


Detroit police cars will soon be 
using the new Safe-T-Beam head 
lamps, according to James A. Hi 


-| director of traffic for the police de 


partment. 

“Shortly after the new head 
lamps were made available,” Hoye 
said, “we installed a number of sets 
on police cars with excellent te 
sults.” 

Police officers reported good vie 
sion in fog, rain and snow. 
also added that the additional light 
on the right side of the street warng 
pedestrians about to step from be 
tween parked cars of the approach 
of an auto. 

The headlamp, which is manu 
factured by Westinghouse, features 
a glare cap or filament shield 
which eliminates the stray upward 
light from both lower and upper 
beams that would otherwise be re 
flected into the driver’s eyes from 
fog, rain and snow particles. 

- om 


Calif. F; reeways 


Held ‘Safest’ 


The California division of high- 
ways, after making an analysis of 
various types of highway design, 
has come to the conclusion that 
the freeway is the safest road, and 
that the three-lane road is the most 
dangerous. 

George Webb, traffic engineer, 
however, warned that this does not 
mean that the driver may relax on 
the freeway. 

California is seeking to eliminate 
its three-lane roads. Only 149 miles 
are left. 

Last year, freeways carried an 
average of 47,000 vehicles per day, 
with one section of the Hollywood 
Freeway now recording as many 
as 168,000 per day. 


‘One fer the Road’ 


N. J. Fatality Report Finds 
50% Were Drunk 


Liquor and driving do not mix, 
according to a report by Dr. Julius 
T. Toren, Monmouth County physi- 
cian to the board of freeholders. 

Toren said that more than half 
of the motorists and pedestrians 
killed in the county during 1954 
were found to be intoxicated at the 
time. 

“In my opinion, the present. pen- 
alties for drunken driving are to- 
tally inadequate,” said Dr. Toren. 
“A mandatory prison term is prob- 
ably the only means of stopping the 
slaughter.” 

t + ” 
Stewart’s Parking Campaign 
Brings Jaycee Citation 

Charles Stewart, sales manager 
of Ellinor Motors, Savannah, Ga. 
has been named one of five “Young 
Man of the Year” by the Georgia 
Junior Chamber of Commerce. 

Stewart, past president of the 
Valdosta Jaycees, was cited as hav- 
ing waged a successful campaign 
to get two off-street parking cen- 
ters to help relieve Valdosta’s traf- 
fic congestion. 
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New Dodge 


flashing ahead in sales! 
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January New Car Sales by DODGE Dealers flash ahead as America goes big for 
: “THE BIG ONE!’’ Here are typical increases—just reported—Coast to Coast!* 


NEW YORK 
CHICAGO . Here in these representative sales increases is 
2 more reason that you should inquire about 
ee the availability of the Dodge franchise in your 
LOS ANGELES .. Bis i community. Write today to: L.-F. Desmond, 
BOSTON General Sales Manager, Dodge Division, 7900 
Li Le Se Jos. Campau Avenue, Detroit 31, Michigan. 
SAN FRANCISCO . . ° ren Your inquiry will be handled in confidence. 


MINNEAPOLIS 


BALTIMORE . 


| ae NEW 
KANSAS CITY . . . ‘ 
PORTLAND . . . : 


ATLANTA 
Flair-Fashioned . . . and Flashing Ahead! 
MIAMI 


*Actual new car sales by Dodge Deolers for January 1955 
compared to same period one year ago. 
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Used-Car Auction Prices : Average Used-Car Prices 


(Compiled by Automotive News) 
Market Trend 


















NASH—’53 Rambler station wagon, $885. 
’52 Statesman 4-dr., $645. 
OLDSMOBILE—'55 (98) Holiday, $3,435* 
(ps), $3,432* (ps); 4-dr., 4 at $3,150° 
(ps), $3,085* (ps); (88) ‘super Holiday, 


Sees 
















Feb. 1955 Jan. Dee, 
To Date 1955 1954 


$2,220 $2,247 * 






















































A $8 drop was registered last week in the overall wholesale a’ $3,178° (ps), 2 at $3,150° (ps). '54 (88) 1,595 ; 
price of used cars sold at auction, according to Automotive ‘News’ ry 4-dr., $2,325* (ps); Deluxe 2-dr., L078 aa ee : 
index. la) Fe 

PLYMOUTH—’51 Belvedere Suburban, $1,- | #2 
pela deinined in toute’ Oly einer motel ts increase in priee wes | sand Smo tips as Gecal! Buses Ot eer 
@ mon cor -dar., . a ja luxe clu 
528, which crept upward $1. rine vane nie CC ; 
juxe 4-dr., . a 

All other makes declined, as follows: ’50s, down $1; ’48s, down $2; | PONTIAC—’55 Star Chief (8) conv., §2,- au 
498, down $7; ’51s, down $9, and ’54s, down $11. The price of 53s on am ar gation “Gao Wee, Fam, Dee] tem B arcsec eseeessees $ 
remained unchanged. '53 Chieftain (8) Catalina, $1,320°; 4- || (eee! PAT... ‘ 

Reductions in ’54s and ’49s brought the prices of those models to babs, 91,000" Chieftain (8) Catalina, || + Prices on 1955 models added to tab- ;. a PA 
record lows. $ $ : ulation; prices on ’47s dropped. _ Average... $ 875 $ 888 § PL 

Action in the arenas was slowed slightly, with a sales ratio of nearly 800. 88 Commenter Sar. $1. ‘046. 62 (The above figures a f used-car auctio i all makes 

. res are averages of us ir a m prices, all ma 

67 percent. In the previous week, the ratio was 68 percent. ‘ameter pickup, Wah, Commuter and models, carried regularly in Automotive News.) ‘ 
Prices marked with an * indicate a unit equipped with an automatic , $395. ; Po) 
ransmission or overdrive, and (ps) indicates power steering. WILLYS 52 Aero Lark sedan, $295. 6 

6 he ? P ~ leering MISCELLANEOUS—'49 International 1-ton| ‘51 (60) Special 4-dr., $1,575*, $1,170*. DODGE—'53 Coronet sedan, $920°. t 

FT. WAYNE, IND. - pickup, $390, $230. '49 %-ton pickup,| Stake, $225. 49 (61) 4-dr., = i hho %-ton pickup, $375. '48 %-ton pickup, c 

. ° 5. LET = Two- $300. 

‘9 Auto Atotion. Sal , wagon, $1,925. ’°53 Bel Air coupe, $1,- | FORD—'55 Fairlane (8) Crown Vi c 

Tuesday. Prices are for sale of Feb. 15.) | $2,600°; Crown Victoria, 2,600°, "2. ai VALDOSTA, GA. a a ae Aer ed bak ot 2 

r 5 up a Uttle, Ot i- $2,500*: conv., $2,450*; Victoria, §2,- (Tom Hewitt Auto Auction. Sale every| ten 2-dr., $990, $900; One-fifty club| 950; Main (8) Ranch Wagon, $ sT" 
oo eae Sold 91. ont. 400*, $2,280, $2,225, $2,195; 4-dr., $2,-| Friday. Prices are for sale of Feb. 11.) coupe, $735, $680. ’°52 SL Deluxe 4-dr., 4-dr., $1,700. '54 Custom (8) 4-dr., $f $ 
aon -” 220°; Fairlane (6) Victoria. ‘$2, .205;, Cus. one = cars out of 238 offerings.) $800°. $800, $615; 2-dr., $720, 9680°. °51 600° | (oe), $1,420", $1,300, | $1,275; 

‘ t 8) 4 ° in —’54 Super 4-dr., $2,500° . '53 -ar., $600; luxe 4-dr., » $1,350; Crest an 
BUIOK—'04 RM Riviera coupe, | §2,175° tom (8) 6dr, $3, = Guper Riviera $1376°s apeciat d-dr,| $485°. "SO SL Deluxe 4-dr., $480*. '49| Main’ (8) 2-dr., $1,205; %-ton cen 
tra, $2,000", “09 Suet Rivierm, $1.378+, | “ESCeros' cou), $8800" Chak st Capel| _ Stal die. goanenns or” 80% "SE Se) Sigg -ton pickup, $950." | 50; Custom (8) 2-ar. 1,200, "62 ru 
” . ’ § ps), ps 9 ¢ on . © » . -dr es 
Sor ea gina Tarieea,, SOO, Grae: <:| Sopa, $8,605, "53 Capri Sport coupe, | CADILLAC 'S4 (€2) | Eldorado, $4,775* | CHRYSLER-'52 Windsor 4-dr., $1,010°, | (8) Vietoria, $1,000, $960*; Custom of 3 
ar., $465°. $2,200* (ps). (ps), $4,670* (ps); 4-dr., $3,675* (ps). ' DeSOTO—'51 4-dr., $300 (Continued on Page 35, Col. a mentee ee neni ae eee eielilloes pic gph ie orgs ene BU! 


OADILLAO—’51 (62) 4-dr., 2 at $1,370°; 
coupe, $1,200*. "50 (62) 4-dr., $1,135*. 
"49 (62) 4-dr., $700°. 

CHEVROLET — '55 Two-ten (8) Delray 
coupe, $1,695; Two-ten (6) Delray coupe, 

600. "54 Two-ten 4-dr., $1,205°. °53 
Air 2-dr., $1,070*, $1, 020°; Two-ten 
4-dr., $900. "52 sL Deluxe 4-ar., $670. 
"51 ‘BL Deluxe Bel Air, $640°; 4-dr., 
$600*. '50 SL Deluxe 2-ar., $505. "49 
SL Deluxe 2-dr., $270. 
DeSOTO—’53 Powermaster 4-dr., $910*. 
DODGE—’51 4-dr., a 
’55 Custom ( ) $2,010*. '54 
Custom (6) 4-dr. $1, 165. '53 Custom » 
2-dr., $1,005, $9eo. ‘62 Custom (8) 2-dr. 
$640. ‘51 Custom (8) 4-dr., §400°; 
luxe (6) club coupe, $270. ‘50 Custom 2- 


dr., $415. 

HUDSON—’48 4-dr., $130. 

MERCURY—’53 Monterey coupe, $1,355°; 
2-dr., $1,055. "52 Monterey Hard Top, 
$1,025. 

OLDSMOBILE—’51 (88) 4-dr., $850°; 
4-di., $750*. 4 (88) 4-dr., $435°. o 
race conv., 





_— WATCH 


PLYMOURH_—'94 Eeivedere Hard Top, $1. A statement by S. D. Den Uyl, President of Bohn Aluminum} an 


4-dr., $650, $570. '51 Cranbrook Belve- 
$530. '47 Deluxe 2-dr., $125. 

O—'55 Star Chief és) Catalina, 
$2,550°, $2,435*. ‘53 Chieftain (8) 2-dr., 
$1,080°" "50 Silver Streak (8) 4-dr., 
"4 2-dr., $390; Silver Streak (6) 4- 
$400. "49 Silver Streak (8) 4-dr., 

*. 


STUDEBAKER—’53 Champion Sport coupe, 
$895. '52 Champion 4-dr., $540. 

MISCELLANEOUS—’53 Henry J (6) 2-dr., 
$495. 


Bohn Aluminum & Brass Corporation purchased 
Reo Motors, Inc. on December 31, 1954. Now, 
backed by greater resources, Reo is embarking on 
an important new program of expansion in the man- 
ufacture of trucks and in service to users of trucking 
equipment. 

In John C. Tooker, Reo’s new President, Reo 
has a man of 30 years’ experience in the trucking 
industry. His top management team in Engineering, 
in Manufacturing and in Sales, also are men of experi- 
ence—and men of action. We are going to get a major 
share of the medium and heavy duty truck market. 


Se ae 


DENVER 


(Denver Auto Auction. Sales every Fri- 
day and Sunday. Prices are for sales of 
Feb. 11-13.) 

(Market strong and prices up, with 

demand for all good clean units increas- 
ing. Sold 183 cars out of 280 offerings.) 


BUICK—’55 Century Riviera coupe, $3,120* 

ge); 4-dr., 2 at $2,875* (ps); Super 4- 

, $3,030* (ps). '54 Super Riviera, $2,- 
ses (ps), $2,270* (ps), $1,825*; Century 
4-dr., $2,155*. ‘53 Super Riviera, $1,- 
545°: 4-dr., $1,350*; Special conv., $1,- 
330°. 

CADILLAO — '55 Eldorado conv., $6,550° 
(ps); (60) coupe, $4,600* (ps). "53 (62) 
4-dr., $2,515* (ps). '52 (62) 4-dr., $2,- 
000°. "51 (62) coupe deVille, $1,495°; 
coupe, $1,425°. 

Crates Bel Air (8) Sport coupe, iS , PRESIDENT 

225° 215° ‘o-ten (8) Handyman, 

$2,160; One-fifty (8) Handyman, $1,925; $s. D. DEN UYL Bohn Aluminum and Brass Corporation 
Two-ten (6) 4-dr., $1,900, $1,775; Bel Air 
(6) 2-dr., $1, 795; %-ton pickup, $1,525; 
%-ton pickup, 2 at $1,350, $1,300, as 
275, $1,125. ‘54 Bel Air 4-ar., $1,600 
(ps); Sport coupe, $1,335; Two-ten 2. 
dr., $1,280, $1,275, $1,135. ‘53 Two-ten 
Handyman, $1,365. 

CHRYSLER—’50 Windsor 4-dr., $325. 

DeSOTO—’54 Fire Dome (8) 4-dr., §$1,- 
705* (ps). °50 Carryall, $460*. 

D“DGE—’55 1-ton stake, $1,610. "50 \%- 


+ nates 





USED CAR DEALERS 
WHY CARRY A BIG INVENTORY 
OF '53-'54 210 Chevrolets ? 
Custom Fords— 





WE ARE AS NEAR AS J. 5. Dervin, W. M. Walworth, J. L. Adams, E. W. Reese, 
vice-president and vice president ‘ vice president general sales manager 


asst to president engineering sales 


EMKAY, INC. 


6850 Cottage Grove Ave. 
Chicage 37, Iii. 
Phone: Museum 4-6969 
Ask for Ben Geller 





— 
=> 7 


BOS S 


ee 


SPECIFY STEMAC PERSONALIZED 
NAME PLATES 
ASK FOR DETAILS 


STEMAC 1281 SO. CHEROKEE 
DENVER, COLORADO 
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KAISER—’51 sedan, $385, » $300. 
MEROURY—'53 sedan, sucess” "51 club 
coupe, $335. 50 club coupe, $370. ‘49 
club coupe, $225. 
OLDSMOBILE—’50 (98) sedan, $415°. °49 
van sedun, $240. 
PACKARD—’52 (200) sedan, $705*. 
PLYMOUTH—’54 Piaza station wagon, $1,- 
295. '52 Cambridge sedan, $550. '51 Cran- 



















'53 (60) Special 4-dr., $2,550° 62) | Monterey cou . *, $1,- 
$2,208" “(oa)” "ot i ‘s af or, 3,380. Ge. om 280; ar. sie eat Lore su 
900*; (60) Sptetal 4a, and (ps). weet $500*, $555. ait ie 
Fibs ae atin, Seni ge: | iv, ak, date oe 
205; %-dr., $1,155. '53 Sel Air Sport| "52 Ambassador 4-dr., $830°. 
coupe, $1,375*, $1,295*, $1,260° (ps), OLDSMOBILE—’55 (98) Holiday, nna: 




























(Continued from Page 34) brook Belvedere, $575; Cambridge sedan,| §1\s06, * $1,136, , ° 
E , 260%, $1, $1,110; 4-dr., $1,225 (pe). 54 (98) Holiday, $2,675* (ps); 4- 

_| $470. °50 Special Deluxe sedan, §420: ,375* (ps); (88) Holi : 
s-ér., 5700, $750. 'S1 Custom (8) 2-dr.,| sedan, $900 (pa); Super Riviera, $950*; | station wagon, $255; Deluxe sedan, $310, | (dn’'uanayman’ ¢1 $1,220, $1,040; wo. Gi Gath tobhay, Suter tek: eS 
i een Sgt | Ei eta ie hatte seme | no AE ee aan, Seon gnn | ire tat fas: | ae, uaa ae Gs) ony, gor 
, 5 - , ss , E ; ; ¢club coupe, s i 88) Holiday, $1, 

" gAISER 52 Deluxe 2-dr., $435. $435; RM sedan, $355; Special sedan,| Special Deluxe club coupe, $200. "47 De-| ‘ga t coupe, $070; 2- ar. § Is, $870, : Pn 4-ar., $380, °50 Su- 
‘Besos Memory an Vane, | Fe, is, ha iene. S| eS eae gone eh on, a | pe 

* 8 -ar., ‘ & * ° A - (_—’ 
a8 we $2 10m Monterey ears gi | $140, 4190, $125, PONTIAO—'55 Chieftain (8) sedan, $2,-| $1, Special d-dr., $565 PLYMOUTH—'55 Belvedere (8) conv., $2,- 


010. '54 Chieftain (8) station wagon, $1,- 
710*. '52 Chieftain (8) sedan, $910. ’51 
Silver Streak (8) sedan, $685, $600. ’50 
Silver Streak (8) sedan, $585. '49 Silver 
Streak (8) sedan, $340, $300. ’48 Tor- 
pedo (8) sedan, $195. 
STUDEBAKER—’51 Champion sedan, $370; 
Commander sedan, $325, $250. ’°50 Com- 
—e sedan, $250. 


M 710. °50 2-dr., $450; 4-dr., $350. '49 | CADILLAOC—’52 (62) sedan, $1,960*. '51 
aiosiontie a4. he $1,000°,| “SG sedan, "$135. "41 coupe, $2107 sedan, 
= ’ ‘46 sedan, . "41 coupe, 10; sedan, 

‘51 (88) 4-dr., $785, $770°. °50 $140. ma, 


e. a ° 
olay seo"; (98) mae, 800°. CHEVROLET—'55 One-fifty (6) sedan, $1,- 
x ARD—’49' 4-dr., $200. 535; Two-ten (6) sedan, $1,680. '54 Two- 
PACK TH-’54 Savoy 2-dr., $1,150, 53} ‘%eM Sedan, $1,175. ‘53 One-fifty station 
SD ik Delvedans, $950; ” gedr $885, wagon, $1,215. ’51 SL Deluxe sedan, 
“~~ i ; .7 > $555; SL Special sedan, $535. '50 SL De- 


: 030°; Savoy (8) 4-dr., $1,765*; Savoy 
CHRYSLER—'53 NY 4-dr., $1,265"; Wind-| (6) 4-dr., $1,665°. ‘54 Belvedere 4-dr., 


sor 4-dr., $1,245*. ‘51 N. ; 
$675*; 4-dr., $575*. 49 4-dr., $3608” $1.445°; Yue 4-dr., $1,195. ‘53 Cran- 
$1,775°; Sar tee, ‘53 oe pas $825, $820, $706"; Cambridge 4dr, $860. 
(8) 4-dr., $1,170. "62 Custom 4-dr, | PONTIAO—'8 Star Chief (8) conv. $2,- 
500°: Deluna 4-ar,, 9008" 700° (ps). '54 Chieftain (8) Catalina, 


DODGE — '53 Meadowbrook 4-dr., $355*,| $5,577 55 Chieftain (8) Catalina, $t,- 


"49 Ch Hi v., - 
ampion con $830*; 2-ar., $750*, $745, 2 at §740: 400*; 4-dr., #1, oa? eg ye st. 





; 040°, $925°; , $1,1 
»'3790; Cambridge 2-dr., sso, 15D : stati wa 75; Coronet 2-dr., $845°. '52 ‘Meadowbrook » 
Gamble sar $040 $800, 2dr. $690.| Gan age," dp 8, Deluxe ‘sedan, 100, me wagon. ers] ey ge: Comoe uh our, S| px VpaGnith BA Chgee'2 ts. 
a2. Cranbrook, Belvedere, is dr., $2,- | _ $375, $300, $285. '48 RM coupe, $230. FORD—'55 Custom (8) conv., $1,755°. '54 
i’ (ps); Chieftain (8) 4-dr., $2,600*, | DeSOTO—'S1 Custom sedan, $530; Sports- Crest (8) Victoria, $1,635*, $1,575; Cus- DYER, IND. 


tom (8) 2-dr., $1,275, $1,230; Custom 
(6) 4-dr., $1, 245; 2-dr.. $1,195; Main (8) (Dyer Auto Auction. Sale every Friday. 


Prices are for sale of Feb. 11.) 
2-dr., $i, 185; Main (6) 2-dr., $1,080, 
$1,045. °53 Crest (8) Country Squire, $1,- (Sold 84 cars out of 162 offerings.) 


5* (ps); Catalina, $2,575%, $2,450°; | man, $500. 
on wagon, $2,350°" "63 Chieftain (8) DODGE—'54 Coronet (8) Diplomat, $1,- 
Catalina, $1,325* (ps). '52 Chieftain (8) 455°. ’52 Coronet sedan, $610; Meadow- 
Catalina, $920°. °51 Silver Streak (8) brook sedan, $€85. 51 Coronet sedan, 


CHICAGO 


(Arena Auto Auction. Sale every Tues- 











r day. Prices are for sale of Feb, 15.) sal ar. con i 

Par, #600"; 4, $080", 4000 Wagrd soda, G90" "08 Gore” seins: |p 204 nit car emt ot tn orien), | Wes Gents $iES, can) ae | fae ey geaeee, ot aaaae iva 

STUDEBAKER — '51 Commander 2-dr., $440, $350, $215; Meadowbrook sedan, BUICK—’55 Century Riviera 2-dr., $2,- $1,065 . , $980, $870. ) $980". ‘51 Super | 4-dr., $696°.. "50 RM 

r ioe ~ian: unio 06) ain ». ig3| Super Riviera 2-dr., $2,305° (ps); Con- abt Wasp, 2-ar., $1,000. 53] f-ar” San0e. “an Hat 4-ar.' $185". 
HORSEHEADS, N. Y. |" Deluxe (6) sedan, $725. "Oi Custom (8) | tury Riviera 2-dr.,’ $2,250. 68 Super | wood. $160"; -dr., $670" | CADILLAC "40 (62) 4-ar., '$600°. 

sedan, $520°*. "50 % -ton pickup, $405. Riviera 2-dr., $1,460", $1,405*, $1,370*; KAISER—’51 2-ar., $300*; aa dr., $235*. CHEVROLET—’'55 Bel Air (8) 4-dr., $1,- 


4-dr., $1,390*. '52 RM Riviera 2-dr., $1,- 
035*; 4-dr., $830* (ps); Super Riviera 
2-dr., $860*. 


CADILLAC—’54 (62) covpe, $3,915* (ps). 


(Horseheads Auto Auction. Sales every 49 Custom (8) sedan, $250, 
Tuesday and Friday. Prices are for sales | wuDSON—’52 Facumaber sedan, $540". 51 
of Feb. 11-15.) Hornet sedan, $460. '50 sedan, $170. '49 
BUICK—’54 Super Riviera, $2,150*. 52 RM club coupe, $130. 


INCOLN—’ 825°. '54 Bel Air conv., $1,230. '53 Bel 
Li 52 Cosmopolitan coupe, 1,- 
125*. °50 4-dr., $395, 40 2-ae gia Air 4-dr., $935; Two-ten 2-dr., $980, 


40. . 1 , 
wins “seas ie | Ba a, Ri tea 
(ps). °54 Monterey coupe, $1,855*. °53 $550, $530*; FL Deluxe s., $520. 50 
SL Delvxe 2-dr., $370, * $350; %- 
ton pickup, $420. "49 ve D. Deluxe 2-dr. > 


$225, $200. °47 FL 4-dr., $145. 

CHRYSLER—’51 Imperial d-dr. $635° (ps). 

DeSOTO—’49 Custem 4-dr, $110. 

DODGE—’53 Meadowb-zook 4- dr., $595°. "52 
Meadowbrook 4-dr., $650. 

FORD—’55 Fairlane (8) Victoria, $2,190*. 
‘54 Custom (8) conv., $1,670* (ps); 4- 
dr., $1,300; Main (8) Ranch Wagon, $1,- 
470. '53 Crest (8) Victoria, $1,195; Cus- 
tom (8) 2-dr., $965*, $900. ’52 Deluxe J 
2-dr., $510; Deluxe (6) 4-dr., $300. 
%-ton pickup, $350; Custom (8) Cw ng 
$320. '49 Custom (6) 2-dr., $150. 

HUDSON—’50 Commodore (6) 2-dr., $165. 

KAISER—’53 Manhattan 4-dr., $860°. 

MERCURY—’54 Monterey coupe, $1, 300°. 
"53 Custom Sport coupe, $1,155; ‘4-dr., 
$1,130*, $1,100, $1,065. °50 club coupe, 
$295; 4-ar., $290°. °49 4-dr., $195, $190°, 

$185. 

NASH—'53 Ambassador club coupe, $1,390* 

’51 Ambassador 4-dr., $305*. °50 


(ps). 

Statesman 4-dr., $125. 
OLDSMOBILE—’54 (98) Holiday, $2,600° 

(ps). "53 (88) 2-dr., $1,325%. '52 = 

Holiday, $1,345*, $1,225*. "51 (88) 2-dr. 

$775*, $740*, $700*; (98) 4-dr., $700*. 


and Brass Corporation and John C. Tooker, President of Reo Motors, Inc. PLYMOUTH — '52  Craubrook | Belvedere, 


$385; taxi, $110. °49 Special Deluxe 4-dr., 
$265. °46 Special Deluxe 4-dr., $125. 
PONTIAO — °47 Torpedo (8) club coupe, 
$185*. 
STUDEBAKER—’51 Champion 2-dr., $295°*. 











Now, with the backing of Bohn, we have all the elements 


needed to implement our new program of expansion. It is ALBANY 
already well under way. ‘ ‘ gi ee ee ae ~~ 
From 16,000 pounds up to the heaviest duty trucks on the (Today’s market showed ittle 
road today, Reo offers an array of the World’s Toughest Trucks aamnter of sutos to select. trom, More 
with gasoline, L P-Gas and Diesel power plants. Reo is the Sn cavaniruan oF Gan ts ay tages 
only exclusive truck manufacturer building truly modern 6 — Ja ae ee 
and 8 cylinder truck engines—the rugged Reo Gold Comets. ge ay — eg HI ge 
Included is the 220 horsepower Gold Comet V-8, most powerful eet. Sf ee 
V-8 truck engine ever built. "53 (62) coupe, $2.670°. '50 (@2) 4-dr., 
Never before has Reo had so much to offer the user of stir, cs 3 7 
motor transport. We invite you to Watch Reo Roll! re ak Soe ee 


fifty (6) 4-dr., $1,525. '54 Bel Air 2-dr., 
$1,410; One-fifty 2-dr., $1,080. °53 Two- 


ten station wagon, $1,310*; 4-dr., $1,- 

<> 200*, $1,030, $940; Bel Air 4-dr., $1,- 
e 085*, $1,040*, $1,030; 2-dr., $1,150, 
$1,060*, $1,100°; One-fifty 2-dr., 3 at 

$800, 3 at $775, $770. '52 SL Deluxe 


PRESIDENT 2-dr., $670. 51 SL Deluxe 4-dr., $675*, 
JOHN C. TOOKER Reo Motors, Incorporated $550 25 at Deluxe sear, 901%, Sot0°; 
- : 2-dr., $400°, L Special 4-dr., 


x $385; § ; 
$370; coupe, $195. '49 SL Deluxe 4-dr., 
$260. °48 FL Aerosedan, $180. *47 FM 
4-dr., $130; SM 2-dr., $120. "46 SM 
4-dr., $135; coupe, $120. 

CHRYSLER—’50 Windsor 4-dr., $480°. 

DODGE—’50 Coronet 4-dr., ‘480°. "49 
Custom 4-dr., $210. 

FORD—’55 Custom (8) station wagon, §2,- 


(Continued on Page 40, Col. 3) 


AUTO 
TURNTABLES 
3 
A. W. Zimmer, R. J. Darragh, G. W. Byrne, R. A. Smith, R. F. McKim Manufactured by 
vice president vice president director of vice president secretary & 


manufacturing treasurer personnel legal counsel M M hi Co. 


DYKE LANE 
Stamford 2, 


REO MOTORS, INC. — _ 


SUBSIDIARY ‘OF BOHN ALUMINUM AND BRASS CORPORATION 














é 


100 Feet of 48-12” x 18” Pennants 
All-Weather Durafils, Oniy $4.50 
Money refunded !f not satisfied. 


MYRLO COMPANY 
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A Message of \ 





All Protit-Minded, 


HE TIME HAS COME when I can tell you about a proposition 
‘hes can make more money for you than any other line of auto- 
mobiles—regardless of make or price field! 

That is a flat statement of fact, attested to by the enthusiasm of 
hundreds of Nash dealers, who are putting the Nash Dealer Volume 
Investment Fund to test on their own operations. Needless to say— 
a countless number of them confidently expect to double their 
present capital in the next ten months. 

As far as I could physically cover inquiries on our plan, I’ve 
talked to dealers of other makes. Without exception, they have 
called it the greatest step forward any car-maker has ever made for 
the benefit of its dealers—the one and only plan that enables the 
dealer to meet successfully today’s competitive pressures. Most 
enthusiastic have been certain large volume operators who frankly 
declare they are tired of taking it on the chin—cutting their own 
profits to move the factory’s surplus shipments. 


Now—I’d like to talk with you about our proposition. 


Open to Every Nash Dealer 


FRANKLY, this plan is deliberately devised to make it possible for 
any dealer handling Nash to make more money than the heavy- 
volume dealers in his town. 

It’s geared for volume selling—but selling on a fair profit return. 

It is—in essence—a profit-sharing plan, the most revolutionary 
one ever presented to dealers. And its benefits accrue—not to just 
a few key operators—but to every Nash dealer across the boards, 
regardless of volume. 


And every benefit of this plan can be available to you—if you're in 
a Nash open point and meet Nash franchise requirements. 


Consider Yourself a Nash Dealer 
For The Next Few Minutes 


First, you’d enjoy one of the most liberal discount structures in 
the industry, and as your sales volume grows, discounts become 
even more liberal! 

For the Nash Dealer Volume Investment Fund becomes effective 
with the first car purchased—with all dealer purchases of 1955 
Rambler models and 1955 Ambassador and Statesman models! 

But that’s just the beginning! Every Nash car sold will help swell 
your profits! Because as national volume of sales increases across 
the country, you will receive higher discounts on your current dealer 
purchases. This program is unique in that your profit does not 
depend upon your effort alone! Your benefits increase as other 
dealers prosper—as the Nash dealer family grows, as American 
Motors grows—regardless of your location or size of contract. 

Our objective is plainly to make volume selling so profitable to 
you that you will accelerate your own sales program. 

I’ve been in this business for more than a quarter of a century. 
Never before have I heard of any plan that pays off so rapidly, in 
such proportions, or accelerates into important figures so fast ! 


The Sensational Rambler 
America’s Newest Volume Car 


IT ISN’T any secret to you that the 1955 Rambler has been in heavy 
demand since the day it was introduced. 


Now More than Ever-it 


H 














—_—_ 


tal Importance to 
[Automobile Men! 





In my opinion it has the greatest potential of any car on the road 
today. The nation’s press is fast realizing it is the most needed car 
for today’s traffic problems, as other popular-price cars have grown 
too big for their garages, too bulky for present streets and high- 
ways, and too expensive for the average man’s pocketbook. You 
have seen all the newspaper and magazine stories on this subject. 

In Rambler today you have cars, quality cars, that are first in 
economy, first in handling ease, first in travel comfort. 

Ultra-smart cars, 6-passenger cars, that carry America’s lowest 
price-tags, and today rate right at the top in re-sale value. 


97% Market Coverage 


IN ADDITION you have the new 1955 Nash Ambassadors and States- 
men that have just received a nation-wide ovation. Cars that have 
anticipated other makers’ “dream cars”—with a new flair and flow 
of line. These new Nash beauties have 7 revolutionary features that 
set them miles ahead in comfort and driving pleasure. 

With the Metropolitan, the Rambler and the Nash, you have the 
widest market coverage of all—a car for every type of buyer, every 
pocketbook. 


A New Million-Dollar 
Bonded Used Car Program 


WE KNOw that volume selling must go hand-in-hand—and not 
ahead—of an aggressive used car program. Shortly Nash will an- 
nounce the most revolutionary Used Car Program ever to be intro- 
duced by an automobile manufacturer. 


Pays to Sell 


AUTOMOTIVE NEWS, FEBRUARY 28, 1955 


Yes, we are leaving no stone unturned to make this the most- 
wanted franchise for 1955. 


We Like What We See Ahead 


WITH all the resources of American Motors behind it, with all the 
drive of new team management, Nash has set for itself the hottest 
pace in the industry. The more you know about it, the better you’ll 
like it. 

I’m sure that when you get the full details about the Nash Dealer 
Volume Investment Fund you'll realize that this new plan is far 


better than any proposition you’ve got now .. . regardless of the 


car you’re selling. 
Wire or write. I'll be pleased to give you the complete details in 


Roy ABERNETHY, Vice-President Sales 


Hash. Haota/1A 


DIVISION OF AMERICAN MOTORS 


14250 PLYMOUTH ROAD, DETROIT 32, MICH. 
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Prices Cho 


ed Up to $1,000... 





Bootleggers Flourish 
In Texas Panhandle 


By Bud Harris 
Traveling Correspondent 
L PASO, Tex. — If anybody be- 
lieves that bootlegging has been 
curtailed in any way, he ought to 
take a look at Western Texas. 

It is still running in high gear 
in El Paso. On practically every 
used-car lot in this border city 
1955 Fords and Chevrolets are 
displayed in abundance. 

The outstanding used-car lot in 
displaying new cars is one oper- 
ated by Fisher Motor Co. 120 
Hawkins Way. 

This “used-car” dealer openly ad- 
vertises as many as 75 new 1955 
models of all makes in quarter- 
page ads in the two El Paso daily 
newspapers. And the prices are well 
below those that regularly fran- 


Chrysler Salon 
Features Arabian 


Antique Treasures 


NEW YORK.—A collection of 
Arabian archeological treasures is 
shown for the first time at the 
Chrysler International Automobile 
Salon here in the Chrysler Blidg., 
which opened last week. 

The exhibits are the result of 
five years of excavation in South 
Arabia by 33 American scientists 
and technicians, led by Dr. Wendell 
Phillips. 

Among the treasures is a 2,000- 
year-old alabaster head from 
Timna, an ancient city. 

Chrysler Corp. provided the ex- 
pedition with 23 specially equipped 
four-wheel drive Dodge Power 
Wagons, one of which also is on 
display. 

Besides statues, the exhibit also 
shows jewelry and pottery dating 
from 1000 B.C. to we A.D, 

” . 





Gift to Keller— 


This 2,000-year-old alabaster head, 
which was discovered by the Dr. Wendell 
Phillips expedition in South Arabia, has 
been presented to K. T. Keller, chairman 
of Chrysler Corp. The company provided 
the expedition with 23 specially equipped 
vehicles. 


chised new-car dealers could afford 


to charge. 


*~ * ~ 
eer firm claims, in its ads, a 
$200,000 stock of cars. In bold 


type, the ads proclaim: 

“All new cars are hauled in by 
transport and carry our 90-day 
unconditional guarantee. Twenty- 
five percent downpayment, 30 
months to pay, at bank rates 
(new cars only). Freight and Fed- 
eral taxes included in prices 
below.” 

Following this is a detailed list- 


ing of stock. Here are a couple of 


offerings: 
“New 1955 Oldsmobile 88, four- 


door, 202 H.P., Hydra-Matic, heater 


and other extras, light green, $2,- 
695.” 

“New 1955 Ford V-8, Custom, 
four-door, Fordomatic, tinted glass, 
heater, turn signals and windshield 
washers, red with white top, $2,- 
245.” 

“New 1955 Chevrolet V-8, 210 Se- 
ries, four-door, Powerglide, heater, 
two-tone paint, oil filter and other 
extras, $2,155.” 

* * 


* 

— reading a couple of these 

ads I went out to the Fisher 
lot and found three solid rows of 
brand-new ’55s. About every make 
was represented, but the accent 
was heavy on Ford and General 
Motors products. Only one Chrys- 
ler product was displayed, and that 
was an unpopular-model Plymouth. 

There were many models and 
combinations of colors to choose 

from and each car was well 
loaded with accessories. All of 

these were included in the adver- 
tised price. 

One of the salesmen on the lot 
told me that if I wanted a color or 
model they didn’t have on the lot, 
they could get it for me within 
three days. That, I thought to my- 
self, is better than most of the 


new-car dealers could do. 
+ 


HERE wien ‘.: lot of used cars 

on the lot, too, but they were 
herded into the background. The 
company advertises that it accepts 
tradeins. 

I checked a couple of new-car 
dealers in El Paso on the price 
angle. They said Fisher was beat- 


ing their best prices by $300 to— 


$1,000. 
Nights are cold in El Paso, partic- 
ularly for anybody with insomnia. 


Aeroquip Opens Outlet 


To Serve Canadians 

JACKSON, Mich. — Organization 
of a Canadian subsidiary, Prenco- 
Aeroquip, Ltd., Toronto, has been 
announced here by Matthew J. Bet- 
ley, vice-president and general 
manager of Aeroquip Corp. 

Aeroquip produces flexible hose 
lines, reusable fittings, and self- 
sealing couplings for aircraft, in- 
dustrial, automotive and farm uses. 
Prenco-Aeroquip has acquired all 
of Prenco Progress & Engineering 
Corp.’s flexible hose line and self- 
sealing coupling business. 
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sed., $2,876. At 
conv., $3,22 
$3,349.36; a cpe., $3,453.05; * eonv., 
$3,551.56. standard on 
master, $192.50 on other 
models. ) 
CADILLAO—Series 62—4-dr 
976.70; cl. cpe., 


optional at 


. sed., §$3,- 
$3,881.77; hardtop 
$4,305.01; conv., $4,448.31. Series 60 
cial—4-dr. sed., $4, 728.32. Series 75—8- 
pass. sed., $6,186.78; lim., $6,402.17. El- 
dorado — Conv., $6,285.96. (Hydra- 
standard. ) 


CHEVROLET — (Prices are for 6 - cyl. 
models; for V-8, add $99)—One-Fifty—4- 
ar. sed., $1,728; 2-dr. sed., $1,685; utility 
sed., $1, "593: 2dr. stat. wag., $2,030. Two- 
Ten-—4-dr » $1,819; 2-dr. sed., a ae 
cl. cpe., 1.888: ” 2-dr, stat. wag., $2,07 
dr, stat. wag., $2,127. Bel Air—4-dr. ‘oa. 
$1,932; 2-dr. sed., $1,888; aa cpe., 
$2,067: conv.,$2,206; 4-dr. stat. * S: 
262; Nomad 2-dr. stat. wag., $2472 472. 
vette—6-cyl. conv., $2,799; V-8 conv., *. 
934. (Powerglide optional at $178.35.) 

CHRYSLER—Windsor Deluxe—4-dr. sed., 
$2,660.25; Nassau hardtop cpe., $2,703.25; 
Newport hardtop cpe., $2, 818.25; conv., 
$3,000.25; 4-dr.stat. wag., $3,332. New 
Yorker Deluxe—4-dr. $3,494. a8, ” New- 
port hardtop cpe. $3,062.26: St. Regis 
hardtop cpe., $3,689. 75; conv., $3,924.25; 
4-dr. stat. wag., $4,209. (PowerFlite stand- 


ard on New Yorker Deluxe, optional at 
$189 on Windsor Deluxe.) 
DeSOTO—Firedome—4-dr. $2,497.- 


75; special hardtop cpe., $2,540. 40.75; Sports- 
man hardtop cpe., $2,653.75; conv., $2,- 
823.75; 4-dr. stat. wag., $3,170.25. Fire- 
Flite — 4-dr. sed., $2,726.75; Sportsman 
hardtop cpe., $2,938.75; conv., $3,150.75. 
(PowerFlite optional at $189.) 


DODGE—Coronet 6—4-dr. sed., $2,092.75; 
2-dr. sed., $2,013; 2-dr. 2-seat ‘stat. wag., 
$2,348.75; "4-dr. 2-seat stat. at $2,462. 15; 
4-dr. 3-seat stat. wag., $2,565. . Coronet v-8 
—4-dr. sed., $2,196; hardtop “epe., $2,281; 
2-dr. 2-seat stat. wag., $2,452; 4-dr. 2- 
seat state. wag. $2,566; 4-dr. 3-seat stat. 
wag., $2,668.25. Royal V-8 —4-dr. sed., 
$2,310; hardtop cpe., $2,395; 4-dr. 2-seat 


Royal V-8—4-dr. 
; hardtop cpe., ; 
$2,748. (P 


RD— (Prices are for 6-cyl. 
.98) — Mainline 


FO models; 
for V-8, add $99. — 4-dr. 


<= 75; 4-dr. 3-seat stat. | dr. 


Current Prices on New Cars 


sed., $1,753.24; 2-dr. sed., $1,707.02; bus. 
sed., $1,605.97. Oustomline — 4-dr. sed. 


Custom Wasp 


\ Hornet 
sed., $2,760; 2-dr. hardtop, $2,880. 
Hornet 2a. dr. ~ 


IMPERIAL — Oustom — 4-dr. 


sed., 
483.25; hardtop cpe., $4,719.75. (Power- 


Matte | Flite standard. ) 


-dr. sed., $2,670. 
Darrin 161—Conv., $3,668. (Hydra-Matic 
optional at $178.20 on Manhattan; not 
available on Darrin 161, which carries 
overdrive as standard equipment.) 


LINCOLN — Custom—4-dr. sed., $3,563 
= cpe., $3,666. Capri Special 

—4-dr. sed., $3,752; hardtop cpe., $3,910; 
conv., $4,071.50. (Turbo-Drive standard. ) 


MEROURY — Custom — 4-dr. sed., $2,- 
276.50; 2-dr. sed., $2,217.50; sport cpe., 
$2,341; stat. wag., $2,685.50. Monterey — 
4-dr. sed., $2,400; hardtop cpe., $2,464.50; 
stat. wag., $2,843.50. Montclair — Hardtop 
cpe., $2,631; Sun Valley glasstop, $2,711.50; 
ecnv., $2,712. (Mere-O-Matic optional at 
$189.45.) 

METROPOLITAN — Hardtop, $1,445; 
conv., $1,469 (both prices at coastal ports 
of entry.) 

NASH—Statesman Super 6—4-dr. sed., 
$2,215. Statesman Custom 6—4-dr. sed., 
$2,385; 2-dr. hardtop, $2,495. Ambassador 
Super 6—$2,480. Ambassador Custom 6— 
4-dr. sed., $2,675; 2-dr. hardtop, $2,795. 
Ambassador Super V-8—4-dr. sed., $2,775. 
Ambassador Custom V-8—4-dr. sed., $2,- 
965; 2-dr. hardtop, $3,095. Nash-Healey— 
2-dr. hardtop, $5,128.05 at coastal 
(Ultramatic optional at $199; not available 
on Nash-Healey, which is equipped with 
overdrive. ) 


OLDSMOBILE — Series 88 — 4-dr. sed., 
$2,362.09; 2-dr. sed., $2,296.62; hardtop 
cpe., $2,474; 4-dr. hardtop, $2,546. Super 
88—4-dr. sed., $2,502.71: 2-dr. sed., $2,- 
436.25; hardtop cpe., ae ei 4-dr. hard- 
top, 982788; conv., $2,893 Series 98—4- 

be $2,832.82: ciedtap cpe., $3,068.75; 

en hardtop, $3,140; conv., $3,275.84. 
(Hydra-Matic optional at $178.35.) 

Deluxe—4-dr. sed., 

$2,585.53. Olipper Super—4-dr. sed., $2,- 
685.53; 2-dr. ae $2,775.53. 

Custom—4-dr. , $2,925.53; 2-dr. hard- 


; | extra on other models.) 


- | 4-dr. sed., 













top, $3,075.53. Packard — 4-dr. 5:4, ; 
040.32; 2-dr. hard $4,080.32. ( * 
matic on serics, $199 


PLYMOUTH—Piaza 6 — 4-dr. 204, 
780.50; 2-dr. sed., gage! bus. cpe. 
638.50; 2-dr. 2-seat $2, \. 


a Sa 


4-dr. 2-seat stat. or wga.ise. Plaga 
—4-dr. sed., $1,884; 2-dr. sed., $1,841; 9 
dr. 2-seat stat. wag., $2,180; ‘a-ar. 2-seat 


stat. wag., $2,261.75. Savoy 6—4-dr, 


mega da 


Vv. 
b | sed., $1,935.50; hardtop cpe.,” $2,113; tae 


2-seat stat. wag., $2,321.75. ‘Belvedere ¥. 
—4-dr. sed., $2,082: 2-dr. $2008 
hardtop cpe., $2,216.50; conv., "ice 
2-seat stat. wag., $2,425.25: (Powsrtay, 
optional at $178.30.) 
PONTIAO — Chieftain 860 — 4-dr. eed, 
$2,163.62; 2-dr sed., $2,106.45; 2-dr. 
wag., $2,434; 4-dr. stat. wag., 
870—4-dr. sed., eas He 
sed., $2,209.32; Catalina, 
stat. wag., Se. og 


EE} 


Custom—4 55 ; 
499; Safari 2- dr. stat. cd 
dra-Matie optional at $178.35.) 

RAMBLER—Deluxe—4-dr. sed., $1,695; 


2-dr. sed., $1,585. Super—4-dr. sed., $1,. 
798; 2-dr. sed., $1,683; 2-dr. stat. wag. 
$1,869. Custom—4-dr. sed., $1,989; harg. 
563; | top, $1,995; 4-dr. stat. wag., $2,098. (Hy. 
dra-Matic optional at $178.85.) 
STUDEBAKER—Champion Custom — 
dr. sed., $1,783.24; 2-dr. sed., $1, 741.00 
Champion Deluxe—4 -dr. sed., $1,885.16; 9. 
dr. sed., $1,840.55; 5-pass. cpe., $1,874.59; 
stat. wag. $2,140.64 Cuameten 


— 4-dr. $1,993.27; 5-pass. » $1, 
974.50; aneatep cpe., $2, 12876; 76; “state ‘wag. 
$2,511.59. Commander Sustom—4- dr. sed, 
$1,918.72; 2-dr. sed., $1,873. 
Deluxe—4-dr. sed., $2,013. 63; 2-dr. 
$1,969.03; 5-pass. cpe., $1, 989; stat. 
$2,274.12. Commander ap _— 4- dr. 
$2,127.25; 5-pass. cpe., 
cpe., $2, 282.24; sta t. 
Deluxe — 4-dr. sed., $2,310. 
President State—4-dr. sedi., $2,380.50; 
pass. cpe., $2,269.50; hardtop cpe., ‘he 
455.50; Speedster hardtop epe. with’ over. 
drive, $3,371.04; Speedster hardtop cpe 
with Automatic Drive, $3,479.29. (Aute 
matic Drive optional at $216 on Champion, 
and at $226.50 on Commander and Pregl. 


WILLYS—OCustom — 4-dr. sed., $1,725, 
Bermuda—Hardtop, $1,795. Station Wagon 
—2-wheel-drive, $1,997.32. (Hydra - Matic 
optional at $178.55.) 


wag., 
sed., 


ports. | cent.) 


British ‘Cocoon’ Exports 

DAGENHAM, Eng. — Ford Mo- 
tor Co., Ltd., igs spraying a wax 
“cocoon” on autos for export to 
the U. S. The company says this 
protects the car from salt-water 
damage in transit and is removed 
on arrival at the U. S. dealership, 





New Commercial Car Registrations, 
39 States for ene 1954-1953 






Truck registrations by states 
are released here weekly, as 
compiled by R. L. Polk repre- 
sentatives in state capitals. 














E48 














34 States Previously ‘54 
Reported for December ‘53 59 eae ier 3aes| \azie| 2729 wn ial 
Indiana "54 2} i 583 | 123) 474 oe 180 z\ si 3 12 se “a 
"53 3 576 6 176} 866 99} 225 2 35 68 36 12} 200 
Kentucky "54 522 77| 484 129 105 2 17 6 2 4) iM 
"53 | 555 al ior 699 131 10! ‘| 3 19 ‘| 13 4| 166 
Louisiana ‘54 342 3 46 377 80 60 ' " 4 15 m 
"53 | | H 70} 416 104 sa | | i 3| 15 | a 19 
Rhode Island "54 49 4 14 88 12 21 3 2 7 2| 2 6} 20 
a 2 a ain a ff BlUlhlUTlhUlUllUlU 
Texas "54 9 oes ‘| a 2158 | 515 30 9 77 35 104 8) ble 
‘53 16} 1550 8} 375] 2144) 466 336 21 3| Hd | 10 = 
39 States Reported "54 48| 16622 203} 4146) 16486 - 5103} 429) ~«*421 a 607 ast 40. = Se 
To Date for December 53 81} 14671 — 4230| 18416] 3537] 4519] 349 178 714] 1060; 435] 49066 
Year "54| ‘1041 = = 59328| 262239] 65297| 82481; 6020) 2245 vol79 17190| 6320] 8i22it 
To Date '53| 1690] 321238] 3352] 80416] 259430 ose} 99059 6781| 3441 2187 17453| 8170) 910719 





“The information contained in this report has been compiled from official state documents. Every reasonable precaution has been 
exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is published. 


R. L, Polk & Co, cannot assume any liability by reason of inaccuracies or omissions.’’—R. L. 


Polk & Co. 





New Passenger Car eo 39 States for December 1954-1953 




































































33 States Previously ‘b4| 1611] 3134) 4745) eal 3993/ $7731 19465/ 37900) 62633) 1116 ed ee ram 216 300) gt 
Reported for December 53] 2056) 369] 5752 Ber, ‘ 8184] 214891 i. faa0?| 1062) 11896 12363| 4119] 37142) 9776 tzal| Vaal us 1423 120] 4637 40371 foo 
Kentucky ‘54 ZI 61,93) 108 “Br 248 a ‘msi; 24) 202) an 684 if on 466| 498) 4017; = > i) 2) 126 
sa ‘53 138] 158] ti2] 2e4| 69011146 1673] i433} 2020) 383} 101], 1379| = 273) 442) 2578] 8 me 16] 25] . bist 
Michigan a 424)" 1052/12) 1684) 311) 6459|  12638) 241] NSGI) 14440) 4346) —«1447| 10646| (3089 ie ‘22417; 12; 27,39] 4] 320) I 
: 53] 280/515} 795|_— 749} 600} _—sNISI| 2920) $420} 9130] 260] _—*1861| _11251| —*1773|_~— 534] 5060) 1306) 1947 10620 al 50} 69]_—132 2i3| 503} 31|_ 2006 
New Jersey ee "360/709|—436|—717| 2014) 3876) 7185 a ial oe al Tie) tae eee se 9) 3] 4b| 9346) 149) 208 
53] -228|_—314|_ 542] 597] ~— 452] ~— 628] 1864| 3541) 3322] 75]_—t04|_— 4501] ~— 778} 470) 2138] ~—703|—S 49) S058} = 7] Ss 3| 15 168} 381 rH 14362 
Pennsylvania ‘SA, (256 a 678) 1249| 989/165) 4567 mg 10575) 210 pt i 931) 14221) 2712; 3054) 24471 2) SI| 206, 259,297,762 
ss 53} 403} 608} 011/975} 858} 1367} 4135] 7335] 6954] 29) 1772| 8855] 2131} 658] 5982) 1469] 1485] 11725] = 25] 58] 178] ~—«261| ~—352] «Nb ‘| 3022\ 
Rhode Island a ooo fe Zi 2| 271; 469,679, | 767788 a ia 177) 174) 1165 a 6 | 86 
a ‘53 68} 102) i] S38 260} 441] 515 8] 116} 639] 105 310] 125]_—t12|——690 3 | é| 3 3 72 
Texas ‘BA a 214) (296) 766) 307 | 3 2167 ol eel” Tl a ae) a te 3034/2640 Tee ht Chuva 50; 64l 435 
= 275| __373 a 317 4237 2103| 9487} 1866] S91 7141 an 1438] | 12321 44 # 96| __105 Ei 
39 States Reported 295| 4362/6657 6477| 14009 i Taras iT 13136) 142621) 35551| 9511) 142030 29245) 245112 699| 1022) 1313 ial 4% 
To Date for December "3 3119] sla 87331417 3] 8417] 642 ta | st te 61212| 73257 a aw 94118] 19399] 6511} 59152 ar 17634| 117633 a a] an 1550 2051 296] _ 6989 6959 502 
Year bl ial 81532) 11647! ar a ie ee an ee ae 266070) \6iae7e) ‘Soeeas) 1es4l9 1367425) 397093| 347264/2718226| 1170| — 9060| 17447| 27677! 38169) 93110 
To Date ‘53| 65739) Y3522| 200960| 190131] 119111] 263328] 87006] 1199673| (086911 278970) 1406213 95690] 1318612] 299307| 378265| 2638064] 10542] 22612] 41882 7086] 7020 | 157707 52t2| $6188 





‘“‘The information contained in this report has been compiled from official state documents. Every reason- 
able precaution has been exercised to insure accuracy of this report to the extent of the registrations 


2] 41632] 75086] | 70201) 157707) 30262| S616 
received and tabulated at the time the report is pene. R. L, Polk & Co. cannot assume any liability 
by reason of inaccuracies or omissions.’’—R. L. & Co. 
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DESOTO WINS 


FLYING MILE’ 





Last week, on the golden sands of 
Daytona Beach, a 1955. De Soto 
made high-speed history! 


Over a measured mile, a strictly 
stock model De Soto Fireflite V-8, 
owned and driven by Don Mac- 
Donald, Detroit editor of Motor 
Trend Magazine, was clocked at a 
sensational 112.295 m.p.h.—a new 
record in its class of competition 
for the “Flying Mile’ speed run. 


This new competitive speed mark 
dramatically points up the tremen- 
dous safety reserve of power avail- 
able in every DeSoto. Surging 
power ... when you need it. 
Whether it’s a quick burst for pass- 


ing, or, as in this case, a ““down-to- 
the-floor”’ competitive high speed 
run against the clock. 

If you’ve only admired De Soto’s 
stylish beauty and not yet driven 
one, you have a particularly pleas- 
ing experience in store. You’ll find 
getaways fast and quiet—highway 
going powerfully smooth. Every 
mile ticked off behind De Soto’s 
wheel will turn out to be one of 
relaxation and enjoyment. 


So, stop by your De Soto-Plymouth 
dealer’s and drive the same kind of 
stock DeSoto Fireflight V-8 that set 
the speed record at Daytona. Come 
in soon won’t you? 


Al DAYTONA BEAGH RACE! 


Here are the facts of 
the record-setting 
stock De Soto V-8! 


In every way the “Flying Mile” speed 
champion De Soto was a strictly stock 


model. Rigidly enforced NASCAR 
rules prohibited the modification or 
alteration of transmission, differen- 
tial, stroke, valves, cylinder heads, 
ignition system, camshaft, crankshaft, 
flywheel and other features. Why 
don’t you see and drive a De Soto Fire- 
flite V-8 at your dealer's today? 








See The DeSoto Fireflite V-8—at Your Dealer’s New! 
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Closing date, first forms, March 15, 1955. 
Publishing date, April 25, 1955. 
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PRODUCT 
BE IN HERE 


YOUR STORY 
SHOULD BE 
IN HERE 


It sells for you all ea long 
because it’s referred to all year 


long by more than 41,000 sub- 
scrii oes rime prospects in 
car and truck dealerships and 
factories. 


Service managers, parts managers, 
presidents or owners and 

factory executives refer to - 
AUTOMOTIVE NEWS 
ALMANAC throughout the year 
for the authoritative information 
they need—new product and 
new model data, statistics, charts, 
graphs, historical data. And 
these are the readers who buy, 
sell, recommend, specify, your 
type of product or service. 


Place your advertisement where 
it will speak for you all year long 
in the AUTOMOTIVE NEWS 
ALMANAC for 1955. 





Used-Car 


Auction Prices 





(Continued from Page 35) 


130; 4-dr., $1,850; 2-dr., 2 at $1,850. '53 
Custom (8) 4-dr., $1,050; 2-dr., $950; 
Main (8) 4-dr., $950; 2-dr., $870, $830, 
$820. '51 Custom (8) 2-dr., $725*, $470; 
Victoria, $690*. '50 Custom (8) 2-dr., 
$330; 4-dr., $210. '49 Custom (8) 4-dr., 
$220, $180. 

KAISER—’53 Deluxe 4-dr., $605*. °52 

Virginian 2-dr., $350. '51 Deluxe 4-dr., 

$380*, $300. 


LINCOLN—’49 4-dr., $220*; 2-dr., 
MEROCURY—’51 4-dr., $640*. 
$300. 


$240°. 
‘49 «4-dr., 


NASH—'51 Rambler coupe, $360. 


OLDSMOBILE—’55 (88) Holiday, $2,875* 
(ps). °51 (88) 2-dr., $670°. ‘50 (88) 
4-dr., $570%; 2-dr., $400*; (98) 4-dr., 
$520*, $390°. °49 (88) 2-dr., $340*; (76) 
4-dr., 2 at $300*. 

PACKARD—’52 Deluxe 4-dr., $680*. 


PLYMOUTH—'55 Savoy (8) 4-dr., §$2,- 
000*; Savoy (6) 4-dr., $1,850. '52 Cran- 
brook 4-dr., $685. °51 Cambridge 2-dr., 
$410. '49 Special Deluxe 4-dr., $270. '48 
Deluxe 4-dr., $100. °47 Special Deluxe 
4-dr., $130. 


PONTIAC—’ 53 Chieftain (8) 4-dr., $1,100*; 
2-dr., $1,025. '51 Silver Streak (8) 2-dr. 
$525. ’50 Silver Streak (8) 2-dr., $480, 
$425. °48 Torpedo (8) 4-dr., $210, $150*. 

STUDEBAKER — ’53 Commander 4-dr., 
$900*. '48 Commander conv., $130. 

WILLYS—’50 station wagon, $450*. °46 
jeepster, $325. 

— Ford Anglia 2-dr., 


FONTANA, WIS. 


(Hollenbeck Auto Auction. Sale every 
Friday. Prices are for sale of Feb, 11.) 
(Bidding brisk and demand good with 
steady prices. Consignment down this 
week. Sold 98 cars out of 175 offerings.) 
BUICK—’53 Super Riviera coupe, $1,425*; 
4-dr., $1,350* (ps), $1,300* (ps). '51 RM 
Riviera coupe, $790*; 4-dr., $600*; Su- 
per Riviera 4-dr., $750*. ‘50 Special 
4-dr., $350*. '49 Super sedanet, $315*. 
CADILLAO—’54 (62) coupe, $3,685° (ps). 
"52 (62) 4-dr., $1,755%, $1,635*. °50 (62) 
coupe, $1,300*. °48 (60) Special 4-dr., 
$510*. '46 (60) Special 4-dr., $310*. 
CHEVROLET—’55 Bel Air (8) coupe, $2,- 
100. ’54 Two-ten 4-dr., $1,225, $1,085; 
4-dr., $1,215. ’53 Two-ten 2-dr., $835. 
"52 SL Deluxe 4-dr., $745; 2-dr., $735*. 
’51 SL Deluxe 4-dr., $545*, $455; 2-dr., 
$510*; club coupe, $500°. "50 SL Deluxe 
2-dr., $425; SL Special 2-dr., $200; FL 
Deluxe 2-dr., $410. 47 FL 4-dr., $145. 
CHRYSLER —’50 Imperial 4-dr., $565*; 
Windsor 4-dr., $450*. ’°46 Windsor 4-dr., 
$110*. 
DeSOTO—’53 Fire Dome (8) 4-dr., $1,100* 
(ps). 52 Custom 4-dr., $725. 
DODGE—’53 Meadowbrook 4-dr., $780*. ’52 
Meadowbrook 4-dr., $570*, "565°. "51 
Coronet club coupe, $460*. °50 Coronet 
4-dr., $440. '48 Custom 4-dr., $125*. 
FORD—’55 Fairlane (8) Country sedan, 
$2,200*; 2-dr., $2,125*. °54 Custom (8) 
2-dr., $1,360*. °53 Custom (8) 4-dr., 
$965. '51 Custom (8) Victoria, $660*; 
Deluxe (8) 2-dr., $550. °50 Custom (8) 
2-dr., $440°, $430°; Custom (6) 2-dr., 
$390*, $375*. °49 Custom (8) 2-dr., 
$210*. '47 Deluxe (6) 2-dr., $100. 
HUDSON—’53 Wasp club coupe, $360*, '52 
Pacemaker club coupe, $510. 
KAISER—’51 2-dr., $370. ‘49 Traveler 
sedan, $125. 
LINCOLN—’50 club coupe, $395*, 
MEROURY—’53 Custom 4-dr., $1,150*. '50 
club coupe, $400. 
NASH—’52 Statesman 4-dr., $670. ‘51 
Statesman 4-dr., $330. ‘50 Statesman 


$295, $280; k 
OLDSMOBILE—’54 (88) Super $2,- 
190*. "53 (98) Holiday, $1.480°. ‘oa (88) 
Holiday, $1,350°; 4-dr., $1,125. '51 (88) 
Super 2-dr., $825. BO (98) Holiday, 
$730*. '49 (88) Super club coupe, $405*. 
PACKARD—’53 club coupe, $1,070*. 
PLYMOUTH—’53 Cambridge 4-dr., $685. 
’52 Cranbrook 4-dr., $535, $445. '51 Cran- 
brook 4-dr., $390; Cambridge 4-dr., $385; 
Concord coupe, $315, $225. ‘50 Special 
Deluxe Suburban, $510; 4-dr., $335. °49 
Special Deluxe club coupe, $160. 
PONTIAC—’53 Chieftain (8) 4-dr., $1,- 
160°, $1,075*, $1,035. °52 Chieftain (8) 
conv., $730*. '51 Silver Streak (8) 4-dr., 
=, ‘49 Silver Streak (8) sedanet, 


he 55 Commander 4-dr., $1,- 

» $1,690". ’52 — 4-dr., $560". 

ae ” Champion 4-dr., 

WILLYS—’52 2-dr., 
wagon, $425*. 


OAKLAND, CALIF. 


(Oakland Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Feb, 16.) 

(Strong demand for all clean autos. 
Despite rain all day, we sold 85 percent 


of cars consigned.) 

BUICK—’55 Super Riviera coupe, $3,050* 
(ps). '53 Super Riviera, $1,515*, ’51 RM 
Riviera, $955*. °50 Super 4-dr., $640*; 
RM 4-dr., $515*. '49 Super 2-dr., $220*. 

OCADILLAC—'51 (62) coupe deVille, $1,- 
715°; 4-dr., $1,525°. 50 (62) 4-dr., $1,- 
075*. '49 (62) coupe, $935*, $850*; 4-dr., 
$795*. 

CHEVROLET — '55 Two-ten (8) station 
wagon, $2,180. '53 Two-ten station wag- 
on, $1,255; 4-dr., $1,120; 2-dr., $1,075. 
’52 SL Deluxe 4-dr., $735; %-ton pick- 
up, $625. ’51 SL Deluxe 4-dr., $685*; 


ese, ’50 station 


dr., $535°; 4-dr., $490. °49 SL Deluxe 
club coupe, $440; 2-dr., $435. 

DeSOTO—’53 Fire Dome (8) 4-dr., $1,405°; 
club coupe, $1,290*; Powermaster 0 
$1,070*. '52 Fire Dome (8) 4-dr., $380°: 
Powermaster 4-dr., $795*. '50 Deluxe - 
dr., . 49 Deluxe conv., $340, 

DO ’51 Coronet 2-dr., $580; %-ton 
pickup, $435. '50 Wayfarer 2-dr., $410. 
‘49 Wayfarer 2-dr., $325. 

FORD — '53 Custom (8) 4-dr., $1,065*; 
Custom (6) 4-dr., $1,005. ‘52 Crest (8) 
Victoria, $1,105*; conv., $995; Main (6) 


station wagon, $1,160; 4-dr., $840; Cus- 
tom (8) sir, $895. "61 Custom (8) vie.| Systems Aids Promotions 


toria, $875*, $805*; station wagon, $760°; 

2-dr., $670; 4-dr., $665*; club coupe, 

$515. '50 Custom (3) conv., $665*, $550; 
(Continued on Page 43, Col. 1) 

















1362 W. 65th St. 





For Quick Results 
Use Automotive News 
WANT ADS 


eRe 


WOULD YOU SPEND 
$29.75 


To Fill Your Showroom} | 
and Lot with Live 
Prospects? 
More Than 3,000 Dealers in the 
United States and Canada are 
now using our “Profit Sharing 
Bird Dog Plan" to increase Sales, 
Write or Wire for Free 
Samples and 
Details of this AMAZING PLAN 


SANZO SPECIALTIES 


Box 68-A Endicott, N. Y, 















































Precision Die-Cast 
Triple chrome plated for lasti 
. Original designs. Sketc 
su ed for your approval. Quan- 
tities as low as 100 may be or- 
dered. Choice of exclusive =— 
backing, or standard fastene: 


Free sample ond prices on request. 


Ya ed ee 
Phila. 45, Pa., Dept. A 


R.A.V.P. MEANS THE 
R.A. VALUE PLAN 


In Addition It Means 


The largest indoor display of used 
Fords, Plymouths and Chevrolets. 
Strict ‘‘Dealers only’’ wholesale 
Policy. 

Guaranteed Titles. 


Large assortment colors and models 
always available. 


All cars excellent condition. 


Insured transportation service avail- 
able. 


20 YEARS OF EXPERIENCE 
SELLING TO DEALERS ONLY. 


THE R.A. COMPANY 


Winton 1-7660 


Write or call your needs 
or for our brochure 


NEAT SIGNS 
Make ‘em "STOP & LOOK" 


Samples 
PLASTIKON CLAYS 
%-ton pickup, $665. ’50 FL Deluxe, 2-|45 No. Division St. alo 3, N. Y. 


HORE, 


BOS 


ED 
SAL 


\ CAR 


Write for free catalog 
BARRY AUTOMOTIVE CO. 
Cleveland 2, Obie 
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Now! This remarkable new 
electronic development 


Delcos 
Signal-Seeking Tuner 
doubles your enjoyment 
of auto radio! 


AS ADVERTISED 


You touch the Selector Bar—as gently as you would 
touch a piano key—and it tunes itself! That’s the magic 
of the Delco Signal-Seeking Tuner. And once you see 
it in action you’ ll agree that it’s the greatest advance in 
auto radio since the push-button. Many owners report 
it has actually doubled their enjoyment of auto radio! 


This Delco Signal-Seeking Tuner brings in not just a 
mere half dozen stations but all the stations your radio 
can reach! And it does this automatically, precisely, 
wherever you drive—in the city or in open country. 
This new tuner is available now on many of the 1955 
cars. Ask your dealer to demonstrate it for you. 


DELCO AUTO RADIO 


DELCO RADIO ¢« DIVISION OF GENERAL MOTORS 


KOKOMO, 





Another Engineering First from General Motors . . . 
An Entirely New and Advanced Concept in Auto Radio Design and Performance. 


INDIANA 


the Deleo Signal-Seeking Tuner. 


IN THE SATURDAY EVENING POST AND COLiI!IE 
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‘j shares of common stock without 
On the Financial Front. . . par cals to 0 million shaven 6f 
common stock with a par value of 


Curtice’s 1954 [Income | iia wnt ss wis wre 


As a 
will be outstanding 6,578,769 shares 
2 orte a of the new no par common stock, 
9 and the capital of the firm, which 
prior to the amendment wag $54,- 
ALARIES and bonuses for Gen- | ments in 353 dealerships, under its | 470,408, will be reduced to $32,893,- 
eral Motors officers and direc- |Motors Holding Plan, totaled $26,-/| 845. The balance of the previously 


tors for 1954 are listed in the re- | 261,688, which represented 56 per-| stated capital becomes capital sur- 
cently published GM stock pros-|cent of the equities of the dealer-| plus. 



























pectus. ships involved. cca Bi 2 5 

According to the F 
Harlow H. Curtice, president, |(™M REAL estate, plants and Clevite Corp. 
draws a salary of $201,100, plus equipment are listed at a net} Directors of Clevite Corp., Cleve- 


value of $1,985,857,796. The total/|land, have declared a dividend of 
number of GM plants last Septem-/| 25 cents a share on common stock, 
ber was 125 in the U. S. and Can-| payable March 10 to stockholders 
ada, with about 488,000 employes. jof record at the close of business 
The report lists GM’s car sales | Feb. 28. “ 

at 45.8 percent of all industry This dividend is the 131st con- 
sales in 1953, and truck sales at | secutive quarterly payment since 
39.5 percent, or a combined total | September, 1922. A total of $1.15 a 
of 44.7 percent of all vehicle sales | share was paid in 1964. 


a cash bonus of $416,519 and $68,- 
681 in stock, the latter two pay- 
able over a period of five years. 
This comes to a total of $686,100. 

Albert Bradley, executive vice- 
president, receives a salary of $176,- 
500, plus $63,689 in stocks and $371,- 
311 in cash, a total of $611,500. 

a 


WREDERIC G. DONNER, vice-| during 1953. 
president, receives a salary of| For 1954, the percentages were Hayes Mfg. 
$136,300 plus $58,243 in stock and/51.9 for cars, 39.5 for trucks and/ Consolidated net income of Hayes 
$321,757 in cash, a total of $516,300.|49.9 for all vehicle sales, according Mfg. Corp., Grand Rapids, Mich., 
Louis C. Goad’s salary is listed | to the report. | and wholly owned subsidiaries in 


at $142,033, plus $58,243 in stock and Dec. 3 
$321,757 in cash, a total of $522,033. the initial quarter, ended Dec. 31, 


* * 
heat = ase is an executive vice- Cl els 1954 P rofit e a, ds, compared’ with S27 in 
Aecorting tn, tne reper oot | Totals $35,590,217 | precsting facal your Consoliante 
ae = A net income of $35,590,217 in| net sales were $3,544,899, as against 


the U 8. and Canada through been 

in 

: an reported by C.L.T. | $5,852,729 in the like 1953-54 quarter. 
approximately 19,000 car and (iy ncial Corp. This compares with 


As of Sept. 30, 1954, GM invest- — in 1958 and is an alltime N AD A Sets Dates 


Wilmington Show | exe record earnings were atiainea|K'or 96, Names 
Hailed; Kansas 


despite the fact that business con- 
Exhibit Opens 


« 
ditions last year were less favor- New Committees 
able than in 1968. WASHINGTON. — NADA an- 
“ oe nine diaries = nounced the dates for its 1956 con- 
WILMINGTON, Del. — Another| Dany atarted the year with deferred |Vemtion_ last week and the | re- 
successful auto show closed here|jncome and unearned premiums main enue o ts committee 
eee ee a Eada amounting to $138,186,032. | The ’s8th powwow, NADA’s 39th 
two additional days. ce He added that if, as expected, | annual, will be held here Jan. 28- 
Ten members of the Wilmington 
Automobile Dealers Assn. cooper- 
ated in staging the event, proceeds 


wy 


eee 


Prt teste bee Pi. 






‘Traffic City’ Display in Baltimore— 


W. B. Benson (second from right), vice-president of the Washington division of 
Universal C.1.T. Credit Corp., demonstrates features of ‘Traffic City” at a display of 
the model in Baltimore. With him are (from left), Joseph J. Rochlitz, president ; 
Mid City Sales Co. (Chrysler-Plymouth); J. Cavendish Darrell, manager of the 
mobile Trade Assn. of Maryland, and, at right, Henry Barnes, Baltimore's directoy 
traffic. The exhibit was arranged by C.I.T. to stimulate public interest in the Prag. 
dent's highway program. 


News of Note... 


Auto World in Brief” 


(Continued from Page 14) 
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ock farmer sought to recover $1,- 
200 from Bradley Auto Sales for a 
silo which the plaintiff claimed he 
purchased from the auto firm and 
which, it was contended, did not 
comply with the warranty. 


* * * 


Keller Tool Consolidates 
GRAND HAVEN, Mich. — Gard- 
ner-Denver Co., Quincy, IIL, and 
Keller Tool Co., Grand Haven, have 
approved a consolidation. Keller 
now becomes the Keller tool divi- 


tion of automatic multiple - point 
welding machines and the produc. 
tion of portable welding guns, tools 
jigs and fixtures. i 

Harry E. Day, the former gen 
eral manager of Link Welder Corp, 
is president of the new firm. ‘ 

* t * 


Pekin Wood Products Sold 


HELENA, Ark. — Pekin Woo 
Products Co. manufacturer @ 
wooden station wagon bodies 
other wooden auto parts for Chrys 





















this year’s auto sales exceed last/mep 1. This is the same period 
year’s, the financing business| guyring which the Chicago conven- 
should benefit. tion was staged this year. 
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F Convention Committee chair- | sion of Gardner-Denver. ler Corp., has been sold to 
th ie the local sym Westinghouse Profits man, named by President Frank i ae ow Industries of Misia 
The big Kansas City show opened| And Sales Set Records ae ~ “Wackington Vi mo Dayton Signs Frontier of $1 ie ise % 4 





? * * 


Saturday, with top brass in auto! Record sales billed by Westing- 

manufacturing as well as important | nouse Electric Corp. in 1954 boosted = ianabe, is a kin ae tt, 

figures in show business. net income to the highest total in| s26: Paul R. Lauritzen, Rich- 
An impressive start was chalked| history, Gwilym A. Price, presi- mond; Orville R. Harrod, Frank- 


DAYTON.— Dayton Rubber Co. 
has signed a contract with The 
Frontier Refining Co., Denver, to 
distribute Dayton Thorobred tires 
in more than 400 Frontier service 
stations in nine western states. 

* s * 


Omaha Body & Equipment 
Acquires Second Plant 


OMAHA.—Omaha Body & Equip- 
ment Co. has announced acquisi- 
tion of a second manufacturing 
plant here. 

L. H. Thomas, president, said the 
company would more than double 
its manufacturing and engineering 
space through the purchase of the 
former Tumpane Co. plant, which 
will be used for metal] fabrication, 
wood milling, painting and hard- 
ware machining operations. 


Detroit’s Delta Welder 


To Be Headed by Day 


DETROIT.—Delta Welder Corp. 
has been established here for the 
design, engineering and construc- 






California Buys Buicks 

LOS ANGELES.—Wesson Buick 
Los Angeles, and McAlister Buick 
San Francisco, have been awarded 
a contract for the delivery of 2 
new Buicks to the State of Cal- 
fornia, according to E. C. Kennard 
Los Angeles Buick zone managef. 

* * + 
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One-Cent Damage Award 


To Weiss Is Upheld 

ANNAPOLIS, Md. — A one-cent 
damage award to Weiss Motor Co, § 4 
Baltimore, has been upheld here by § $1. 
the Court of Appeals. 

The firm contended it had bee 
asked by Sheet Metal Fabricators 
Inc., to prepare a truck for it and 
that the contract was then brokel. 


Detroit Ford Dealers 


Elect Russ Dawson : 


DETROIT. — Russell B. Da 
has been elected new oresidanl 
the Metropolitan Detroit 
Dealers, Inc., succeeding Roy 
O’Brien. ; 

Other officers are: Vice-president 
Floyd Rice; secretary-treasuref, 
John Barber, and directors, 
F. Brown, Hi Dawson, E. H. Gi 
bert and O’Brien. 

* « = 


British Ford Vans Here 
NEW YORK.—Initial shipment 
of the Thames Van built by Fon 
Motor Co., Ltd. Dagenham, = 
land, and distributed to select deal 
ers in the U. S., are now being re 
ceived at seven U. S. ports for re 
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up for the Syracuse show, which ; 
drew 5,980 on opening day. se = pe pape $84,594 fort, Ky.; James A. Ayers, Chat- 

In Louisville last week, plans for one 33 7 was a tanooga, Tenn. Allan C. Mims, 
a show starting Apr. 16 were an-|\, oF percent greater than| Rocky Mount, N. C., and Mike 
nounced. It will be the first held| the $74,822,000 recorded in 1953. Net| Murphy, of ATAM. 
there in 20 years. sales billed reached $1,631,045,000 in| Members of the Guide Book com- 

Meanwhile, in Flint, George G.| 194, or 3 percent more than the/| mittee are as follows: Chairman, 
Spaulding, general manager of the | *1,582,047,000 billed in. 1953. George B. Wallace, Portland, Ore.; 
Centennial Auto Show March 15-20,| poison Mfg. Sales Dr vice-chairman, Charles Dalgleish, 
said six new cars will be given g- es ‘op Detroit; H. Mead Norton, Okla- 
away, one for each day. To $165,210,359 in °54 homa City; L. Flowers Hamrick, 

i es Eaton Mfg. Co. and subsidiaries | Greenwood, Miss.; Walter Duncan, 
AME to Combine _ | rave reported 2 1964 net profit of|ATaM. 
559,021 equal to $4.78 per share |" ‘Dolicy and planning committee— 

Buffalo Offices as compared with $5.41 per share in | Chairman, William L. Mallon, New- 

BUFF ALU. — Construction of a| Sales were $165,210,359, a drop ors ea teetee olan. 
$135,000 office building will be | from $201,064,203 in 1953. C. I. Ochs, woes . and J. Melford Sanders, 
started in Cheektowaga, near here,/| board chairman, blamed low pro- sun ens anit: 
by Cassiol Construction Co., which | duction of autos and defense cut-| cp airman Roland Ei amare 
will lease it for 15 years to Ameri- backs for the decrease. he on i ae oe es, Flond 
can Matore Cor A aha eae an coos 

President Elvio J. Cassiol said | National Cash Register Splits r Zlemn Me el ian S. rge 
the 10,200-square-foot building will Shun o 1 $5 P . Due” an » Minn.; George 
be air-conditioned. One portion will es 3 for I at ar A. Daley jr., Quincy, Mass.; Ray 
be occupied by Nash, the other by| Stockholders of National Cash|D. Wilson, Los Angeles, and Dex- 
Hudson. Register Co. Baltimore, have|ter B. Broderick, ATAM. 

Nash now has offices at 1274 Main| approved an amendment to the| Sales and merchandising commit- 
St., Buffalo. Hudson rents offices| charter increasing t he authoetans te aaa page ies rd = a 
at 1231 Main St. number of shares from ion A. Sahii, ‘Beaver Falls, Pa: Wil- 

liam Frame, Mineola, N. Y.; Brown 
A. Fortier, Lafayette, La.; Bob 
White, Columbus, and Walt Hamer, 
ATAM. 
Personnel relations committee— 
Chairman, Frank Collord, Water- 
fF |loo, Ia.; vice-chairman, James R. 
Johnson, Hartford, Conn.; George 
Ranes, Dallas; Harry B. Craycroft, 
Vandalia, Ill.; C. E. Webster, Cody, 
Wyo., and Theodore Larson, ATAM. 


ll Bebb os dceecongesaSenEsenakerserecs 





Chrysler Slates distribution to area dealers. 51M 
K City Rall atc ji, 
ansas City Rally Nash Shifts Zone Office || 
DETROIT.—Chrysler dealers and PORTLAND, Ore. — The move @| 
sales managers from the Midwest of the northwest zone offices o& 
= yo = _— ome pe cago Nash from Seattle to Portland n be 
ay re o hear s by been completed, according to W. EB @} ne, 
L. L. Colbert, Chrysler president, L-M Dealer in Detroit— Boyer, Nash division manager. §| ‘he 
and Charles L. Jacobson, sales] Stewart Evans (left) has purchased Mark eS lee 







vice-president. Leach, Inc., Detroit, and acquired the a 
The meeting is one of a series | Lincoln-Mercury franchise. At right is N. Y. Car Check Snagged i 
Orlando Independents Help Polio Drive— being held throughout the nation|P, D. Warren, Detroit district manager,| ALBANY. — Only 666 appli 






have been earmarked for licensing | 

as inspection stations under - 

state’s car-check program, ac 
(Continued on Page 46, Col. 1) 


Aiding Orlando, Fla., in its fund-raising for the March of Dimes are members of | to discuss spring and summer sales| and standing, William Licht, assistant 


the Orlando Used Car Dealers Assn. Avery Graybeal (left), helps a child place dimes | plans, the company said. manager. Evans has been a Lincoln- 
on a miniature roadway to give a push to a model car labeled “polio.” Partially; It follows recent rallies in Los/ Mercury dealer since 1945 in Ecorse, 
hidden is Dick Bennett, and at right is E. L. Strickland. Angeles, San Francisco and Boston.‘ Mich. 
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5 $255°. 
E ayMoUTH—'53 Cranbrook, 4-dr 


Fer22e 


: . » $205°. 
~60 Super 4-dr., ‘s240°. °49 2-dr., 
50 4-dr., $150. 
N—'49 Cosmopolitan 4-dr., $290°. 
‘onterey Hard 


$2,- 
152 club coupe, $1,010°. 


"51 2-dr., 
$720°; ses $715°. °49 4-dr., 





Holiday, ‘ 
88) Hard Top, $1,935*. "Bl (88) 4 
oe (98) 2-dr., $870°. °50 (88) 
, 3700, *49 (88) club _ $470°; 
, $410°; (98) conv., $420 
RD—' 49 4-dr., 















, $1,050, 

); club coupe, $1,000 Cranbrook 

#-dr., $760; conv., $635. '51 Cranbrook 

#-dr., $500. °50 Special Deluxe conv., 
. 49 Deluxe 4-dr., $375. 

Cc —’52 Chieftain (8) Hard Top, 





$1,130°; 4-dr., . 50 Silver Streak 
(8) 4-dr., $530°. °49 Silver Streak (8) 
4-dr., $385°. 


srUDEBAKER—’ 51 Champion club coupe, 
$480*. '50 Champion 4-dr., $415*. 
gISCELLANEOUS—’52 MG roadster, $715. 


DETROIT 


(Wes Coon Auto Auction. Sale every 
qhursday. Prices are for sale of Feb. 17.) 
(Market still holding its own. Buyers 
holding back although conditions look 
favorable. We had a late start today, but 
finished with a bang selling 52 cars out 
of 89 offerings.) 

guICcK—’54 Super Riviera, $2,150°; Spe- 
cial club coupe, $1,985*. '53 Special 4-dr., 
$1,190*; 2-dr., $965. °52 Super 4-dr., 

e, ’51 Super 4-dr., $540; Special 4- 
dr., $525*, $500°; 2-dr., $440. 

(CADILLAC —’50 (62) coupe, $990°. '47 
(60) 4-dr., $355. 

LET—'52 SL Deluxe 2-dr., $625, 
$615. °50 SL Deluxe club coupe, $485; 
2-dr., $420. °49 SL Deluxe 2-dr., $295, 
$270. '48 SM 2-dr., $110. 
peSOTO—'53 Powermaster 4-dr., $1,000*. 
DODGE—’53 Coronet 4-dr., $825*, $805*. 
"52 Meadowbrook 2-dr., $525. °51 Coronet 
2-dr., $430*. 

FORD—'53 Custom (8) 2-dr., $995*, $965*; 
Main (8) 2-dr., $805. 52 Custom (8) 
2-dr., $675*, $650*; coupe, $575. '51 Cus- 
tom (8) Victoria, $475. 50 Custom (8) 
club coupe, $390, $340; Deluxe (8) 2-dr., 
$250. '49 Custom (8) 2-dr., $175. °48 %- 
ton kup, $205. 

rm ’51 Deluxe 4-dr., $315°. 

LINCOLN—’52 Cosmopolitan 4-dr., $900°. 
"49 Cosmopolitan 4-dr., $335. 

MERCURY—’54 Custom 2-dr., $1,400*. "52 
club coupe, $825. '51 club coupe, $575*. 
"46 2-dr., $155. 

OLDSMOBILE—’50 (88) club coupe, $395*; 
4-dr., $345°; (76) 2-dr., $235. 

PLYMOUTH—’54 Savoy 4-dr., $1,125. °53 
Cranbrook 4-dr., $755. '48 Deluxe 4-dr., 


eee Champion club coupe, 
$920*. ‘52 Champion 2-dr., $425. 


CHICAGO 


(Greater Chicago Auto Auction. Sale ev- 
«y Thursday. Prices are for sale of Feb. 
11.) 

(Market firm here with retall activity 
ia used-cars increasing. Weather fine. 
Sold 180 cars out of 276 offerings.) 
BUICK—’53 Super 2-dr., $1,420*%, $1,400°; 

RM 4-dr., $1,355*. '52 Super 2-dr., $1,- 

050°; Special 2-dr., $820; RM 4-dr., 

$800* (ps). °51 Super 4-dr., $695*: Sne- 
cial 4-dr., $535*. '50 RM conv., $485°; 

Special 4-dr., $445°, $400, $390°, $330°. 
CADILLAC—’55 (62) conv., $4,850° (ps); 

4-dr., $4,470° (ps). '53 (62) 4-dr., $2,- 

410°. ‘52 (62) 4-dr., $1,730°; coupe, 
$1,610. °51 (62) coupe deVille, $1,455*. 
CHEVROLET—’55 Two-ten station wagon, 
$1,975*. °54 Two-ten station wagon, $1,- 
455°; 4-dr., $1,180. ’53 Bel Air 4-dr., 
$1,065° (ps); Two-ten 4-dr., $965; 2-dr 

$950°. 52 SL Deluxe Bel Air, $915°: 
4-dr., , $590. °51 SL Deluxe Bel Air, 
$550; 2-dr., $350. 50 SL Deluxe 4-dr., 
on $445, "$430, $315°; SL Special 2-dr., 


CHRYSLER—’53 NY 4-dr., $1,305° (ps). 
‘52 Imperial 4-dr., $905*; Windsor 4-dr., 
$535°. °51 NY Newport, $600°; 4-dr., 
$655*; Windsor 4-dr., $585°. '50 Windsor 
conv., $460°. 

DeSOTO—’'53 Fire Dome (8) club coupe, 
_. "50 Custom 4-dr., $415°, $380; 


, $400°. 
DODGE "53 Coronet Diplomat, $1,205*. 
"62 Coronet Diplomat, $950*; club coupe, 
$655°; 4-dr., $455°. ‘51 Coronet 4-dr., 
$520° 


FORD—’55 Fairlane (8) Crown Victoria, 
$2,500 (ps), $2,475°. °54 Custom (8) 
Coun: $1,630; conv., $1,605; 
. '53 Custom (8) 4-dr., 


$1,070, 
$825°. °51 Custom (8) 4-dr., $520°, $380. 
"30 Deluxe (6) 2-dr., $200, $195. 

HUDSON—’54 Wasp 2-dr., *1.098 "53 Su- 
per Wasp club coupe, ‘$870; Super Jet 


4-dr., cab "52 Wasp 4-dr., hee , $605. 
KAISER—’51 Custom 4-dr., 
— — °'S1 4-dr., $608". "50 4-dr., 
MEROURY — ‘54 Monterey 4-dr., $1,950°, 


MEMO To 


FORD AND CHEVROLET DEALERS 
We are interested in making suitable 
connections for local deliveries on a 


TRADE 


basis throughout the — to supply 
new cars our leased fleet. (Since 
these cars will be used locally your serv- 
lee shop can benefit also.) 


Contact Ben Geller 


EMKAY, INC. 
6850 Cottage Grove Avenue 
Chicago 37, Illinois 
Phone: Museum 4-6969 








$180. 
PONTIAC—’53 Chieftain 





CADILLAC—'52 (62) 4-dr., $1,790*. 


CHRYSLER — 


DeSOTO—’ 50 
DODGE—'49 Wayfarer 2-dr. 
FORD—’55 Fairlane (8) Victoria, $2,215*. 


oO 
145*. °49 (88) 4-dr., 
PLYMOUTH—'55 Belvedere (8) Hard Top, 


STUDEBAKER—’52 Champion 2-dr., 
MISCELLANEOUS — '50 International 


fferings. 
BUICK—’55 Century station wagon, 


2-dr., 
CHR 


DODGE—’54 Coronet 
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luxe 4-dr., $320, $245, $125; club coupe, 


(8) conv., $1,- 
300° (ps); 4-dr., $1,140°; 2-dr., $1,025°. 
’62 Chieftain (8) Catalina, $950°. ’51 
ar $815*; 2-dr., 


FARGO, N. D. 


(Tri-State Auction Co, Sale every Thurs- 


day. Prices are for sale of Feb. 17.) 


(Spring-like weather brought forth a 
fresh crop of sharp automobiles. Con- 
signment up and sales very brisk. Sold 
74 cars out of 102 offerings.) 


BUICK—’55 Century 4-dr., $2,000 (ps). 
Special 


'653 Super Riviera, $1, 425°, 50 
Riviera, $730*°; 4-dr., $495°*, $440; 2-dr., 
$345. "49 Super 2-dr., $360. 


"51 

(62) 4-dr., $1,495*. '50 (62) 4-dr.,° $1,- 
190*. ’°49 (61) 4-dr., $780°*, 

—'55 Bel Air (8) 2-dr., $1,- 

985*. °54 Two-ten 4-dr., $1,240 ” One- 

"53 Two-ten Handy- 

$950; 2-dr., 


fifty 4-dr., $1,160. 
man, $1,150*; 4-dr., $995*, 

$955; Bel Air 2-dr., $1,060; One-fifty 
2-dr., $825. '52 SL Deluxe Bel Air, $955*; 
2-dr., $710; SL Special 2-dr., $695. '51 
SL Deluxe 4-dr., $610*; Bel Air, $580°; 
2-dr., $520; FL Deluxe 2-dr., $590*. 
SL Deluxe 2-dr., $375; 4-dr., $250. 
’53 Windsor 4-dr., $1,300* 
‘51 NY. Newport, $675 

Custom 4-dr., $445°. 
, $165°, 


(ps). 


'54 Custom (8) 2-dr., $1,325; %-ton pick- 
up, $1,075. '53 Custom (8) 4-dr., $1,125 
Main (8) 4-dr., $900. '52 Custom 

Victoria, $820; 2-dr., $825; 4-dr., $850°. 
49 Deluxe (8) 4-dr., $360; 2-dr., $320; 
—"s (8) 4-dr., $335; Custom (6) 


$225. 
MEROURY—’54 Monterey Hard Top, $1,- 


800°. '53 Monterey 4-dr., $1,350%, °50 
club coupe, $505. °49 club coupe, $385; 
2-dr., $330. 


"52 (88) Super 4-dr., $1,- 
$370°. 


$2,340°. °53 Cambridge 4-dr., $750. 
Cambridge 4-dr., $480; club coupe, $490; 
2-dr., . "49 Special Deluxe 
Suburban, $480. 


PONTIAC—'55 Chieftain (8) Catalina, $2,- 


700* (ps). °’54 Chieftain (8) station 
wagon, $1,625* (ps); 4-dr., $1,555*. °53 
Chieftain (8) 4-dr., $1,180*; 2-dr., $1,- 
105*. ’51 Silver Streak (8) 4-dr., $635°*, 
$515, $495. '50 Silver Streak (8) coupe, 
$495°; 4-dr., $260. '48 Torpedo (8) coupe, 
$160°. 


$500. 
%- 
ton pickup, $305. 


MANHEIM, PA. 


(Manheim Auto Sales & Auction, Inc. 


Sale every Friday. Prices are for sale of 
Feb. 18.) 


(Market 
242 o 


good. Sold 161 cars out of 
$3,- 
225°; Special 4-dr., $2,375°. ‘54 Super 
Riviera, $2,050°. 

460°. '51 Super Riviera, $840°; RM 4-dr., 
$440°. ‘50 RM Riviera, $380. "49 RM 
4-dr., $410*. °47 RM 2-dr., $115. 


CADILLAC—’S4 (62) conv., $4,130° (ps). 


"53 (62) coupe deVile, $2,680* (ps). '52 
(62) coupe deVille, $2,350° (ps); (60) 
4-dr., $1,630%. °51 (62) 4-dr., $1,525; 


(61) 4-dr., $1,370. 

HEVROLET—’ coupe, $2,- 
200; Two-ten (8) 2-dr., $1,780°, '54 Bel 
Air 2-dr., $1,675*; Two-ten 4-dr., §1,- 
; 2-dr., $1,050. 53 Bel Air 2-dr., $1,- 
100; Two-ten 2-dr., $1,025. '52 SL De- 
luxe 2-dr., $715. °51 SL Deluxe Bel Air, 
$605; club coupe, $580; SL Special 4-dr., 
$600; club coupe, $515. ‘50 FL Deluxe 


$525. 
YSLER—’53 NY 4-dr., $1,290°, $1, 
245°, °61 NY 4-dr., $600; club coupe, 
$540*; Windsor 4-dr., $590°, °48 Wind- 
sor 4-dr., $450. 
'53 Fire Dome (8) 4-dr., $1,185°. 
’51 Custom 2-dr., $565; 4-dr., $510°. °49 
Traveler sedan, $210. 
(8) Diplomat, $1,- 


*563 Coronet (8) 4-dr., $960. °52 
$580. ‘51 Meadow- 
"49 Wayfarer sedan, 


510°. 
Coronet club coupe, 
brook 4-dr., $575. 
$310. 


FORD—’55 Fairlane (8) Victoria, $2,280°; 
Crest 


Custom (6) 4-dr., $380. '49 Custom (6) 


tion wagon, $330. 
HUDSON—'02 Commodore (6) Hollywood, 


$610°. 
"51 4-dr., $290, $265. 
Cosmopolitan 2-dr., $520°. 
*49 Cosmopolitan 4-dr., $250. 
—'55 Monterey Sport coupe, $2,- 
. '54 Custom station 040; 


wagon, $2, 
4-dr., $1,440; Monterey coupe, $1,770. 
‘53 Monterey coupe, $1,260; Custom 4- 
*52 Monterey 4-dr., $860. 
. *49 (600) 


"53 (88) 4-dr., $1,- 


0) 
225°; conv., $2,210°. 
$1,000°; 


310°, *52 (88) Holiday, $1,200°, 


‘53 Super Riviera, $1,- | 


(98) 4-dr,, $1,150%. '60 (88) 2-dr., $460, 
49 (76) 4-dr., $210°. 

PAOKARD—’'S4 (300) 4-dr., $1,900; Clip- 
per 4-dr., $1,675°. '562 (200) » $600°. 


PLYMOUTH—’5S Belvedere iBgr: conv,, $2,- 
195°, 53 4-dr., $900, "$800; 
2-dr., $810, 62 Cambridge 4-dr.,. $600; 


$1,260°, °52 Special 4-dr., 
cial 


: 
F 


$145. °46 Super 2-dr., ‘3105, 

CHEVROLET—'54 Two-ten ‘-t2., $1,150. 
‘53 Two-ten 4-dr., $960; 2-dr., 
One-fifty 4-dr., $775, 2 at $750. $745, 
$735; 2-dr., 2 at $750, $745. 52 SL Spe- 
cial 2-dr., $530. °51 SL Deluxe 4-dr., 
$620°. 50 SL Special 4-dr., $410, '49 SL 
Deluxe 2-dr., $390. '47 FM conv., $165. 

CHRYSLER — ’'52 Windsor conv., $700*. 
’51 Windsor 4-dr., $625. '50 Royal 4-dr., 
$480. 


DeSOTO—’52 Fire Dome (8) conv., $650*. 

DODGE—’53 Coronet 2-dr., $815°; Mead- 
owbrook 4-dr., $740. 

FORD—’51 Custom (8) 2-dr., $500. ‘50 
Custom (8) 2-dr., $285. '47 Deluxe (8) 
4-dr., $160. 

LINOOLN—’48 4-dr., $135. 
MERCURY—’53 Monterey Hard Top, $1,- 
480°, 51 4-dr., $515. °49 4-dr., $330, 
NASH — ‘54 Statesman 2-dr., $610. 

Statesman 4-dr., $270*. 

OLDSMOBILE—’53 (88) 4-dr., $1,350 
(98) conv., $1,030°. °51 (88) 2-dr. 
4-dr., $680°, °47 (98) 4-dr., $110*. 

PACKARD—’'52 coupe, $840*, ‘51 4-dr., 
$450°. 

PLYMOUTH — ’51 Cambridge 4-dr., $470. 
°49 Special Deluxe 4-dr., $300. 

PONTIAC—’52 Chieftain (8) conv., $825°*; 

. a ‘51 Silver Streak (8) conv., 

., $710°, ’50 Silver Streak (8) 
tan. * sa50°: 2-dr., $450°; Silver Streak 

(6) 2-dr., 4-dr., $365. "49 Silver 

, $375*. '48 Torpedo (6) 


STUDEBAKER—’52 Champion 4-dr., $470. 
"51 Commander 4-dr., 
mander Land Cruiser, $175. 
pion 4-dr., $125. 
~ 


51 


* . 


— Auctions in Brief — 


DENVER 
Colorado Auto Auction. Sales every Sun- 
day and Monday (Feb. 13-14). Prices 
steady to strong and buying active. Sold 
330 cars. 
* * * 


BROWNWOOD, TEX. 
Southwest Car Auction. Sale every Tues- 
day (Feb. 15). They were taking them 
away in Brownwood today; the market 
looked stronger and there was much more 
demand—especially for clean ones. 
* * * 


HARRODSBURG, KY. 

Blue Grass Auto Auction. Sale every 
Thursday (Feb, 17). Clean cars are bring- 
ing the high dollar. We had a good sale 
today with 65 sold out of 113 consigned. 

* * * 


PHOENIX, ARIZ. 
Inc, Sale every 
- Market going good 
on ’50s through 54s, Used — also in 
demand. Sold 125 out of 200 
- * oe 

JENISON, MICH. 

Grand Rapids Auctions, Inc. Sale every 
Tuesday (Feb. 15). The market was very 
solid on clean and sharp cars and good 
weather contributed to a fine sale. Sold 58 


cars out of 97. 
e * 2 - 


EBENSBURG, PA. 
Ebensburg Auto Auction Co. Sale every 
Thursday (Feb, 17). Retail off due to ad- 
verse weather conditions. Dealers continu- 
ing to pay oy _ dollar for clean units. 
Sold 63 out of 
3 * * 


OMAHA 
Soderberg-Kline Auto Auction, Sale every 
Thursday (Feb. 17). For the first time in 
six weeks, we had below average consign- 
ments, although a good percentage sold 
from the number of units offered. 
* eS -s 


MINNEAPOLIS 
Minneapolis Auto Auction. Sale every 
Thursday (Feb. 17). Everyone was here 
today and we had more action than we 
have had in months. 
* * * 


MONTPELIER, O. 
Montpelier Auto Auction Co. Sale every 
Monday (Feb. 14). Bidding good despite 
cold and snow and icy roads. 
* * * 


DANVILLE, VA. 

Danville Auto Auction. Sale every Wed- 
nesday (Feb. 16). A good, average sale 
today with 61 sold out of 78, 

* 


(Feb. 16). Market continuing ex- 
tremely active with prices off slightly. Sold 
85 cars out of 133. 

* 


$2, 
$1,535°; Nov. 30, 1954, were a record $216,- 





Sales Mark Falls 
As General Tire 
Nets $5.8 Million 


AKRON. — General Tire & Rub- 
ber Co. sales for the year ending 


986,110, an increase of $11,615,012 
over 1953, William O’Neil, president, 
announced last week in his annual 
report. 

Net profits after taxes were $5,- 
879,500. No comparison figure was 
given. 

The sales figure included Gen- 
eral’s Canadian subsidiary but ex- 
cluded affiliate sales in Mexico, 
Europe, South American and South 
Africa. It also excluded General 
Teleradio, Inc., the firm’s radio and 
TV subsidiary. 

He said that General expects sub- 
stantial sales gains during 1955 as 
“indications are that business will 
continue its upward rise.” 





Cars by Plene— 

Renault of France offers delivery by 
airplane in an advertising campaign just 
launched by the firm for the U. S. market. 
The company will deliver a four-door 
sedan by Flying Tiger Airlines for $1,295, 
including all freight and taxes. Delivery 
time is 24 hours. 





BEST BUFFALO BUY 
for SALES and ECONOMY 


It’s the Morning Courier-Express. 62% 
of its city circulation goes into resi- 
dential districts rated “Excellent” or 
“Good”. It reaches nearly 4% of the 
463,400 families throughout Western 
New York’s 8-counties where effective 
buying income averages $5,286 per 
family. It thus carries your sales 
message at a low rate to the cream 
of the buying power in New York’s 
second largest metropolitan market. 
For complete mass coverage of this 
same area, use the Sunday Courier- 
Express—the State’s largest newspaper 
outside of Manhattan. 





KER & scot. 
DOYLE & HAWLEY 
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‘White-Collar’ Jobs Eyed . . . 


Negroes Scan Outlook 
In Auto Industry 


(Continued from Page 6) 


year, because these people are not 
working at their maximum skills. 

He estimated that about 16 per- 
cent of U. S. auto workers are Ne- 
groes. Most are production work- 
ers. 

Discussing the Negro dealership 
situation, Hill commented, “While 
General Motors and other manu- 
facturers advertise extensively in 
Negro publications, and while Ne- 
gro citizens make up a very sizable 
part of the car-buying public, no 
Big Three maker has granted a 
franchise to a Negro.” 

+ + * 
E? DAVIS, president of Davis 

Motor Sales (Studebaker) in 
Detroit and believed to be the only 
Negro auto dealer in the U. S. at 
present, declared: 

“We don’t worry too much about 


a man’s color here. If a guy can 
do a job, he'll get that job if he 
wants it—regardless of color. Jobs 
are available if the individual will 
sell himself. 

“It’s on this basis that I’ve 
hired my salesmen and it’s on 
this basis that Studebaker 
granted me the franchise in 1940 
after I spent three years in the 
used-car business.” 

Davis reports that his business 
(70 percent of which is with whites 
although he’s in a Negro neighbor- 
hood) is “very good.” 


* * * 


Chrysler Strike Averted 
LSEWHERE on the labor front, 
a threatened strike by 6,800 em- 

ployes of Chrysler Corp. of Canada 

was averted last week when tenta- 
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Automatic Piston Processing— 


Referred to as an “automated piston line” by its manufacturer, LaSalle Tool, Inc., 
Detroit, this machine is regarded as unusual in that the pistons never contact each 
other during processing. The pistons are not slid or rolled ‘from station to station, since 
nylon suspension fingers lock them in position for all operations. Weighing and 
mill-balancing for each piece are performed automatically. Now in use at Chrysler. 








tive agreement was reached be- 
tween the company and UAW Lo- 
cal 195 bargaining teams just two 
hours before the strike deadline. 
Both groups unanimously ac- 
cepted the terms which were to be 
presented to the membership for 





ratification yesterday (Feb. 27). 
The new contract gives the 
workers an hourly increase of 
four cents, bringing their average 
wage to $1.75 an hour. Other 
benefits include two more paid 
holidays and medical, hospitali- 








JOMA MIRRORS for hiasiai visibility! 


Nowhere will you find mirrors that reflect today's smart car styling better than 
Joma mirrors! They're designed to compliment and enhance all car styles and 


provide better rear visibility for safer driving. 


What's more, Joma mirrors feature turret-screw locks—absolute insurance 
against sagging heads. Once locked, they stay locked! And replacing heads is 
never a problem. Simply loosen turret screw, replace head and tighten into 


position . . . without removing the bracket mounting. 


Since 1919 Joma has designed and manufactured the most complete line of 
body mount mirrors for cars and trucks—all fully guaranteed. Joma mirrors 
are custom-contoured for cars and trucks . . . triple chrome plated . . . mirror 


heads of selected optical glass. 


When you have Joma mirrors, you are sure you have the best—a sure-fire 
guarantee of bigger sales and bigger profits. If you want to get on the profit 


bandwagon—ask your jobber. 


Nr ) 





JF 88H BODY-MOUNT OBLONG MIRROR — 
It’s high, wide and handsome! Mirror 


head measures 34%" x 5¥%2"— and has 
all the fine features of the JF 88. 


LIST— $5.50 


A JOMA ORIGINAL! 


» 


SELF-ADHERING GASKET ACTS AS 
TEMPLATE FOR HOLE ALIGNMENT 
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zation and insurance im» roye. 
ments. dl 


The strike threat came as Chrys. | 
ts 


ler of Canada was hitting i 


time high in production and t. 
|| its employment 3,000 greater thay | 

ever before. e 
_|_ Last week in Flint, memberg of § 


UAW Local 581 at the Fisher 


plant turned down a company get. § 


tlement offer on several griev. 
Walter Bird, local president, gaig 


union officers had tentatively gg 
cepted the proposed ome | 


The grievances concerned womeyy, 
seniority rights, sanitary cond 
and an alleged speedup. : 

Meanwhile, Ford Facts, the 
newspaper of UAW 600, said lagt 
week that “Local 600—the larg. 
est local union in the world 
may be called upon to lead the 
strike action, if necessary, to at. 
tain our legitimate goals (the 
guaranteed annual wage).” 

* * + 


7 Dealer Elections 


ON THE dealership front, it was | 
a 


nnounced last week that em- 
Ployes of seven Spokane dealer. 
ships will vote tomorrow (March 
1) in a National Labor Relations 
Board representation election. 

The firms are Babcock Motors, 

Ernie Majer Inc., Harms-Rofinot, 

Buchannan Chevrolet, Sandifur 

Motors, George R. Jones Co. and 

Kauffman Buick. 

Last week an injunction wag 
granted by Superior Judge How- 
ard M. Findley which prohibited 
AFL Local 882 from picketing 
Northgate Motors in Seattle. 

Although Northgate officials 
claims that none of its employes 
belongs to the union, the dealership 
has been picketed for several days 
by union representatives. 

In Detroit last week, negotia- 
tions were under way 


and officers of Local 376 of the 
AFL Salesmens Union, which 
represents the firm’s shop per- 
sonnel and not the salesmen. 
Several days before, the back 
shop workers had voted 31 to 16 
for union representation in a Mich- 
igan State Labor Board election. 


Munn 


(Continued from Page 3) . 


tion that the public utility must 
return a decent profit on the in- 
vestment before the rates are set. 

The profit considered is always 
more than auto retailers, with a 
far greater risk, have been 
Competitive conditions will get 
worse instead of better until one 
of these three agencies act. 

* * * 


For Performance Pact 


I DON’T think that the perform- 
ance contract is well under- 
stood either by dealers or manu- 
facturers. Two weeks ago I 
explained how a performance con- 
tract would automatically eliminate 
bootlegging without any rules or 
regulations simply by making boot- 
legging unprofitable. 

Next week in this column I will 
analyze why a performance con- 
tract would make the question of 
territory protection academic. We 
would need no rules or regulations. 
It would not violate Federal Trade 
Commission rules or go counter to 
the current opinions of the De- 
partment of Justice. 

We would simply be working 
under the contract which would 
make it not only undesirable but 
unprofitable to sell cars out of 
one’s zone of influence. 

Dealers know all the difficulties 
of the trade now. So do trade as- 
sociations. So do manufacturers. 
So let’s not waste time discussing 
them. Let us get into the heart of 
the situation—the contractual ar- 
rangement between the two groups. 

Let’s strive to get unity of opin- 
ion on the part of dealers. Then 
the internal relationships of this 
trade would be corrected long be- 
fore the expiration of the time limit 
which I predicted something is 
sure to break. 


* * * 


JREADERS who expressed interest 
in obtaining a cloth-bound copy 
of the series, “Letters to Sales- 
men,” as it appeared recently in 
Automotive News ‘will be glad to 
know that such a book is now 
available, at $3.50 a copy, by ad- 
dressing me in care of AvUTOMO- 
tive News. 
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: i ® pate steduisiowce 7,800 2,458 8,044 29,061 19,603  62,858| ly be — while oe re- nee ‘ vag . Hudson stepped up its output to 
= f Plymouth ................... 17,800 6,040 17,884 64,640 + 60,636 128,686 | Mained steady at @ production rate) v4) pp _|an estimated 2,120 last week, a 
200 : , continuing its ef 
is [fORD MOTOR ............ 43,250 85,525 45,147 167,795 300,151 346,845 | Cy, pPronimately 3, vd _ C forts to produce 20 percent of |P00st of 700 cars over the previous 
GG ise cussesisecsssveevsseeeie: 33,205 28,591 34,689 130,672 234,970 274,483 | drew even tighter, with the former’s| the industry total, kept output) gtigehaker-Packard Corp. and 
| eee 990 ‘1,093 981 3,699 ©8110 6,605 output for the year at 95,867 and schedules at a steady pace last! wins remained on level, keel 
Mercury oo.eeeccccccus.. 9,055 5,841 9,477 33,424 57,071 65,807 ees = ss a : during the week, ae oe 
GENERAL MOTORS .. 82,794 59,901 85,039 315,038 435,887 642,713| 1.54 week aioe cian ts i Record Weeks Peds ine can Wie win ba 
res BK pi Stpictcdabacakeosrcceuitoe 16,200 11,0386 16401 61,162 80,980 123,589) weekly output record of 9,477 cars (Hi Car Output Weeks) Willys, however, was to 
me | Cadillac nn... eerie. 3,210 2,742 3,220 12,849 13,321 26,984) during the week ended Feb. 19 ghest _ build an estimated 1,624 Jeeps. 
or. | Chevrolet... 38,100 29,119 40,169 146,694 227,093 301,211 tiene chloe 7 = by Truck output jumped slightly last 
th | Oldsmobile ................ 12,484 8,900 12,339 47,271 51,873 95,867 , Sbestlieh: Sesunes week with an estimated production 
MEF Pomtine ..e.cceeesnene 12,800 8,104 12,910 47,062 62,570 95,062 | hich of #490 was oot during the Gusing’ th cent cstak Fon 
, |SAISER MOTORS ..... 376 574 356 1,376 2,685 2,507) week ended Aug. 15, 1953. The. Helping to hold down truck output 
EE AMOR cance ecesessccsseses sscrnree WOO.» Siete _ wre former division record of 9,943 | ~ Estimated by Automotive News. is the fact that GMC and Federal 
ML PUNY sscccisseccscsscsous 876 6 350—i«8G—i—«‘i«S7GC—=C«‘i«ODSC«2, BO | WS SC Gurring the same week. lines are closed, and Chevrolet and 
MOL SP CORP. ooo. 5,240 3,031 5,321 19,658 wensenaner Sp onhy Saeeee a 
ia osm as step up their schedules after 
. I 55 actuate \centsstcne : J 675 5,402 changeovers. GMC plans to resume 
w. | Studebaker .................. 3,520 1,896 3,646 14,251 truck output this week. 
a inethilihle ‘iditansidy® *hdladaatin ps ieee "aie Sabian tain 
ng | Total Cars, U. S. ........ 170,130 113,044 173,457 642,291 ° 
: Milwaukee Dealer 
ils 6 9 
: COMMERCIAL CARS Shows All Three 
7” (U. * eeenee ae As Idea Spreads 
Same’ Ended Feb ' 
: = ) ey MILWAUKEE.—Is the compari- 
n s”  Yoees Miouee’ ‘To Date son idea of automobile selling 
CHEVROLET ................ 400 = s_:_ 7,589 218 8=—s- 3,184 ——s th, Detroit’s Thomas T 
DIAMOND T .............. ee ote 
2 ao ” bed 80 296 Petzold, president of Petzold Mo- 
BEE MOO oaesa sss seesceestceeseeseees 60 80 60 228 tor Sales Co. (Chrysler-Plymouth), 
BE OMG onan ceecsccecseeee 1,450 2,058 1,408 5,359 placed Ford and Chevrolet cars in 
‘ ae I celica’ asinine t heae maabier Cask Co. 
SOOT RO EMEC ee Rete eeeee ads ae — om et . 
6 i 8,150 5,841 = 8,116 31,900 here has flanked its new product 
ph | GMO nn essssseesccseenssetecseecees sessnnnen LTGS >. nen 916 with Ford and Plymouth 1955 dem- 
| — 2,365 2,196 2,372 9,042 17,196 18,095| Ford Dealers Elect Advertising Officers— orc ae and is ee ate the pub- 
RRO ORO E RR ER Rete eee eee eeee Cc “com re 
a 230 «159-252 881 1,086,785! ah, ord Dealer Advertising Assn. of the San Jose (Calif.) district hos elected| Like Petsold, Humphrey kicked 
Bette Ss ene) sad 289 76 208 1,861 672 | (from left), Clarence Tracy, secretary; Morris J. Landy, president, and Gordon Wight, | off its “compare all three” sales 
STUDEBAKER. ............ 789 440 499 = _- 2,056 1,399 3,743 | vice-president. Albert E. Schlesinger was named treasurer. idea with an extensive advertising 
SEAR. secodseapassars-calfotiaines ce 230 236 225 and promotion campaign. 
© | WILLYS ............06..0.000.. 1,624 674 1,534 Humphrey offered prospective 
- | MISCELLANEOUS ...... 100 189 95 * » buyers the ~— to wae the three 
bs O b cars at one an compare 
: Total Trucks, U. S. 15,568 21,590 14,930 I tT u a r i e Ss riding, handling and engineering 
a Total Cars, Trucks, : features. It tied the whole promo- 
; Oe ks a 185,698 134,634 188,387 703,280 1,083,023 1,457,983 th auto busines in 1018, Later be became poo ev ~ special tradein- 
Emmett Newton, 67, a partner in F -Oestreicher. He was| Petzold, last month, said he ex- 
e.| Total Cars, Trucks, Pi in South the first president of the Columbus Auto- janie the plan to boost Plymouth 
Canada oo. ccun. 8315 11,644 8,206 30,574 81,714 62,160 | / LOneer in Sout mo mee Ame. iabl: 
CHATTANOOGA, Tenn. — Em- .* * ce esas di 
Grand Total, mett Stanford Newton, 67, pioneer George Arnott McCormick —_|...< Humphvey, “Chevrolet wins by 
Cars and Trucks, auto dealers and long active in civic | _ OTTAWA. — George Arnott McCormick, 2 , t 
49, operator of Chaudiere Motors until 1936 |@ Mile, even though we've gone ou 
U. S. and Canada ..194,013 146,278 196,593 733,854 1,164,737 1,520,743 | circles here, died Feb. 14. and | well-known in dealers’ , died in| of our way to be fair to Car ‘F’ and 
‘Revised. Miscellaneous includes Autocar, Mr. Newton was president of hospital after a long illness. He} Car ‘P’.” 





70% Gain in Car Leasing 


Seen for This 


Year 


CINCINNATI.—A prediction that |operating fleet of passenger cars 


tar renting and leasing will in- 


Inc., which represents 49 companies 
in 100 cities. 

H. Earl Smalley jr., president, 
“In order to take care of our 
tapidly expanding business our 
Members expect to increase their 


E 





Davy Crockett Rewards 
Nash Test Drivers 
DETROIT.—Detroit Nash deal- 


sons who test drive the 1955 Nash, 
according to Fred W. Adama, 
‘Nash director of advertising and 
merchandising: . 

; The giveaway is being tried out 
in the Detroit area before going 
on a nationwide scale, Adams 


| Said. The version to be given 


away is by Fess Parker, the Davy 


from 7,000 to 12,000 vehicles during 
1955 and within the next month or 
two more than 20 new stations will 
be opened in the U. S. and abroad.” 


He based his prediction on great- 
ly stepped-up advertising, greater 
emphasis on annual leasing and the 
fact that many large companies are 
recognizing that car leasing re- 
leases considerable capital for dis- 
tribution and plant expansion. 


Officers for 1955 are Smalley, 
president; Bob Miller, vice-presi- 
dent; Robert C. Barrett, treasurer, 
and Frederick Ley, secretary. The 
executive committee consists of B. 
L. Burman, Charlie Hillard, W. M. 
Young, Frank Bell, and Harris 
Saunders. 

Six new regional vice-presidents 
were also appointed: Hugh Corbett, 
west coast; Robert Meek, south- 
west; Pete Ludowissi, midwest; A. 
Gordon Van Ness, northeast; John 
Acker, Florida, and J. Shelby Bow- 
ron, southeast. 


Rose to Guide Sales 


Newton Chevrolet. He has served 
as director and president of the 
Chattanooga Automobile Dealers 
Assn. and as director and officer of 
the state and national dealer as- 
sociations. 

Many years ago Mr. Newton and 
his brother-in-law, W. M. Hard- 
wick, Dalton, Ga., formed Hard- 
wick Buick Co. here, handling Bu- 
ick and Cadillac. He disposed of 
his interest in this dealership in 
1924 and took over Motor Supply 
Co., later selling this also. He pur- 
chased Couch-Jones Chevrolet Co. 
in 1929, which he operated as New- 
ton Chevrolet until the time of his 
death. 

mn A * 
Louis C. Rose 


DETROIT.—Louis C. Rose, an auto 
dealer in Detroit since 1921, died Feb. 21 
in Miami Beach, F.ia., where he had been 
vacationing. Mr. Rose hud handled DeSoto- 
Plymouth since 1932. Prior to that he had 
been a Buick dealer, He was also president 
of the Rose Realty Development Co. and 
held an -nterest in oil companies in Michi- 
igan, Illinois and Texa;. 

io * * 


Emmett Stanford Newton 
CHATTANOOGA, Tenn.—Emmett Stan- 
ford Newton, 67, president of Newton Chev- 
rolet Co., and former president of the 
Chamber of Commerce, is dead. 
* * 


Charles E. Lewis 
SPARTA, Ga.— Charles E. Lewis, 86, 
auto dealer here until he retired 10 years 
ago, died Feb. 13, in Unton Point, Ga. 
* * 


served fm Canadian army for Ave years 
* 


coulis tients 

UTICA, N. Se eee Dunham, 68, 

general manager lop Tire & Rubber 

poet Utica died Feb. 16 after a long ill- 

He joined Dunlop in 1919 as super- 

intendent in Utica and in 1952 was named 
general manager. 

* * * 


Walter A. Cline 
MORAN, Kans, — Walter A. Cline, 68, 
who founded a Ford dealership here 28 
years ago, died Feb, 15. 
* * * 


Joel T. Haley dr. 
ALBANY, Ga. — Joel T. Haley jr., 


a native of Chattanooga, Tenn. 
* * * 


wenn Se 


, Mass. — Kenneth 
Pt oe former president of Wieo 
Blectric Co., died last week. He was known 
in the industry for lis work on magnetos. 
ee 


nd Hathaway 
CHEVIOT, O.—Raymond Hathaway, 78, 
former = ember of Morgan-Hathaway 
(Ford), 
* * 


Horace Dwight Munson 
BUFFALO.—Horace Dwight Munson jr., 
49, general manager of Awald Chevrolet, 
Inc., died Feb. 14. 
.- * * 


Lowell G. Ash 
SHELBYVILLE, Ind.—Lowell G. Ash, 54, 
owner of Ash vases Sales, died Feb. 20. 
* * 


hn C. Grimm 
ST. LOUIS.—John C. Grimm, 63, retired 
dealer of Arnold, Mo., was drowned while 
fishing near Clearwater, Fla. Mr. Grimm 
had been in business at Arnold for 30 years 


Barwick Elected 
By Underwriters 


KANSAS CITY.— Chip Barwick, 
president of Chip Barwick Chevro- 
let Co., Memphis, has been elected 
chairman of the 
committee of 
trustees of U ni- 
versal Under- 


late Lynn §S. 
Snow, Oak Park, 
Ill., who had 
served in that ca- 
pacity since 1922. 
Other ‘trustees 
aed W. L. Hugh- 
San Fran- 
cisco; James A. Davis, Hutchinson, 
Kans.; Stanley H. Horner, Wash- 
ington, D. C.; Bill Froelich, Los An- 
ae A. B. ‘Smith, Portland, Ore.; 
W. B. Swaney, Fort Dodge, Ia.; 





Chip Barwick 


Texarkana, Tex., and Lester Cc. 
Thomas, Denver. 


‘Innocence Abroad’ 


NEW YORK.—Light reading 07 
a weighty subject is provided b: 
a 60-page booklet on tari”. + 
trade barriers caile 
Abroad, or World " 


| Crockett of American Motors Robert T. Oestreicher Catan See ane, Pe Lessons.’ 

'Corp.’s “Disneyland” television William Rose‘has been appointed | COLUMBUS, Q.—Robert T. | Ocsirelcher, C. Smitt available f= io. ae ht 

_ show, ‘ sales manager for Hammond Chev- ean woe former mayor ‘ot Colum. | DALLAS, —Joseph ©. Smith, used-car| Leasve 2. ; tour’: fils 
rolet Sales, New mcord, O. bus, died | Fe. 18. Mr. Oestreicher entered! dealer here, died Feb. 12. New York | i. 
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News of Note... 


Auto World in Brief 


(Continued from Page 42) 


ing to George M. Bragalini, taxa- 
tion and finance commissioner. 

They are the only ones out of 
3,445 applications received so far 
who met state requirements, he 
said. The Bureau of Motor Vehicles 
has estimated that 15,000 to 18,000 
stations will be needed. 

s o + 


Tax Bill Seeks Reform 

CONCORD, N. H. — (UTPS) — 
A 2 percent State sales tax has 
been proposed in a bill sponsored 
by Rep. Albert A. Vogel, of Canter- 
bury. 





Delco-Remy to Build 


ANDERSON, Ind. — Plans: for 
construction of a plant at Olathe, 
Kans., to produce Delco storage 
batteries have been announced 
by Delco-Remy here. A 175-acre 
site hag been acquired by the 
company. 













* * * 


Foreign Auto Show Set 


NEW ORLEANS. — A show fea- 
turing cars from seven foreign na- 
tions—the first such ever held in 
the South—will open here May 6, 
according to E. O. Jewell, chair- 
man. A sports-car race will be held 
May 8 in conjunction with the 
three-day show. 

r 






N. M. Eyes Junker Ban 
SANTA FE, N. M. — A measure 
introduced in the New Mexico Leg- 
islature would prevent any car 
from being put on the road again, 
once it hag been sold ag junk. 
« * > 


Willys Appoints Myers 

TOLEDO.—Appointment of John 
E. Myers as manager of the Wash- 
ington government sales office of 
Willys Motors was announced last 
week by S. A. Girard, general man- 
ager. 


s s 









* 


More Rubber Consumed 


NEW YORK. — New rubber con- 
sumption rose during January, 
1955, to 125,666 tons, 5.87 percent 
above December’s 118,700 tons, the 
Rubber Manufacturers Assn., Inc., |! 
has reported. The ratio of natural 
rubber to new rubber consumed 
dropped from 46.50 percent in De- 
cember to 45.60 percent. 


* 


Antifreeze Prices Up 


WILMINGTON, Del. — Prices on 
Zerone and Zerex antifreezes have 
been increased from $1.50 and $2.95, 
respectively, to $1.60 and $3.25 a 
gallon, by E. I. duPont de Nemours 

Co., Ine. 


* 















Mich. Firm Seeks Buyer 


PORT HURON, Mich. — Pressed 
Metals of America, Inc., is still 
seeking to sell the firm, according 
to J. W. Leighton, president, but in 
the meantime has developed nine 
products for introduction to the 
automotive trade. Corporation sales 
in January totaled $1,019,028. 

a * as 


Willys Sales in Caribbean 


TOLEDO.—Nearly one-third of 
all 1954 Willys exports went to 
the 


“ * 


Clark Buys Plant 


BATTLE CREEK, Mich. — Clark 
Equipment Co. has purchased plant 
buildings owned by Detroit-Michi- 
gan Stove Co. here. Part of the 
plant will be used for storage of 
finished products. 


Truck Plant in Turkey 


MINNEAPOLIS. — Federal Mo- 
tor Truck Co., Detroit, a subsidiary 
of Northwestern Auto Parts Co., 
Minneapolis, will operate a $7 mil- 
lion truck factory in Ankara, Tur- 
key. The new firm, Federal-Turk 
Kamyonlari Anonyme Societe, will 
be owned 40 percent by Federal, 30 
percent by the Turkish govern- 
ment, and 30 percent by private 
Turkish capital. First-year produc- 
tion is scheduled at 5,000 units. 

a J 


Export Corp. 
The firm exported 45,797 vehicles 
- last year. 


* * 


Educators Praise GM 


For Financial Support 

DETROIT. — Educators have 
lauded General Motors Corp.’s plan 
of financial aid to higher educa- 
tion. 

Many college presidents foresee 
the move ag one that will prompt 
similar support by other firms. 
Over 300 college and universities 
will benefit from the $2,000,000 an- 
nual program, GM reports. 

s + * 


Wolfson Succeeds Dabney 


LOUISVILLE.—William C. Dab- 
ney, founder and president of 


Simoniz Acquires Ivano 


In Diversification Move 
CHICAGO.—Simoniz Co. has ac- 


Jones Dabney Co., Louisville, var- 
nish manufacturer, has been suc- 
ceeded in this office by Louis E. 
Wolfson, Florida financier who ac- 
quired control of the firm. Dabney 
became a division of Devoe & Rey- 


the first step in a long-range di- 
versification program. 
” ~ ” 


Black & Decker Branch 


OTTAWA.—Black & Decker Mfg. 
Co., Ltd., hag opened a sales and 
service branch in Vancouver, B. C. 
C. K. Gynn is manager. 


Suit for $506,000 
Charges Chrysler 
Car Was Defective 


DETROIT. — Chrysler Corp. is 
being sued in Federal Court here 
for $506,000 on an allegation that 
a 1952 Chrysler Imperial was “un- 
skillfully and defectively manu- 
factured.” 

Plaintiffs are Charles S. Carlson, 
Rockford, Ill, and Alice McGrew 
Doyle, Chicago, who purchased the 
car from Healy Motor Sales 
(Chrysler-Plymouth), Chicago. 

The complaint alleges that a 
defect in the car caused Carlson, 
who was driving, to collide with 
another car, seriously damaging 
both cars. 


It is also claimed that Carlson 
“was seriously injured and his body 
crushed, bruised, lacerated and in- 
ov both internally and extern- 





Always a Way— 


When Nash contracted to have this 
1955 Ambassador put on display at the 
Muehlebach Hotel in Kansas City for its 
dealer announcement meeting, there was 
@ concrete ramp leading to the entrance 
(left). Later, the hotel decided to construct 
an addition, and in the excavation proc- 
ess the ramp was razed. But the model 
went on display, nevertheless. It was 
hoisted into the ballroom by a mobile 


Chana. 








noldg Co. in 1938, of which Wolfson 
has been chairman since last July. 


SERVICE MANAGER 


Reaching an estimated 150 
to California. RATES: TWENT 
| 10¢ PER WORD. PAYMENT 
and address 


a 
rh ae ia ha: 


toh ad 


PTrich 
of Automotive Replies tc 
rR ved. Display 
OF PUBLICATION DATE 


WANT AD DEPT 


recel 


Automotive News, Detroit 26. 





SALES MANAGER 
AND SALESMEN 
CHICAGO CHEVROLET 
DEALER 
Get in 


ts =. salesman earns more. 


plus (per car) for 

mum car commission, plus as, New and 
used cars, Salary — commission if 

desired. Big inventory means prompt deliv- 


fat’ Bealsr—Gh 


4 ened salesman or sales. manager. 


Reply Airmail, Box 4647, ¢/o 
Automotive News, Detroit 26 


high =. oy 3 f established Che 
icago Area. A good 





SERVICE MANAGER—Suburban Chicago. 
Need qualified man to handle all phases 
of service operation in steadily expand- 

Salary and 

— Give all particulars first ——. 


ing dealership. GM deal. 


, ¢/o Automotive News, 


trett 26. 


GENERAL MANAGER 





This firm does a national business with 
the automobile dealer. They have an op- 
portunity as General Manager for a man 
who has proven his ability to sell mer- 
to the automobile dealer. He 
must be familiar with the office procedure 
and sales promotion needs of the dealer. 
A background of direct by mail selling 


chandise 


and salesman training is essential. 


Salary and ample profit sharing bonus to 


man who is successful. 


Apply in writing with full explanation of 


experience and background. 
Box 4646, c/o Automotive News, 
Detroit 26 





SERVICE MANAGER to take 


midwestern Pontiac-Cadillac dealership. 


Excellent salary with bonus based on 
actual performance. Best deal ever for 


top flight, experienced man. Box 4607, 
c/o Automotive News, Detroit 26. 


WILLYS JEEP AND 4 wheel drive retail 
salesmen. Willys Florida distributer, Box 


630, Miami, Fila 


OPPORTUNITY: Man wanted with experi- 
ence operating used car auction to set 


up auction 


unq' 
honesty. Box 4632, c/o Automotive News, 
Detroit 26. 


wanted for GMC 
truck dealership in fastest growing com- 
munity in the southwest. Excellent - 
portunity and pay for young, 

man with several years’ experience as ‘. 
service manager. In replying, please give 
full particulars and enclose r2cent photo- 
graph. Box 4595, c/o Automotive News, 
Detroit 26. 


ACCOUNTANT AND BUSINESS MAN- 


AGER. Large Chevrolet dealer in north- 
ern Delaware, Thoroughly familiar with 
General Motors accounting system, in- 
cluding daily operating control, Complete 
supervision of all bookkeeping procedures. 
Unusual opportunity for advancement. 
Include complete resume in first letter. 
. 4633, c/o Automotive News, Detroit 
6. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 


Automotive News. will not divuige the 
name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 
number ads, we suggest you send your 


replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach, Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 





CENTS (20 
ADVANCE 


Add On D 
ads: $11.20 


AUTOMO 


now before spring rush! Small, high 
quality sales force moves large volume at 


$60 
quality orders, ond mini- 


vro- 
spot for 


over well 
equipped, modern service department in 


re 


PER 


engagés 
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re Dolla 
Box Number ad 


column 


TIVE NEWS 





INSERTION REQU 


haeaatyt LU a aed 


tiie lah 
WORD FOR EACH 
IRED 
a: 
ed to 


roma] per TION 


2666 PENOBSCOT BUILDING 


HELP WANTED 


AUTOMOTIVE 


(Mechanical) 
ENGINEERS 


company’ 


Equipment k Gly. Mine 


For 
Division located in New York 


mum 5 
lecting, 
operations of eithe: 


years’ experience iol. oe 
speeneee 


en cpartuing 


Automotive Equipment 
ene knowledge of 


~— 
beavy, 


odie aod 


and  epaienctios of 


light off-road 


automotive equipment. 


Construction Equipment 


Requires 
ae 
crawlers, 


——— knowledge of 
construction of 
rubber - tired tractors, 


shovels, cranes, air compressors, 


welding machine. 
spreaders, fork 


equipment. 


Must be capable of preparing senses: 
tions for manufacture, economic 

analysis for selection oad ow id- 
tests and inspection of either of 


neerin: 
ance 
the two kinds 
above. 


umps, mixers, 
ue aa similar 


of equipment specified 


Write es full particulars regarding 


and work experience. 


= include de’ Wencaieile number. 


Recruiting 


Supervisor, Box 12 


ARABIAN AMERICAN 
OiL COMPANY 


505 Park Avenue 
New York 22, New York 


BUSINESS MANAGER AND COMPTROL- 

LER. 1,200-car Chevrolet dealer with 
multiple operations. Must know General 
Motors 


‘oced 
complete resume in first letter. Oppor- 





tunity for advancement unusual. 


4634, c/o Automotive News, Detroit 26. 
= CAR aa ben te for Detroit new 
Must 


Dl tage 
replies will be held confi- 
Box 4652, c/o Automotive News, 


complete 
¢ a All 


Detroit 26. 


NEED TEN LIVE WIRE MEN to start Detroit 26 
with nai spe- 
cialty line, spring program, Experience | BUSINESS MANAGER to start—work up 
contacting dealers. earn| ‘to general. Want to locate in Florida 
of $10,000 per year. Commis-| 3.8c. in tion. 27 
wing account, fringe| Yers , married, family. Now with 


Line 
Write to Liquid Glaze, Inc., 
Mich. 





TOP QUALITY new car man. Experienced 
sales 


letter. Box 4660, c/o Automotive 


News, Detroit 26. 


GENERAL MANAGER—Hull-Dobbs, Gen- 


Ohio, 


24136, nights 2-5708. 


i eee, SS aay: now em- 
ployed midwest, wishes return 


INSERTION. POSITION WANTED 
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Ads may be signed with fu 
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c use of box number a 
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CLOSING s 


aun: unop< 


1X DAYS IN 


DETROIT 26, MICH 








GENERAL MANAGER AND partner, 
GM dealer, would Se 
still know that your z 
in good hands? I am young, aan 
college graduate. Have well rounded 
perierce in successful automotive 
and management, in competitive 













California, midwest or Flori 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER, High standard 
trol. Volume, owner’s complaints, 
sonnel, potential reached. Unlimited 
chanical background. A to Z 
fundamentals, Satisfied customers ig 
cessful dealer’s future and ace in 
hole. Will develop service second to 
in area. I eve your service 

Any modern dealership. Dependable, Bor “at 















wr eRe aa at 













gressive. Salary, percentage. 
c/o Automotive News, Detroit ry 


———————$—$—$—$—$—$L$&EL_£_ ————— 
SALES MANAGER, Eleven years’ experi. 
ence in all phases of new-used automo 
tive retailing. Can train, close, finances 
sell, and direct sales. Young, enthusiastic 
aggressive, with college background. Cur 
-rently employed as a new car sales mam 
ager. Excellent references. Box 4651, eo 
Automotive News, Detroit 26. 


—_—_——$—$——— ne 
BUSINESS MANAGER - OFFICE MAN 









heay control, and supe’ 
accounting and finance activities for 
ume dealer, Can operate efficient ; 
Box 4635, c/o Automotive News, De 
troit 26. , 


SS 
NEAT, fete ea YOUNG man work 
ing Buick 


Stas S732 saalae RI 


dealership. Can supply excellent refer 
ence. For full particulars write Box — 
c/o Automotive News, Detroit 26, 


SERVICE MANAGER: Fifteen 
perience with Packard, General 
and Chrysler products, Prefer 
or suburbs. Willing to relocate 
200 miles from Chicago. Box 4637, 
Automotive News, Detroit 26. 


= 
Motors 










































c/o 





Business Manager-General Manager 


Diversified experience in automotive 
Business management representative and 


trict sales manager for automobile or 
turer—four ell rs. Office manager-ac 

for vol etroit Saher years. Will re 
me oo midwes' 


Box 4657, c/o Aapacibik News, Detroit % 





GENERAL MANAGER aa buy-out. 
general manager seeks “Big 
working buy-out in New York 
New Jersey area. Have proven ability in 
managing volume deal under ae 
conditions. Accustomed to handling more 
than 1,000 new units per year and the 
resultant trades. My buy-out plan has 
considerable to offer present owner. 
Write Box 4653, c/o Automotive News, 











AUTO GEN. SALES MGR. 


» yen oe old, a Geen hard nd working, 200m 
sive wi 
fn ‘ar bh see” hiring, te 


hard eonien aatae, Soe closing oe 


Secing ‘opportunity for greater oot 
Box 4648, — Automotive News, 
etrolt 26 
























ATTENTION, 
MANUFACTURERS REPS. 


DO YOU NEED 
NEW LINES? 


Automotive News can help you 


by bringing your wants to the 
attention of manufacturers. 


An advertisement in this sec- 
tion will do the trick at a nom- 
inal cost. . 


Autometve News 


Classified Want Ad Department 








coast 


; consider poms some bi for 
actory’ approval 


> 
= 


AGGRESSIVE, SSS aSSrUL AUTO 
DEALER with excellent 
business 









complete confidence and 

sdiately. Box 4628, c/o Automotive 
ws, Detroit 26. 

ICE MANAGER. Quality control all 
service. Forget headaches, my 
trol. You sell ‘'em, I'll keep ’em hap- 
, We’ ll make money also. Repeat sales. 
ime operator with correct potential. 
laving Al service is like owning security 
ds. Look over service department— 
you satisfied? Expert mechanical and 
pagement knowledge. Prefer south, 
thwest or far dry north. Box 4613, 
0 Se Pon Detroit 26, 


FROLT © n: USKING connection!!! 

















350 car per year with or without real 
estate. Must be in New Jersey. Box 4616, 
c/o Automotive News, Detroit 26. 


INVENTORY SERVICE 
BUYING OR SELLING A 
DEALERSHIP? 


@ Buy Right © Sell Right 
+ OR idwarested ert pies! ‘ 
DONT GUESS—SE SURE 
Call or write for service details. 
AUTOMOTIVE INVENTORY 
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¥ YOU ARE SONTEMPLATING the ac- 












AUTOMOTIVE NEWS 


and | 807 N. Broadway 


FEBRUARY 





RUBY HAS THE PARTS! 

1935 and up — Chevrolet 
Genuine les, fenders, Raya — 
eS tae: 'e@ specialize in genuine parts 

RUBY CHEVROLET 
Milwaukee 2, Wis. 





CARS FOR SALE 


SOMETHING NEW 
USED CARS DELIVERED 


We have for sale a nice selection of 
fleet leased 1953 Chevrolets, Fords ond 
Plymouths in all body styles. These cars 
can be delivered to your door regardless 
of location. Phone or write for informa- 
tion. 


Robinson Auto Rental, Inc. 
229 $. Hanson St. Philadelphia, Pa. 


1. E. Spatig, Used Car Manager 
Sherwood 8-1500 











ATTENTION DEALERS !! 


SPECIALIZING IN THE SALE OF 











1955 47 
BUSES FOR SALE MISCELLANEOUS 
SCHOOL BUSES. Write for literature on| NEW STYLE PENNANTS, 60 feet of 
Secs te tee ee eae Sebp anes Peak nica lee 
Chevrolets * pass. eS ie Only a a 
buy. Frank T. Mee, Jr., Transit son’s Advertising Service, Box Hunt- 

& Service, Inc., 23 South Street, Dan- ley, Til. 
bury, Conn. Tel. Pioneer 3-4437. 1000 BUSINESS CARDS, ‘raised printing 
(1 color) $3.50; (2 colors) $4.50. Cuts 
TRUCKS FOR SALE inserted: 50c extra per 1000. Samples 
free. Business Specialties, Dept. A - 3, 
1422 Rosemont, m. 
< fe * 2 ’ 
Red white 6- stock, 12 for 
AUTO TRANSPORTS ston. on ly stoc 


3—1950 MODEL 33 FT. WHITEHEAD-KALE 
Used approximately 18 months. Ready to 
roll. $1,500 each. Also 2 Chev. S.W. 1952 
tractors complete, brand new engines, one 
with complete spare engine, good condi- 
tion. Both chassis overhauled and in ex- 
cellent condition. $1,500 each. 


W. S. WATSON 
325 W. Josephine San Antonio, Texas 


Phone: PErshing 4-5115 















Ask the Man Who 
Tows—He Knows 


Automatic BraKinG 
Is the Cheapest 
INSURANCE 
You Can Buy 
aa tas 
WITH BRAKE HOOK-UP 


ONLY. . .°51% sus 











MISCELLANEOUS 

















Our New Model 


TOW BARS 


LEAD IN SALES... 
VALUE AND... 
PERFORMANCE 
























































Po gp A tans 
city ne c ee u- 
gand population, south central area, this : Excellent Bodies - . 
——isibiy — m sone rarest 7 ae Upholstery New 
xperi- pped, exce' qu nancial con- 
tom. | dition. All replies confidential. Must qual.|___ BUSINESS OPPORTUNITIES _| guy NOW — LOWEST PRICES EVER 
nanes | ify of ccurse with factory. This is own-| WINDSHIELD-WIPER CABLE repair kit 1951 
siastie | ers ad. Box 4511, c/o Automotive News, —, eee oe oe een na 
Detroit 26. and who! ozen un’ lealer s 
oa xX handing Pon-| ozen; your return better than 100%. Plymosths — Fords — Chevrolets 
1, €/6| tise Northeast section of Ohio. Excel.| Now selling at gas stations, garages, 1 to 500 
jent location, 11,000 population. $23,000 | ‘¢#lerships. Territories available, Write 
a m ¢ for details, samples e Ark Products 
Zam | il, adi,” o"used"careor-ascounts| {9° ictal, sampler ine Ark Prowets| MORRIS FREEDMAN 
now | No real estate, Long term lease. 1 will S4th & LINDBERGH BOULEVARD 
rising leave you the finest setup you ever laid LORIDA MOTEL PHILADELPHIA 43, PA. 
voR | eyes on. All wonderful employes. Com- DELUXE F SARATOGA 17-2300 
offices, | plete in every detail. Wire, write, call.|25 modern air cond. units, swimming bool. 
De Box 4555, c/o Automotive News, Detroit . = heat. Tile floors, tile roof, tile baths, 
DEALERSHIP haning_onw_of Big Two. | rectly wit‘ milion vt you $120 
—— RSHIP handling one of Big Two. | tra with a mi v yearly. 
vork- = Prosperous farm community central | with — cash, bal. long term. Write for NEW YORK C s 
deal} iowa. 75 units, good profits, Buy or lease | brochu SKYLINE 
ane mnane wi ch bode cane 900,000 bulk For he. best Motels in Florida see 
(636, } sale or inventory basis, No blue sky, HARRY G. ELMORE, MOTEL BROKER AUTO AUCTION 
used cars or accounts receivable. Owner | 649 N. BEACH ST. DAYTONA BEACH, FLA. EXCLUSIVELY FOR AUTO DEALERS 
oun opportunity. Write "bar aasa en io 
y. » c/o Au You are 100% safe because ail titles 
cage motive News, Detroit 26. PARTS FOR SALE and checks are insured 
DEALERSHIP HANDLING FORD in| NEW MORRISON SNOW plows for 
eve punensbers Wisconsin. no mpiete bedy and 4 WD Willys. Complete Hydraulic, EVERY TUESDAY 12:30 P.M. 
and repair P, adjo' ig used car hea blade. List $328. Disposing below 
—_ Eighty cars sold past year, All parts, distributor cost of GREENPOINT AVE. & PROVOST ST. 
' accessories, wrecker, shop and office; of dealer franchise. BROOKLYN 22, N. Y 
ger equipment, etc., can be purchased for below dealer cost. Grand Central Motors, rte 
gp gies gett iit agp a ton Pe ER 
die | ‘real estate can be rented or purchased, | CHRYSLER-PLYMOUTH parts for sale. 
ne Box 4639, c/o Automotive News, Detroit] Approximately $18,000 at dealer 
26. Will accept any reasonable offer. Call or or 
& write Mr, Thomas A. Amatucci, Tom’s 
oetian ne CHRYSLER- Auto Sales, Inc., ee a Ave., 
UTH ew Jersey south sec- Wheaton, Md. Phone . 4-5300, 
a tion. Industrial, poultry and farming WES COON 
—_— cage “ens pny ~ gland car u c r 1 ON 
sales 200. ge used car ge show- 
— een” wen ae cate ee ee AUTOA 
equip) ant to retire. tory 
tk- proval necessary. Cash required, $30,000 BUICK PARTS GRAND RIVER and Telegraph 
in balance as rental. Telephone number and U. S. 16 and 24 
7 sme voquantes. = 4641, c/o Automotive All Other GM Parts Also 
ews, yO SCOUNT RSD 
er. handling Studebaker-Packard for “snle || Extra Discount on Special Phone Orders 330 Ff. 
v8, a heart attack. Small northeast- ® 
era Ohio eity next 2 = large ene, Tred- Fast—Direct—C.0.D. Service Michigan < Fastest Growing 
“= area over Sell or lease real gest Buick Parts Dealer uctions 
- eae een eens Of ened cnn. to buy. - ae? 
y or parts, accessories, office Sam Giordano, Auctioneer 
27 equipment and improvements, Building - - 
th 50x190 and used car lot 117x240. Con- GORDON BUICK KE. 1-9694 
D- tact Box 4642, c/o Automotive News, 
. Detroit 26. 1000 S. Wabash Av., Chicago, ill. 
%, ONE OF THE “BIG 3’ in Moun- Phone Wabash 2-1030 


Rocky 
tain area. 600-car potential. Well estab- 
lished, moderate overhead, all depart- 
ments operating profitably. Owner has 
other interest. Will lease building, used 
car and storage lot. $75,000 will handle. 
This is one of the finest deals in the west. 
— =. c/o Automotive News, De- 





_. = FSP 


ae HANDLING PONTIAC, 
town of 18,000, Rocky Mountain area, 
less than $10,000 for equipment and 
parts. Building lease available. Box 4640, 
c/o Automotive News, Detroit 26. 


iat ss acendeie siatieenpligtiicitaseaia talaga a icin hss atin! 

DEALERSHIP FOR SALE, handling Puck- 
ard. West coast of Florida. Potentia! 150 
Cars. Excellent facilities. Favorable 
lease. Ideal climate. No used cars or ac- 
counts receivable. Box 4618, c/o Auto- 
motive News, Detroit 26. 


WITHIN 50 MILE radius Detroit. Profit- 
able dealership handling Pontiac. Mini- 
mum buy-out. No used cars. Factory 


approval. Box 4624, c/o Automotive News, 
Detroit 26. 









LINCOLN - MERCURY 
PARTS (For Dealers Only) 
30c on the $ EVERY MONDAY ... 12 NOON 


Member of N.U.C.D.A. and N.A.A.A., Inc. 


1938 thru 1951 


SHEET METAL - BODY 


and MOTOR PARTS 1982 FORD V-8 COUPE. Under 30,000 


Licensed, Completely usable. 
£200.60. age Chevrolet, Inc., Sheri- 





WRITE - WIRE - PHONE 
us your needs now 
LAKE PARK GRAND RAPIDS AUCTIONS, INC. 
On M2i—One Half mile west of Grandvi 
LINCOLN-MERCURY tick. andvilie. 
5600 Lake Park EVERY TUESDAY—CHECKS INSURED 


CHICAGO 37, ILL. 


At 1:00 P.M, Sharp—Dealers Oniy 
HYde Park 3-3445 


Auctioneer: Col. W. E. ‘Bill’ Nagy 
“Michigan's Best" 
Phone: ARdmore 6-4720 








DEALERSHIP FOR SALE 
NOW HANDLING FORD 


A volume dealership located in Chicago. Earned high 5 figure 
profit in 1954. Can be bought for low 5 figure ‘amount. Very 
low overhead. New owner must have automobile experience 
either in new cars or used cars. Must be a proven volume retail 


Operator to obtain factory approval. 
Box 4649, c/o Automotive News, Detroit 26 







Meet 1.C.C. Requirements 


MOTO-MATIC 
TOW . GUIDE 


and 
BRAKE-MOBILE 


TOW - PILOT 


with Automatie Brake 
Cannot Be Matched 
At Any Price 


Write Today for 
ilestrated Catalog 


Factory Sales Division 


PILOT DISTRIBUTING 
COMPANY 


BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's. 


“Leaders In The Industry” 















DISCOURAGED? 


Den't give up yet. A small ad in the 
Want Ad columns of Automotive News 
can help you locate that hard-to-get 
part—or that experienced service 
manager — or those used cars. 


Send your message across the nation 


through an 
AUTOMOTIVE NEWS WANT AD 





















Meets 1.C.C, Strength Requirements 
—SPECIAL— 


aeons 










case vi Bar) Ny gobo $1 3.95 


S5e for Padiock with 2 Keys) 







Exclusive Factory Distributors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 BU 8-7466 
40 So. Cliaton St., Chicago 6, Ill. 










CHEVROLET DEALERS 
Earn Extra Profits! 
Sell 1955 V-8 
*DUAL EXHAUST KITS 


19.50 
i oe eS 
Freight al 


Kit includes regular muffler, exhaust, 
betes eee a tae a ee 
ines to remove.) 
*Except station wagons and convertibles. 
Money back guarantee 
SURE FIT METAL PRODUCTS 
4, Mich. 





AMBULAN — 1951 
body. 1950 Cadillac superior. Two, 1946 
Cadillac each. 1948 








| 

| 

Send Automotive News to Address Below 
for One Year $8 [[] or Two Years $14 [_] 
for which check is attached [[] or send bill [1] 
i 
| 
{ 
| 





.. DETROIT 26, MICH. 
x , : Pht nine 


PR COCO HERO e eee eeeee 


. vs keee ee tewnen: +. 


TRADE CONNECTION: 


Truck Dealer [] 


Insurance [1] 


. 


wm «vrer 0 


Financial [] “He O 








An 
YOU THINK 


TATE 
ETERS 


By 


MAKES 
URE 
a 
ett 





THAT'S RIGHT! 

Since automatic trans- 

missions came into use, 

Sealed Power has made over 
80,000,000 transmission 

sealing rings. It all began before 
World War II with sealing 


_rings for tanks. Now we make them for 


passenger cars, trucks, and buses, as well. 

There are 19 makes of cars now 
using automatic transmissions. 16 of these use 
Sealed Power sealing rings. 

Sealed Power sealing rings are the 
product of 17 years of research and 
testing. They range from one inch 
to 14 inches in diameter. 

They must seal oil pressure and 
they must be easy to 

install. Whatever your own 
sealing ring problem, 


Sealed Power is best 
qualified to help 
you. Write 

to us! 





